BUSINESS SCREEN 


FIFTY CENTS 


"Since the film was introduced, about a year 
ago, safety performance has been the best 
in the Corporation’s history. In addition, 


program is developing nationwide interest” 


KNOWING'S NOT ENOUGH: Page 33 








Learn how 
MODERN eets effective 


television usage 
of industry sponsored films 


through 


5g Modern 
‘ LVDigests 





Get the complete story of Modern TV Digests and 
what they can do for you. Ask (write or phone) for your free copy of this informative 20 page 


booklet from any of the Modern offices listed below. 


NEW YORK 3 East 54th Street, New York 22, N. Y. PLaza 8-2900 
CHICAGO 1 Prudential Plaza, Chicago 1, Ill. DElaware 7-3252 
DETROIT 1224 Maccabees Building, Detroit 2, Mich. TEmple 2-4211 


LOS ANGELES 612 S. Flower Street, Los Angeles 17, Cal. MAdison 9-2121 


ALKING PICTURE SERVICE 





PITTSBURGH 210 Grant Street, Pittsburgh 19, Pa. GRant 1-9118 





Caravel proudly presents 





THE MAJOR FILM STUDIO 
THAT NEW YORK HAS NEEDED! 


26,000 Sq. Ft. of Working Space 
MAIN STAGE » Ft x 100 Ft 
INSERT STAGE: 27 Ft. x 54 Ft 
Six Editing Rooms 


Make up and 


Seven Costume, 
Dressing Rooms 


All Animation & Art Facilities 
Opticals & Special Effects 


Carpenter Shop & Prop Department 
i 


23 Ft. Elevator (holds large ear or 
medium-sized truck) 


i} bt. Projection Room (35 mm & 16 mm) 


@ bkilm Vaults and Storage 


Air Conditioned 

AN D 
THE FINEST PERMANENT CREATIVE 
TEAM PRODUCING MOTION PICTURES 


FOR INDUSTRY, GOVERNMENT 
{VD TELEVISION TODAY 
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Specially Designed 

and Constructed 

for the Most Efficient 

and Economical Production 
of Industrial Films and 


Television Commercials 














PRODUCING BUSINESS FILMS FOR AMERICA’S LEADING 


its modern, new, one-stop 


film production center in the 


heart of midtown New York ¢ ily 





Caravel, a film pioneer and leading producer of motion 
NEW LOOK FOR A 


FILM PIONEER for Industry, Government and Television fos 


over thirty-seven years, has consolidated its creative 





staff and production facilities in the first new major film plant built in Neu 
York in over a quarter of a century. © As of October 23, Caravel will make 
available to its motion picture clients the largest stage and the most complete 


one-stop film production building 


the New York area, 


operated by an independent producer in 





ONLY MINUTES AWAY from the nation’s 


and advertising headquarters, 


WE INVITE business 


your visit 








CARAVEL FILMS, INC. 


20 West End Ave. (GOth St.) New York 23, N.Y. Ci 7-6110 


ADVERTISERS FOR 37 YEARS 
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SPECIALISTS IN... 


—— 


Lighting and Grip 


Equipment ... Props 








fi 
and Generators 











reflectors 
dollies scrims lights 
mike nets 
arallels 
wae ” inkies 
PL ee arcs 
dimmers 
cables 
boxes 
dc generator hydraulic 
trucks stands 
props : 
chairs umbrellas 
drops water 
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333 West 52nd Street, New York City, Circle 6-5470 
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The Sutherland Organization 


Sponsor Objectives... 


Creative Writing... 


Professional Motion 
Picture Experience... 
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Editorial Highlights of the 
Key Features in This Issue 
* Take 
be ! on 


Caravel Films million-dol 


the future of business 
fileves a= 


and Hnagination 


lar 
an of Karnple 
That 


of this film ploneer 


mad television 


ot « ourage 


the substanes 


contribution to Eastern leadership 


as it prepares to open ite mid-town 


Manhattan produ er center VPage 
20 and continuation 

*® One of today « most usetul satety 
films is something more than that 


U. § 


integrated promotion of Anowin 


Steel's very comprehensive 
Vol Enough is helping drive howe 
thinking 


salety-conscious 


vital satety not only 


among its em 
ployees but among the hundreds of 
other organizations 


benefits of 


which are sharing the 


this complete program. Page 35 


* A blue-ribbon for premiere show 
manship goes this month to the 

Vi department 
recent unveiling of Hail the 
Mlearty um 


Borden Company s 
lor at 


mniversary contribu 


tion to better understanding of nu 
trition, at New York's kesex Hous 
The film and the show make our 
tory on page 43 


* Hardest film job of all perhaps 
im the 
little 


picture which involves those 


talks 


\luminum “ 


hry Hnanagement Kaiser 
The Vel Ten re 
viewed on Page 39, works a mirack 
is ils executives 


help weave a story 


of past, present and the future in a 


highly palatable 


motion proture 


* Phere 


ims the 


so much more particularly 
Histories 


eon purpes hl Lv Kit 


important “Case 


ete, but we want to mention the in 
spiring work of Father James 
Keller and hi Christopher film 
program \ “profile” of that un 
equalled contribution to mankind 

better sell be wit on page brut 
the ¢ hristopher program carries on 
deep into the hearts of millions of 
our tellow Americans through 
lOmm groups and television lad 


A.N.A. Surveys Film Usage 
eA re 


ent survey of membership 

media activities by the Association 
of National Advertiser disclose 
that 85°) of the SOO ALN mem 
ber companies use films and other 
audio-visual media: 81 use films 
for training salesmen and dealers 
In only nine of 209 companies 
Me) the purchasing department 

determined company film specifica 


lo’; 


tions: in 


did the buying Id 
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Looking Into Pietures by Vanes 


Example of Integrated Promotion: U. 5. 


The ¢ hristopher Film Story: a Personal 


Candid ¢ a Business Film Tech 


kK tise 


Aluminum Looks to the Future: 


Cause Histories of Current Films: Amer 
Cyanamid: E.R Squibb & Sons: Sh 
Steel Corporation; Nation's Busin 


Mid-Continent Oil 
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it’s Sales Convention Time 
With Visuals Doing a Job 


* There's a noteworthy trend which 


every salesman who has attended 
one of those long and very dull 


three-day “conventions” of the past 


will wildly cheer. One major (80th 


among the top 500 LU. 5. firms) 
company, Canada Dry did its re 
cent meeting program in exactly 
one hour via closed circuit televi 


sion. Results were so favorable that 
the same program is being carried 
on, via kines, down to employees iu 
the company's bottling plants. 
Streamlined, colorful, convincing 
and even more inspiring than any 
thing in years past, these modern 
automated 


meetings benefit by 


meeting devices, excellent visuali 
zations by motion picture and slide 
slide 


phonic sound and the immediacy of 


film of techniques, stereo 


closed-circuit television. 


Sam Dawson. syndicated Associ 
ated Press writer, recently tallied 
up these meetings there are 


about 2,500 “full dress” sales meet 
ings a year. “Add the regional con 
ventions and pep conclaves of small 
companies,” he says, “and the num 
ber is estimated as high as 70,000.” 
That's a big order for the men who 
help visualize and automate such 
a challenge to those who 
hold them to make them more ef 


memorable bal 


* * * 


meetings; 


lective, really 
“Relevance” the Forgotten 
Word in Televis'on Shows? 
* A 


search people came up with some 


while ago the Schwerin Re 


valuable thoughts about the “rele 
vance of tv. entertainment and the 
sponsor s commercial aims What 


Mogen David found out about the 


use of mystery shows: what Philip 
17° 


sales drop during their / Love Lucy 


Morris discovered about their 


sponsorship Is being overlooked in 


today’s flurry of “westerns.” 


Jazz 
“relevance the 


Word in te levision 


programming 7 Ind 


spectaculars, et Is 


hig Forgotten 


Films “Follow the Flag” in 
Helping Our World Trade 
* A vital economic for this 


nation and for all the free world is 


world trade. Playing a key role in 


vet understanding of new 


helping g 


products, new methods are the films 


of U. S. companies now going to 


sales outlets overseas and those 


which foreign firms can use to de 
velop sales markets in this country 
\ coming editorial feature bad 
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All Producer Services 
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NEGATIVE-POSITIVE COLOR 
PROCESSING 



































COLOR-CORRECT PRINTS 
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Byron offers you ANY or ALL facilities you require for completion of your 
original unexposed film... original processing; complete producer services; 
finished prints in either Color-Correet or black and white ... in one 

r convenient location. By ron producer services save you time, money and 


division of responsibility. 


v 


For information and price list, write, phone or wire by ro ri laboratory 


1226 Wisconsin Ave. N.W. Washington 7, D.C. 
FEderal 3-4000 


' COMPLETE PRODUCER SERVICES ...COLOR AND BLACKANDWHITE PRINTING AND PROCESSING 
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West Coast Office 


Canadian Distributor 


Foreign Distributor 











These 4 projectors ARE 
“DeVrylite”’ 


tailored to fit your needs 


Business and education are 
the only fields we serve. 


lake a moment for a quick look 


TSI MOVIEMATIC 


TSI DUOLITE 


TSI DeVRYLITE 
TSI MODEL “D” 


With the “DeVrylite’ mechanism 
in all four, you are assured of un 
surpassed sound and picture qual 
ity. 

AND 


lowest cost, ani 
easiest maintenance 


Let us 
for a no obligation demonstration 


arrange with our dealer 


for you 


TECHNICAL SERVICE, INC. 


30865 Five Mile Rd. @ Livonia, Michigan 


PICTURE PARADE 


Life’s ‘World We Live In” 
to Hit Theatres This Fall 
&® The karth Is Born, the first i 
stallment of a filmed version of Life 
Magazine's series, “The World We 
Live In is scheduled to reach 
theatrical screens this Fall The 
Life series, which ran for 13 weeks 
in print, is being condensed to four 
films, each running slightly under 
10 minutes Shooting of the other 
three films probably will be com 
pleted in less than a year 

The Earth Is Born, a 3\o-years 
project, was produced by Transfilm 
Ine., New York City 
pervision of the studio's executive 


Walter Lowendahl 


geologists and geo 


under the su 


vice president 
Astronomers 
physic ists served as technical con 
sultants for the production 


Much ol the 


lime was spent devising new cine 


initial produ thon 


matic techniques to accomplish the 
difficult effects required in the film 
In Technicolor the film combines 
lop-motion animation and live ac 
tion Responsible for the film's 
Zachary 
™ hwartz who worked for avyear in 


overseas shooting phase 


mans mnovations was 
during the production . 

The stop 
sequences were made by 


Amsterdam 


motion 
Joop Geesink in his 
studio 

The narrative seript for The 
Kkarth Is Born was 


Arnold Sundgaard, a major free 


written by 
lance contributor to — television 
Omnibus program Paul Stevens 
tv and theetrical actor, narrated the 
film. Editing was handled by Phil 
Larschan, Transfilm staffer 

The musical score for the picture 
was written by William Schuman 
president of the Juilliard School of 
Musik 
mt dean at Juilliard. conducted the 
orchestra at Carnegie Hall 
The orchestral 


brederick Prausnitz. assist 


Uepiece 
group is said to be 
the largest used for a film recording 
in New York in the last 10 vears, QW 


“Mr. Withers Stops the Clock” 
Doing PR Job for Air Lines 


* Last year, the Air Transport As 
wlation 


ol \mertca re le ised i pub 


it relations motion picture Wi 


Withers Sfops the Clock The spon 
oring association s main obyective 

cordin to John Hoving. vice 
president, public relations, was to 


enerate interest among all rroups 
in the importance of an airport as 
rcommunity asset 

Since its premiere showings the 


j-minute color comedy using fan 


tasy as an instructive device has 


been viewed by some 70.000 persons 
in adult audiences. colleges and uni 
versities 


viewers. the ATA estimates. 


plus 6.500.000) television 


Potal public relations profits are 
impossible lo compute but there is 
wo evidence that the film’s mes 
sage gol across 
“It is significant that Mr. Withers 
Slops the Clock has been used effec 


tively to 


Says Hov ng 


help create an awareness 
of local airport problems and, in 
iwtual cases. has been credited with 
helping in the furtherance of air 
port noprovement programs. 

The association reports that in 
one area the county board of air 
port commissioners arranged for 
showings over local tv stations and 
used the film as a part of their cam 
paign to raise funds for a runway 
extension 


project Showings to 


municipal leaders of a midwest 
metropolis helped in the develop 
ment and use of a major airport 

A western city used the film to 
help gain support for an airport 
hond proposal which passed Iyy in 
overwhelming majority 

Vr. Withers was written and pro 
duced by Paul Alley Productions. 
New York City Vd 


1,800 Prints in First Weeks 
for This Coca-Cola Sports Film 
*® Bounding through 1800 print 
orders in the first weeks after re 
lease, a new LO-minute motion pic 
ture on football kicking technique 
evidently is scoring promotionally 
for the Coca-Cola ¢ ompany 

The Kicking Game, arranged by 
sottler Sales Develop 


ment Department. is a training aid 


Con a-( ola’s 


lor a sport which draws large num 
hers of people players and specta 
lors who are present of potential 
drinkers of coke 

The black and white film consists 
of action shots of important games 
in which skillful kicking helped win 
lo demonstrate proper technique, 
parts of the film are in slow-motion. 
Bobby Dodd. athletic director and 
head coach at Georgia Institute of 
Pechnology, appears in the film and 
narrates the action 

Designed for use in training pro 


rattis The Aickin 


shown at 32 clinics for high school 


Game was 


coaches across the country, prior to 
the opening of the new school term 
The picture was filmed by Dick 
Borden 

The sports film may be obtained 
through local bottlers of Coca-Cola 
For details on availability. contact 
Wavne B. McConnell 
vram director. The Coca-Cola Com- 
pany, P. O. Drawer 1734, Atlanta, 


(,eorgia R 
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“We picked Du Pont ‘Superior’ 4 


for the hard-to-make shots in 


our TV documentary” 


says Michael Nebbia, Director-Cameraman of this public information TV film 


The photo above is a blowup of one fram amount of daylight f 
from the documentary film Phe Ordeal 00 feet a 

of Thomas Moon produced for Smith hung 16 1 

Kline and French Laboratories by Gerald light 

Productions in New York. The film. sched reached m 

uled for national TV release. deals with the bottom of t SALES OFFICES 
the problems of an overweight man the wide latit 





The film was shot on location it 
! onnsVivania Station. For the scene 
rway leading to the 
lighting was particularly 
e not able to set up liohts 
savs Mr. Nebhia ind 


consisted of i small 


DU PONT MOTION PICTURE FILM 


Better Things for Better Living through Chemistry 








First and finest 

of all glass beaded 
projection 

screen 

surfaces! 





Originated by Da-Lite! Whiter. . . brighter 
Guaranteed to stay whiter, brighter, longer! 


New and tricky screen surfaces have come and gone but noth 
ing has come close to the brilliance and durability of the 
Da-Lite White-Magic glass beaded screen surface. We also 
have the mat whites in every size and style required by the 
amateur, professional, theatre, audio visual, s« hools, churches 
and every industrial audio projection use, Da-Lite was first 
to make a practical projection screen and is first today with 


t% 


the finest that science, design and engineering can develop 


© atid 





Da-Lite Model B” ‘The screen just made for the recreation 
room —your den—classrooms—church or meeting rooms 
Brackets permit hanging from wall or ceiling and yet so light 
weight even the largest size can be moved from spot to spot 
with ease. Beautiful Copper Bronze octagon case with match 
ing screen borders and slat pocket. New mildew and flame 
resistant White-Magic glass beaded fabric assures real-life 
reproduction of your favorite slides and movies 





Da-Lite Hilo Most popular Date 


A-V Push-button screen 
Can be set trom 14° to 48 a . 
above the floor, or hung from 

wall or ceiling. Has White 
Magic glass beaded mildew 
and flame-resiatant fabrie and 


opens with just a touch . 2.4 
ae 


~~ 











. 


There's a complete line of new Da-Lite projection screens to fit 
every pure and purpom for hon cn, hools ‘ hure hes, 


theatres or industry priced 


i low a $3.50. Insist on 
DA-LITT your best buy in 


quality projection screens 


Perfection in 
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SIGHT & SOUND 
Oscar Neu, Manufacturer of 
Film Equipment, Dies in East 
* Oscar F. Neu. owner and presi 
dent of Neumade Products Corp.. 
New York City. died on August 26 
it his home in Crestwood, New 
York, at the age of 71. 

He was co-founder of Theatre 
Equipment and Supply Manufactur 
ers Association and served as its 
president from 1946 to 1951. In 
1955, he was elected president 
emeritus, the only member of the 
organization to have been so 
honored 

As an actor, Mr. Neu played 
minor parts in silent movies and, 
in LOL] and 1912, he directed the 
Mutual Girl Series. a serial of the 
day 

In LOLS. he became a broker of 
motion picture by-products, reclaim 
ing silver in cellulose from film 
emulsion That same year, he 
formed O. F. Neu Co.. which later 
hecame Neumade Products Corp.. 
manufacturing and distributing 
equipment for the motion picture 
industry and, eventually, serving 
the television industry 

Mi Neu was a member of the 
Motion Picture Pioneers and Vari 
ety Clubs International. He was a 
fellow and governor of the Society 
of Motion Picture and Television 
| neineers 

Following Masonic “ervices at 
Bronxville, New York. Mr. Neu was 
entombed at Ferneliff Mausoleum 
Hartsdale. New York He is sur 
vived by his wife, Adelaide Reese 
Neu: a daughter, Mrs. Helene Eliza 
heth Jones: two sons, Edwin T. and 
Theodore Z Rickman. and six 
vrandchildren 
Nat'l Visual Presentation 
Assocation Elects Officers 
* The National Visual Presentation 
Association recently elected the fol 
towing ofhicers 

President, Jacques Megroz, Lirt 
MAGAZINE; vice-presidents, Charles 
Corn, Admaster Prints, Phil Dodge 
F. W. Dodge Corp.; Secretary- 
treasurer, Norman L. Bebell, Bebell 
& Bebell 

A widely enlarged span of activi 
ties and meetings has been planned 
for the 1957-58 season. I] 
U.S. Has Over Half of 
World’s 900 Television Stations 
* Although 43 countries now have 
television, more than half of the 
world’s total of 900 ty stations are 
in the United States More than 
two-thirds of the globe's 63,000,000 


iv receivers are in the U.S. Lead 


ing the world in telecasting, the 
U.S. has 505 stations and more than 
15,000,000 receivers. 

Outside the U.S., leading coun- 
tries in telecasting facilities are: 
Great Britain, with 21 stations and 
7.450.000 sets: Canada, with 40 
stations and 2.658.000 sets: West 
Germany. with 39. stations and 
1.100.000 sets: USR, 30. stations 
and 3,000,000 sets; Italy, 90. sta 
tions and 575,000 sets; Japan, 16 
stations and 650,000 sets: Cuba. 18 
stations and 300,000 sets: France. 
19 stations and 600.000 sets: Mexi 
co, 10 stations and 300,000 sets. 

Western nations, not including 
the U.S... have 325 stations and 
more than 15,000,000 sets. The 
Communist world has 52. stations 
and 3.236.600 sets iy 


tries, 


eight coun- 


As of July 1, there were 278 tele 
vision stations in the United States 
equipped to broadcast in color, This 
figure denotes an increase of 2] sta- 


tions since January 1. 1957. Ld 


* . * 


Somerset Elected President of 
Hollywood AFL Film Council 
* Pat Somerset. Screen Actors Guild 
executive, is the new president of 
the Hollywood AFL Film Council. 
Wadsworth. 
business representative of Studio 
Utility Employees Local No. 724. 
The Hollywood AFL Film Council 


Is composed of Un Ons and guilds 


succeeding Henry C. 


representing 24.000 employees in 


the regional motion picture indus- 


Iry. bd 


. * * 


Canadian Film Expenditures 
Rose to $6.210.467 in 1956 

® Total production expenditures by 
Canada’s commercial motion picture 
producers rose from $3,916,459 in 
1955 to $6,210,467 in 1956. This 
growth is shown in a report rec ently 
released by the Dominion Bureau of 
Statistics at Ottawa. 

In 1955, Canadian film companies 
employed 445 persons and spent 
$1,460,421 on salaries and wages 
and $2,456,038 on produc tion costs, 
In 1956, the film companies em 
ployed 1,127 persons and spent 
$2,483,910 on salaries and wages 
and $3,726,557 on production costs, 
Phe data on production in 1955 was 
obtained from 46 companies en 
gaged in film production. The 1956 
figures were gathered from 59 firms 
which included producers and com 
panies with laboratory operations 

The statistical report noted that 
commercial companies and govern 
ment agencies pr inted 67.323.532 
feet of film. The footage printed by 
format included: 37,367,652 feet of 


‘CONTINLCED ON PAGE rEN) 
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Wow ae iabenare xe 
OR AN IMPORTANT CONFERENCE aimed at its highe 
echelon of sales management Standard Oil (Indiana) commis 
sioned Wilding to produce a three-day program. “The Big Change” 
was the basic themé@ and the conference included workshop meet 
nn ings of motion pictures, slides, manuals and flip charts. Highlight 
“=P, of the conference was a musical play featuring 17 top-flight per 
formers, elaborate sets and 16 original songs. So impressed were the 
executives of SO with the impact created by the play they asked 
Wilding to make a 35mm wide-screen color motion picture record 
of it. This was subsequently shown to all dealers and employees 
throughout the Standard Oil sales territory evoking excellent com 
ments and results. 
Coincident with the conference 


Standard Oil introduced the all-new 
Gold Crown Super-Premium gasoline 
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Spot oil 
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inselectng £ 


7 Does 


Urive 


Lop of pri 


16 mm sound 


9g Does it} 


8 
Wing Out len 


The above 10 points give a quick picture of the 
advanced features you should expect in a modern 
16 mm sound projector. Only a Victor brings you 
all of them. And with every Victor you also get 
the “standard” features of all quality sound pro 





jectors, including 2 speeds for sound and silent 
film, still picture, and reverse projection 

Particularly important is Victor's new red, 
white and blue color-coded threading. Color lines 
on projector clearly show where to thread and the 
sequence of threading. Other time-proven fea 
exclusive with Vietor—are safety film 
trips, top-mounted reels, and power rewinding 
with no change of belts or reels. 

Victor was first to develop 16 mm projectors 
and through the years Victor has been first to 
perfect improvements that assure finest pictures 

finest sound —easiest operation. Victor long has 
been the choice of A-V experts in 73 countries. 


tures 







NEW VICTOR VIEWER 












‘ The first profes- 
sional 16 mm 
with 
“frame counter” 
priced under $100 
Large 3'4"x 414" 






viewer 
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ly lighted by 75- 
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let lens. All optics 
coated 
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ONLY VICTOR OFFERS SO MANY IMPORTANT FEATURES 





Victor Assembly 10 — Lightweight projector for small 
Amplifier operates at 10 watts continuous output, 18 

Available with 9" speaker, top-mounted and fully 
or separately cased 12" speaker as shown. 


audiences 
watts peak 
baffled 












A DIVISION OF KALART 


Producers of precision photographic equipment 


aveu\ ANIMATOGRAPH CORPORATION 
) EST. 1910 


PLAINVILLE, CONNECTICUT 


SIGHT & SOUND 








(CONTINLED FROM PRECEDING PAGE} 
black and white and 5,23 
of color in l6mm: 24,223,368 feet 
of black and white and 498,256 feet 
of color in 35mm. 

The total 


commercially produced non-theatri- 


number of Canada’s 
cal motion pictures (other than tele- 
vision, advertising, news) rose from 
245 films in 1955 to 285 films in 
L956. 
duction by private companies rose 
from 1.319 in 1955 to 2.121 in 1956. 


Commercial production of theatre 


Television commere ial pro- 


trailers, newsclips and advertising 
pictures dropped from 1,534 films 
in 1955 to 843 films in 1956. Sound 
slidefilm production by commercial 
firms dropped from 65 films in 1955 
to 26 films in 1956. 

Canadian government production 
of non-theatrical films (other than 
television. advertising, news) 
dropped from 107 in 1955 to 70 in 
1956. Government production of tv 
commercials doubled from 15 in 
1955 to 32 in 1956. 


production of theatre trailers, news- 


Government 


clips and advertising pictures 
dropped from 12 in 1955 to 5 in 
1956; sound slidefilm production by 
the government was cut from 66 in 
1955 to 28 in 1956. 

Of the total production of films of 
> minutes duration or longer, 71 
non-theatrical pictures were adapta 
tions or language translations of 


original films. ted 


Canadian Office Opened by 
International Film Bureau 

* International Film Bureau, Ine. 
has announced the opening of a 
Canadian branch office at 19 Fait 
Avenue, Ottawa, Ontario, 
This is the first branch to 


be established in Canada by the 


mont 


Canada. 


Bureau. 

Managing the Canadian oflice will 
be Miss Margery Weiss, education 
director in the Bureau's Chicago 
oflice for several years. The Cana 
dian office will maintain a complete 
preview library of IFB films pro- 
duced by Pat Dowling Pictures and 


Murl Deusing Film Productions. 2 





Watch your TV for 
KNIGHT'S 


Outline Type 
TITLES 


GREATER LEGIBILITY... ECONOMICAL 
Write for FREE type chart 


KNIGHT TITLE SERVICE 


115 W. 23rd St. New York, N.Y. 
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ACCURACY 


This word, in film processing, is a very important 


word indeed. 


\ 
People tell you that one film processing job , \ 
is as good as another, and what the heck, what’s the +s 
measure of accuracy, anyway? \ 


Well. To answer that one would take a very long time. 
Suffice it to say here that it’s summed up in 

all the operations of a processing job, where even 
the smallest details are of great importance 

It shows everywhere, and it positively shines when 


the film appears on the screen. 


What we’re talking about, of course, are the people 
and the operations at Precision Film Laboratories. 
Here attention to detail, sound, proven techniques 
are applied by skilled, expert technicians to 

assure you the accurate, exact processing your films 


deserve to justify your best production efforts 


Accuracy is a must for TV — for industrials —for 


education —for all movies 


you'llsee — > and hear 


Fs 


21 West 


In everything, there is one best... 
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in ftilm processing, it's Precision 


















THERE'S 
NO PLACE 
LIKE 





COLOR FILMSTRIPS 
AND SLIDES 


The masters make the difference 





FRANK HOLMES 
LABORATORIES INC. 
1947 FIRST STREET 

SAN FERNANDO, CALIF 

EMPIRE 5-4501 


WRITE FOR BROCHURE 


fs 
me 


| or 
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Morrow to Develop Training 
Programs for Defense Agency 


* John \ Morrow 


pocialist with a governmental and 


audio-visual 


university background, has been ap 
director for Ue 
if Signal Officer of the United 
tate Department of Defense In 


| 7 
pomted ty ining 


the newly-created position Morrow 
wi work iD developing lramming 
programs on the universil contract 


Morrow has 
rector tor the 


visual di 


National Project in 


been audio 


Agricultural Communications — at 
Michigan State 


mt flour years 


L niversity for the 
\eceptance of the 
Pentagon assignment marks a return 
to Washington for Morrow, who 
pent most of his a-v career in the 
Capital 

During the World War 
Morrow was chief of the 


Il era 
audio 
isual and motion picture division 
of the United States Public Health 
~ervics be Was audio-visual ad 
visor for south Asia in the Point 4 
Program and was special advisor 
con ma 


low the 


communications traming 
verseas staff of U.S. spe 
lncdia 


cialists in Indonesia, Burma 


° , 
® u 
; 


TY 
: 
DW ts el 
. _ 


nie 


723 SEVENTH AVENUE - 





md Pakistan He 
the stafl of the 


“eTV Ices 


also served © 
Army Pictoria 
developing a-v training 
tids for LLS. troops 
\t Michigan State 


Morrow assisted in the development 


l niversity 


of a program of communications 
training which has been adopted by 
land-grant colleges, universities and 
the U.S, Department of Agriculture 
He has 


conducting national clinies for farm 


shared responsibility for 
and howe radio and television pro 
grams and in general communica 


tions training efforts 1d 


i 


duckie 


NEW YORK 19, N 


Norman Traynor Named Agency 
Radio-Televis'on Director 
@ Norman Traynor has been ap 
pointed director of radio and tele 
vision by Brooke. Smith, French & 
Dorrance. Inc.. national advertising 
agency. Traynor has been serving 
as Mahape I of the departime nt since 
last November. 

Traynor 
L951. 


visor, he has written and produced 


joined the agency in 


As writer and creative super- 


radio and television shows for vari 
ous accounts advertising automotive 


appliane e heverage and food prod 


ucts Ld 
“ * 


Yeshiva Buys Columbia Films 
*® The Film Rental Library of the 
Center for Mass Communication of 
Columbia University has been sold 
to Yeshiva University. 

The Columbia Center will devote 
its full attention to new production 
The Cen 
ter for Mass Communication will 


and to sales distribution 


continue to sell its own films as well 
as selected titles of espe ial merit 
from other producers 

The Film Rental Library will be 
operated as part of the new Audio 
Visual Center of Yeshiva University 


PLAZA 7-8144 
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AUTOMATIC COST ESTIMATOR 
OURS WITH THE COMPLIMENTS OF 


J" = 


lf you produce, buy, sell, or use films, you'll appreciate this 

automatic film footage & cost estimator. !t's a ‘‘slide rule’ for the film 
industry a fast, easy way to figure footage, frames, running time 
and processing costs for 16 mm or 35 mm film. The ‘‘estimator”’ 


and instructions are yours without cost or obligation. 


TIME—FOOTAGE—COST ESTIMATOR 16™/39™0 














Oo 10/39" wonon micron run RUNNING 


























: ! aoe up iee 
hebetel tlteblttdadd & 
rrirrtre 
o ano #1, nOULT CONSOLIDATED FILM INDUSTRIES —*™ © #7 91, yew vom v9, mY ¢, 









nm buyers, editors, advertising agencies 
TY station s, film production personnel: Kindly use this 


pon of write on your business letterhead 


aa aaa a SC 


/ 
| 
| Consolidated Film todustrie 
| 
| Send me your FREE automatic film footage & « 
| estimator. No obligation, of course 
| 
| ‘ar 
| 
| title 
| 
| 
| mpany 
Ls { address 
1 city. ES 
eh TTI tig Oo ST — -—- ee el Ee - —_--—_—— 


CONSOLIDATED FILM INDUSTRIES 


959 Seward St., Hollywood 38, California 
HOllywood 9-1441 


521 W’ 57th St., New York 19, New York 
Circle 60210 


, 
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One Call for all You Need 


in 
LIGHTING EQUIPMENT RENTALS 





ANYTIME, ANYWHERE 


For quick service, expert advice 

and one low price for equipment, 
installation and removal, call on 

one of the nation’s largest suppliers 
of temporary lighting facilities— 

Jack Frost. His lighting equipment 


inventory is unexcelled. Below are 





just a few of the many items 


available for quick delivery 


DOLLIES 


whenever and wherever needed, 
Fearless and 


Raby Panoram 


Dollies , 
LIGHTING 
Crab and 
Western Complete M. R. Incandescent Equipment 
Dollies M. &. Intensity Arc Equipment 


Dimmer Equipment 250 W-10,000W 


Diffusion 
GuIP 
Scoops 
; "MENT 
1 qt il a i Reflectors 
Macton Turntable Sutiboards 
for Cars and —_ 


Displays 

Mole Richardson 
PORTABLE POWER 
EQUIPMENT 


AC and DC Generators 15 Amps to 1500 Amps 
(Truck or Caster-mounted) 


Boom and 
Perambulator 
Parallels 

Ladders and Steps 


Portable Transformers—Dry and Oil 
Scrims and Flags 


Portable Substations 


Dots and Stands 









Write or Wire 
for 
Catalog and 
FREE 
ESTIMATES! 





No @ Wa ooh 


a 
Dept. BS 
234 Piquétte Ave., Detroit 2, Mich. 











RCA Victor Opens Model N. Y. Recording Studio; 
Da-Lite Screen; Harwald Company in New Quarters 


% A new studio of advanced desigt 
is now in operation al RCA Victor 
Record Division's East 24th Street 
ofhees in Ne Ww Y ork I he new 
studio called Studio \ makes 
available to clients of RCA Custom 
Record Sales one of the finest and 
most flexible recording facilities 
now in use in this country 

Studio A was designed and its 
construction was supervised by Wil 
liam H. Miltenburg, RCA Victor's 
Chief Engineer and Recording Man 
agel Following the present trend 
in recording studio design, Studic 
A ois of the dead” type—-that is 
it has practically no reverberation 
or echo factor of its own The 
dead” studio technique permits the 
recording engineer to “mike” each 
section of the orchestra intimately 
He is able to control the individual 
microphones, without interference 


from adjacent sections 


Greater Flexibility and Control 


I he se then mav be ted to various 


echo chamber each having its owl 
time dela characteristh In this 
way. echo may be added selective 

lo othe mdividual sectior ot Uw 

orchestra The result is a degree 
of flexibility and control in reeord 
ing sound not previousl ivailable 
in recording studios 


Walls and ceiling of Studio A 
ire deadened by the use of per 
fo ited 


transite ind travertome 


acoustic tile, backed up by fiber 
gias for sound absorption, especially 
the troublesome low frequencies \ 
few poly-cylindrical panels for 
sound dispersal have been used 
Heart of the new studio is the 
control room The re ording con 
sole, twin track Lape reeording ma 
chines and associated equipment are 
on a raised platform, to separate 
them from the lounge for spectators 
The equipment ts designed lo a 
commodate sixteen microphone po 
sitions, each with its own equaliza 


tion and reverberation (echo) con 


trol The console is a four-channel 
type, equipped with limiting or 


compression facilities for each chan 
nel Thus, automatic gain reduc 
tion is possible on each channel. It 
is possible to record stereophonical 
ly or monaurally with these facili 


lies 
Rebuilding in Other Centers 
RCA Victor's new Studio A is 
part of the complete rebuilding and 
re-equipping of its recording facili 
ties that the company has been cat 
rying out for the past three years 


and that is now nearing completion 


BUSINESS 


in its studios in New York. Chicago 
ind Nashville ‘nd 


Larger Plant Announced by 
The Harwald Company, Inc. 
* A new manutlacturing plant has 
been opened by The Harwald Com 
pany. Ine., at 1245 Chicago Avenue 
kvanston, Illinois The new qual 
ters were necessitated by the com 
pany s continued expansion and ils 
recent acquisition of the Movie 
Mite 16mm sound projector 

The new facilities will house The 
Harwald Companys general oflices 
wid manufacturing plant. The firm 
will continue to manufacture the 
Inspect-O-Film inspection machines 
andl soits line of film handling 


Da-Lite Completes Move 
to Warsaw, Indiana Plant 
* The Da-Lite Screen Company 
live has completed its move to a 
spacious new plant in Warsaw. Indi 
ina weording fo an announcement 
hy Chester ©, Cooley, pre sident 

Thi company ist ipidly resuming 
production ol projection sereens al 
the new plant ind all communica 
tions to the manufacturer should be 
directed to Da-Lite’s general offices 
ind factory at Warsaw 
The plant is 120 miles southeast of 


Chit wo Led 


Indiana 


| FOR PRODUCERS 

| OF VISUAL SELLING 
IN MOTION PICTURES 
SLIDE FILMS 

TV COMMERCIALS 


ib bh Wsbere V/A 


offers a cor 


animation 
slide tilms 
titles 
telops 

flip cards 


lettering 
layout 

maps 
backgrounds 
retouching 


color correction of 
packaged products 


a wide 
assortment 
of type for 

hot press tities 


type catalogue 
on request 


421 WEST 54TH STREET, NEW YORK 19,N.¥ 
PLaza 7-1525 
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Ng ago we had the pleasure o! see 


latest version of ‘The Man Who Built a Better Mou 


ussion of the econ " of advertising whi 


AS SEEN 


Indians / ) di ound-slide torn 


& 1 
, ) sal6mm Technicolor m« 


‘ 
standard advert 


; i 
fy Ps a t iclo nn 


nnical 


lie endor 





and it's from KLING! 


We're grateful to Standard Oil Company (Indiana) and the D'Arcy 
Advertising Company for the opportunity of producing another example 
of Kling creativity, quality, and service. If you are interested in advancing 
a product a service or an idea, find out how powerful an influence 


== - a Kling film is 


1058 w. washington bivd., chicago StEeley 8-418! 


> 


——_ = 1416 ¢ a brea, hollywood HO!lywood 
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A good 16mm PRODUCTION 


























e. — 


MERITS 
COLOR REPRODUCTION 
COMPANY'S PRINTS! 











Color Reproduction’s eighteen years of special- 
izing exclusively in 16mm Color Prints has 
developed a technique for guaranteed film 
quality which is the Standard of the 16mm 
Motion Picture Industry. For the FINEST in 
Color Prints— use COLOR REPRODUCTION 


COMPANY! Write for latest price list. 


REPRODUCTION COMPANY 


7936 Santa Monica Bivd., Hollywood 46, California 
Telephone: Oldfield 4-8010 















Building Material Concerns 

to Sponsor TV Film Series 

* Building America, a motion pir 
ture series on the $50-billion con 
struction industry, will be used on 
television this Fall by the Producers 
Council, representing 200 building 
material and equipment producers 
and associations. 

Asher B. Etkes Associates will 
publicize the series which will be 
distributed to more than 200 sta 
tions by Public Service Network, 
Princeton, New Jersey. Each of 
the tv programs will be composed 
of four 5-minute documentary films 
and one 3-minute  building-field 
news-interview. 

The Producers Council member 
organizations pay production costs 
of the film series but any tv time 
charges will be paid by local dealers 
or distributors for the participating 
companies. The Council has prom- 
ised to help tv stations obtain deal- 
er-distributor commercials. Lb 


* x 


Weather Hazards Shown in 
Air Force Training Films 


* Weather facts and related ir 


formation important in flight opera 


tions are visualized in six new film 
strips released by the United States 
Army Nir Force for use in aero 
nautical and meteorological train 
ing programs All of the filmstrips 
are in black and white 

Cloud Formations, 25 frames, de 
picts the major types of cloud for 
mations as seen from an airplane 
in flight. 

Weather: Fou, 46 frames, covers 
the nature, types and causes of fog 

Condensation Trails, 48 frames. 
describes three types of contrails, 
their nature and causes, shows how 
to avoid them and notes their tacti 
cal use in warfare. 

Thunderstorms, 63 frames, deals 
with the types, recognition and 
hazards of thunderstorms and ex- 
plains preflight planning and flight 
procedures recommended in regions 
of thunderstorm activity 

Turbulence, 51 frames, examines 
three ly pes of turbulence. their 
causes and hazards, and outlines 
flight procedures in’ regions of 
turbulence. 

Low Ceilings and Low V isibili- 
ties, 40 frames, pictures the hazards 
of low visibility and low ceilings 
and explains the necessity for pre 
flight planning and precautions for 
flight over regions of low visibility 
and low ceilings 

The aeronautical filmstrips are 
available through United World 
Films, Ine. (Government Dept.), 
1445 Park Avenue. New York 29, 
New York. Le 
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TECHNICAL - TRAINING - FARM - EDUCATIONAL - MEDICAL .. .and 













Public relations is an inside job—-sort of like neighborhood 
relations which. as a good housewife will tell you. begins 
with good housekeeping. You couldn't make a neighborhood aa u le) j 4  e- Re { ha | oO rt — 
relations motion picture for some families. You shouldn't 
make a public relations motion picture for some companies. P; 

ctures 


The old adage about not hiding your light under a bushel 


is another way of saying: Don’t remove the bushel unless 


you have the light. by 
PNUT. ot. 


{mong our clients: 


\merican Telephone & National Board of Fire 
Telegraph Co. Underwriters 

Babcock & Wilcox Co. National Cancer Institute 

Carborundum Company Pennsylvania Railroad 

Cast lron Pipe Research Sharp & Dohme 


\ssociation bk. R. Squibb & Sons 
Kk. L. du Pont de Nemours 
. Phe Texas Company 
& Company 
Union Carbide & Carbon 


(Cor poration 


U.S. Navy 


kthyl Corporation 
lord Motor Company 
(reneri rs © 
eneral Motors Corp Virginia-Carolina 
McGraw-Hill Book Co. Chemical Corp. 


Merck & Co.. Ine. Western Electric Co. 


and many, many others 


send ow | Audio Productions, inc. 


for 


booklet... \ Geen FILM CENTER BUILDING + 630 NINTH AVENUE - NEW YORK 36, N. Y 
TELEPHONE PLaza 7-0760 


Frank K. Speidell, President . Herman Roessle, Vice President , P. J. Mooney, Secretary & Treasurer 


Producer-Directors: L. S. Bennetts H. E. Mandell Earl Peirce 
Alexander Gansell Harold R. Lipman Erwin Scharf 
Sales Manager: Sheldon Nemeyer 





Technical Symposium on Film, 
Tape Standards on Nov. 13-15 


* Standards fo 


and stereophoni« 


motion pictures 
tapes will be 
among the subjects discussed dur 
ing the kighth National Conferences 
on Standards which will be held at 
the St. Francis Hotel, San Fran 


cisco November | 5 | ; 


The conference i* sponsored bry 
the American Standards Association 
which will conduct its 39th annual 


meeting ain part of the conte rence 


Standards in the production ol 


motion pictures will be discussed 


Friday afternoon, November 15. at 
4 session sponsored by the Society 
of Motion Picture and Television 
| npineers Speakers at this session 
are Boyee Nemec consulting engi 
neer, New York: Axel Jensen, Bell 
Murray 
Jersey, and Ross H 
Ampex Corporation, Red 
wood City, California 


Te lephone 
Hill, New 


Snyder 


| aborator ies, 


\ film on cost reduction effected 
by purchasing programs based on 
national standards will be shown 
during a session sponsored by the 
National Association of Purchasing 
Agents and the Company Member 
Conference of ASA 
scheduled for 


Nov ember | l 


This Se eSIOT Is 
Phursday morning 


The film was prepared 


Along the Business Newsfronts 


Close-Ups and Long Shots on Events from Coast-to-Coast 


by Northern California Purchasing 
Avents Association and will be pre 
vented by Carl M. Wilensky, Ames 
Harris Ne San bran 


Cisco Vad 


\ ille ( ompany 


Autonetics’ Motion Picture 
Unit Is Headed by Jay Gordon 


* A separate motion pictures unit 


has been set up by Autonetics, a 
division of North American Avia 
tion, Ine.. Downey, California Jay 


| Gordon has been appointed su 


pervisor of the new unit. 


Autonetics’ film section has more 
than 3O motion pictures s« heduled 
for production this year-—in addi 
tion lo 


continuing documentaries 


which record Autonetics’ research 
and development in the electroni« 


ind electromechanical fields 


Previously, Gordon headed mo 
thon preture operations in the com 
pany's former missile and control 
equipment organization He wrote 
md directed production of Engi 


a filer d de 


scription of a hypothetical missile’s 


neerm for lomorrou 


development which won honors at 


Cleveland Film Festival 


last years 





Jay E. Gord 


Prior to joining North American 
Gordon was a motion picture pro 
ducer with the U.S. Naval Photo 
His Navy produc 
tion. Origins of the Motion Picture 


yraphic Center 


won recognition at the Venice and 
kdinburgh film festivals and = at 
several American exhibitions Vt’ 
Screen Directors Int'l Guild 

Formed in New York, Sept. 7 
* ‘The Screen Directors Internation 
al Guild. an organization represent 


ing nearly 300 motion picture di 





rectors in the east. middle west and 
Canada, was formed September 7 at 
a meeting of the New York Film Di- 
rectors Organizing Committee, held 
at the Society of Illustrators in New 


York City. 
Contract Talks Coming Up 


Oftv ers were elected and by laws 
were adopted at the organizational 
meeting. It is expected that con 
tract negotiations with film produc 
ers will get under way soon. The 
Guild is 


about 85 per cent of the eastern 


estimated to represent 


directors. A low initiation fee has 
been set until the end of the year, 
coinciding with a drive to organize 
the remaining directors working in 
documentary, industrial, theatrical, 
educational and television films. 
fesides 250 members in New 
York, SDIG has members in Chi 
Detroit, Washington, Phila 
delphia and in 


cago, 
Canada, where 
branches of the Guild will be estab- 
lished to serve the local member 
ship. 

Elect Magwood as President 
Howard Mag 


wood, president: Charles Wasser- 


Guild officers are 


man, first vice-president; Jack 
Glenn, second vice-president ; Joseph 


Kohn. secretary. and Jean Lenauer, 


treasurer. ag 








ANIMATION (Simple, 


Complex, Cartoon) 


TITLES (Artwork, Hot 


Press, Production) 


SCRIPT & COUNSEL 
(Free suggestion & con 
tract script aids) 


EDITING (Matching, 
Cutting, Creative 
Editing) 


T source- ALL services 


PRODUCTION ¥* LABORATORY *¥ PRODUCER SERVICES 
(The Only Complete 16mm “SINGLE-STOP” FACILITY) 


On 


5. OPTICAL EFFECTS 
(Fades, Dissolves, Wipes 
& Invisible St. Cuts) 

6. RE-RECORDING (from 
your tape, film or 
striping) 

7. RECORDING (Voice, 
Music, Sound Effects) 


8. FILL-IN PHOTOGRAPHY 
(Close-ups, Table Top, 
Maps, Charts) 


Free Information Folder and Price Lists on Request 


9. 


10. 


SYNC SOUND PHOTOG- 
RAPHY (Desk Talks, 
Sound Stage, Location) 
PRODUCTION (Any por 
tion of a film to be 
completed) 


ll. EDGE-NUMBERED 
WORKPRINTS (B/W or 
Color) 

12. B/W REVERSAL & 


POSITIVE PRINTING 
AND PROCESSING 


13. 


14. 


15. 


16. 


COLOR REVERSAL AND 
POSITIVE PRINTING 
AND PROCESSING 


PROCESSING (B/W re 
versal, Sound Tracks) 
REELS, CANS, CASES, 
PEERLESS FILM 
TREATMENT 

SHIPPING SERVICE (To 


anywhere, United States 
or abroad) 


THE CALVIN COMPANY 


INCORPORATED 


en 


1105 TRUMAN ROAD 


HARRISON 1-1234 


KANSAS CITY 6, MISSOURI 
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AMERA EQUIPMENT — 


Where the Pros go for 
the World’s Finest TV and 


Motion Picture Equipment 
































Conversion of 100 ft. 


AURICON CINE VOICE 


i 8 New SPECTRA 
to 1200 ft. capacity. 7 RY a 


3-color METER 


Includes torque motor for magazine takeup. This precision con- 


version permits attachment of 400 ft. magazine (11 min. running ‘ 

time) or 1200 ft. magazine (33 min. running time). Also INCLUDES 4 Only accurate meter that 
installation of Veeder footage counter. We can convert your present ~ el eds measures all light sources, 
Cine Voice or supply you with unit already converted for use with oie) including daylight. Measures 
external magazines. Conversion-less magazines $450.00 —_ the proportionate amounts 


of all 3 primary colors in the 
light source, and indicates 
the filters needed for positive 
color correction. Product of 
Photo Research Corporation. 


Withcaseandstrap $316.25 
With Kelvin scale $336.25 


Positive turret-type Viewfinder with parallax adjustment installed for 
small additional charge. 
Complete line of 16mm and 35mm Cameras 





3-wheel portable 750-2000-5000 Watt 
COLLAPSIBLE DOLLY CONE LIGHTS 
Ilustrated with BALANCED TV Head. Also Most versatile shadowless Adjustable Collapsible 
takes Professional Junior and most stand- floodlight you can buy. Used 
ard tripods. You can't beat it for light- extensively by film studios. ALUMINUM TRIANGLE 
weight convenience. $300.00 750W-$75. 2000W-$110. Insures rigid positioning of tripod legs. 


5000W-$175.00. Less stand. Prevents slipping and damage to floors, 


Model C [illustrated) $32.00 


SALES SERVICE RENTALS Model Bless clamps) $26.00 





*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-fiat field) 
Lenses available in mounts for all 35 mm Motion Picture Cameras. 
*PHOTO RESEARCH Color Temperature Meters. “*Eleetric Footage Timers 


*N d d Holl d Film C tti i t. 
“Griswold & B&H. Hot Splicers.  *DOLLIES—Bardwell-McAlister, Mole ( + AMERA SQuement © it Comite 


Richardson, Century and Colortran Lighting Equipment. 
d itil Dept. $ *315 West 43rd St. 


New York 36. N.Y JUdson eacyal 


FRANK C athen om | 


Complete line of Magnasync Magnaphonic Sound Recorders 


Prices subject to change without notice 





New Major Facility for Film Sponsors Announced as— 


Opening of Production Center 


Marks Caravel’s 37th Year 


Pioneering Firm Has Become 


VERKLOOKING THE HUDSON 
( D nsves on West End Avenue 
at O“Oth Street, stands today the 
first completely new film pro 
duction center to be built in New 
York in over 30 years It is the 
long-awaited studio and office home 
of Caravel Films, Ine., for 37 years 
one of the nation’s top producers 
of films for television, industry and 
government 
For David Pincus, veteran plo 
neer in the film industry and presi 
dent of Caravel, and for the 50 
permanent members of the Caravel 
stall, the fully equipped production 
center is an nportant step in at 


expansion program 


All Under One Roof 


The objective was to have all fa 
cilities for production under on 
large roof in midtown Manhattan 
stages, cutting and editing room 
animation, opticals and special ef 
fects carpentry shop miake up, COs 
tume and dressing roome, and office 
for stall and clients 

The fully equipped production 
center at 20 West) knd Avenue 
which will open formally on Oeto 
her 23rd, is a million dollar endorse 
ment of New York's 


cations tor producing fils that sell 


peel il quatih 


train or conve ome other busing 

ot prurlolic relation rie ime Tha 
larg troucture Crprprovsate the ile afl 
the future home of the New York 
Linn mil uly went to the propo ed 


Lincoln Square cultural deve lop 


Below: | 





One of Nation's Top Producers 


ment, has been designed for expan 
ion «potentials over a 15 year 


jr riod 


Move Dictated by Growth 


The move was dictated by an in 
creasing volume of business parti 
ularly in television commercials 
vhich need the proximity of studio 


to advertising agencies to facilitate 


ore 
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This fully-equipped new 


eusiel working relation hip inal 
luster production This proximity 


ind service. and of course the avail 


abvilit of New York's creative and 


welt talent and technicians are the 
bactor on which Pineus and his 
tall une banking to consolidate 
their position as one of the largest 
firms in the field of producing filmes 
lor industry in all phases public 
relation iles, training and ‘TV 

Iverti 

bon pectal, long-term projects 
uch as TV film packages Caravel 
will continue to use its Hermipste id 
Lon Island, studios All other pro 
duction will be in the new midtown 
tudio center which has 26,000 


quare feet of working space The 

iit tage io by LOO feet, has a 
ceiling of 26 feet and is the largest 
owned by an independent produ 
thon company in the New York area 
One other stage, 25 by 50 feet. has 


heer completed and i third is 


-rpceebebe ll 


-cpanbbRLLELELERBRELLll 









planned The complete, modern in 
stallation provides for cost-cutting 
straight line production of TV com 
mercials in as many as LO or 15 sets 
without the necessity of striking 


There is also an elevator that can 


accommodate a car the size of a 
Cadillac or a small truck: a special 
o 


Right: 


ly designed creak-proof floor; air- 
conditioning throughout; and 
sound-proofing specially designed 
by Johns-Manville. 

There is sufficient electrical cur- 
rent to supply the studio with ample 
amperage for large-scale color pho- 
tography, and complete projection 
equipment— l6omm and 35mm-—in 


the projection room. 
* * + 


An Eventful Background 
for This Trail Blazer 


@ Caravel’s history is an interest- 
ing and dramatic one. It has been 
an innovator and trail blazer since 
it was organized in 1921, with a 
staff of six people. Two partners, 
David |, Pincus and Robert Me- 
Kean, served as top director and 
sales executive, respectively. There 
were two other directors, an ofhece 
secretary, and an office boy. The 
secretary, Claire V. Barton, remain- 
ed through the years, and is, today 
an officer of the company. 

Robert McKean, who also served 
as Caravel’s first president, died in 
1948. His son, Calhoun McKean, 
joined the firm in 1946 and is now 
vice president in charge of the tele 
vision department. Others with 
long tenure in the firm are Mauri 
Goldberg, production manager, 30 
years, and Jack Semple, head of 
animation, 20 years. Larry Kreegatr 
and Dave Kreegar, heads, res pet 
tively, of the editing department and 
the studio, have over ten years with 
the firm, as have some ten other 
men and women. Thelma Allen, a 
vice president and sales executive, 
has been with Caravel for seven 


years, 


The Early Years . . 
@ David Pincus became president 
in 1948 and has served in that ca 
pacity ever since. He had started his 
motion pieture career in LOLS. at 
the age of 17, in the scenic depart 


ment of the Universal studios in 


Fort Lee. N. | By 1914. the feature 


(CONTINUED ON PAG! 
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Millions of Americans will journey along "Freedom Highway’ courtesy of Greyhound! 


Greyhound movies are always in great demand by 
community organizations. For example, the 35-minute 
Technicolor production, “America for Me!” is an estab- 
lished favorite, having been shown 40,554 times in 
clubs, schools, churches and other community organi- 
zations to an audience of 3,156,840 persons. 


Such outstanding performance attests to the large 
and growing potential for sponsors in the area of com- 
munity distribution—where more projectors are being 
used by more organizations than ever before. 


For almost 20 years The Greyhound Corporation 
has used Association Films exclusively to reach 
important community audiences. Additional millions of 
viewers will now be seeing Greyhound’s “Freedom 
Highway”—a magnificent new production that pays 





tribute to the heroes and events that have forged the 
freedoms we cherish. It is a public relations and cul 
tural contribution of major importance. 


Big in concept, in ideas and potential—these are 
the films that deserve the best in film distribution. We 
are proud to be associated with The Greyhound Cor- 
poration in this endeavor. 


If you would like to know more about our service 
and of the exciting and challenging opportunities in 
Community Distribution and Television — 
please write Dept. B. 


ASSOCIATION FILMS, INC. 
347 Madison Avenue « New York 17, N.Y. 


field, NJ aGrange San Fra o 3, Calif Dalias 27, Tex 
] Ele 


sve A 


A good film deserves the best—distribution by ASSOCIATION FILMS 











CAMERA EQUIPMENT COMPANY 


presents the new Magnasync 


Magnaphonic Sound Recorders 








The New MARK IX 
MAGNAPHONIC SOUND SYSTEM, SYSTEM A” 


with built-in record play amplifier and remote 
control assembly is an engineering achieve 
ment with exclusive features found in no other 
recorder, Was recording, playback, and bias 
oscillator circuits enclosed in separate plug-in 
assemblies; easy accessibility to all amplifier 
components; push-button motor controls; re 
mote control footage counter, record-play & 


film. direct monitor switches 


Available in |6mm, 


is the 





17Yymm 


& 35mm priced trom $2,145.00 


For quality & economy 
MAGNASYNC 


perfect answer 


to the 





needs of film producers, 
large or small, feature or com 


mercal, because 


* it delivers clean, distor- 
tion-free sound. 


* it is compact, light- 
weight, portable, meets 
the lotest SMPTE stand- 
ards 
* lt serves every segment of 
motion picture and spot TV pro- 
duction 


* Purchaser is not required to 
pay royalties on footage con- 
sumed 


BUT MOST OF ALL, the MAG 
NASYNC MAGNAPHONIC line 
contains exclusive features found 
in no other recorders, yet all 
carry low, low price tags 
Trust your own ears-——trust your 
Sound Man's judgment. Switch 
to MAGNAPHONIC SOUND 











. 
. 

. 

Model X-400 . 
is @ completely synchronous lémm Magnetic ° 
film recording channel, professional in every ‘ 
detail. Can be operated in ‘console’ position, P 
as shown, or stacked as one unit Features : 
simple camera or projector interlock, instantan 6 
eous “‘film-direct’’ monitoring, and low power ° 
consumption, tdeal for the low budget producer . 
$985.00 ‘ 

Prices subject te change without notice e 


FRANK C 





OTHER MODELS: 
MARK IX SYSTEM 'B" includes Model 


G-932 microphone mixer with 2 
channel slide wire attenvators 


$2,820.00 
MARK IX SYSTEM''C” includes Model 


G-924 microphone mixer and re- 
mote control assembly packaged 
in matching portable case. 


$2,520.00 


TYPE 5 features built-in Monitor 
amplifier, separate overdrive torque 
motor, record gain control, and 
playback control. Priced from 


$1,570.00 


ZUCKER 


(+ AMERA Equipment (O...Nc 


Dept. $ 
New York 36, N.Y 
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315 West 43rd St., 


JUdson aL yal 


Caravel: a Pioneer 
in Film Progress 


(CONTINUED FROM PRECEDING PAGE} 
length picture had been well estab 
lished, and Fort Lee was a boom 
center of production in the east. 


jut the growing popularity of 
California and a shortage of labor 
during 1918 brought 
Fort Lee heyday 


Twenties only 


an end to the 

and by the 
spasmodic shooting 
was done there. The old | niversal 
studio 


became the home of Consoli 
Film Industries all 


vanished 


others 
have 

In those early days of movie mak 
ing there was excitement in trial and 
experiment and lines were not too 
closely drawn A writer could, and 
did in many instances, become a di- 
Dave 


went beyond scenic 


rector Pincus’ interest soon 
design lo cam 
era, direction and editing, and he 


learned his medium 


Turns to Educational Field 
Fully then 


plored possibilities of film for teach 


grasping the unex 


ing and training, he 
1918 to make 
other training purposes, 


The highly 


nitrate film was a major 


joined Fox in 


films for Pa hools and 


inflammable 35mm 
obstacle 
for George Eastman had not yet de 
veloped the L6mm, non-inflammable 
film. But a start was made, while 


Pineus was with Fox, in the produc- 
tion of films for business 

Leaving Fox in 1920, Pincus went 
out to sell the concept of film as 
an educational and training tool, 
and to specifically make films of this 
nature 

The first 


company was that of 


Hille 
photographic illustrations for maga 


Brooklyn and 


Long Island followed, and for se, 


studio of his fledgling 
Lejaren \ 
noted artist and pioneer in 


zines Studios in 


eral years oflices were maintained at 
S50 Madison Avenue 


Move to 730 Fifth in 1939 


Finally, in 1939. expanded per 
sonnel and the desire to have under 
one rool such facilities as cutting 


and editing animation, opty als 
special effects and projection 
prompted Caravel to move to its 


Fifth 


Laemmle's 


most 


recent address, 730 


Avenue (formerly Carl 


offices), and to take a long-term 


Hempstead 


lease on its present 
studio 
In the 1921 and 


1939, Caravel explored and met suc 


per iod between 


cess in a number of developments 
these 


the business film industry 


Some of were milestones in 


Caravel helped lead the way in 


installing complete equipment for 





\ 1929 


sales presentation informed prospec 


sound and talking pictures 
tive clients that “technical per lection 


of sound has reached the stage 


where production is fairly simple, 
and that 


“projection equipment and 


though not inexpensive.” 
service 
for standard (35mm) size film may 
be had in or near large cities. 

The piece went on to say that 
“the Caravel Studio is used regular 
ly by some of the largest producers 
of theatrical pictures because it is 
one of the 


which every need is provided for.” 


relatively few studios in 


Made Hoover Feature in ‘25 
And, in 1925, one 


“story 


of the earliest 
films for industry was made 
This was also one of 
length 
pictures to be shown In 


This is Eden extolled 


the merits of the 


by Caravel. 


the first feature industrial 
motion 
theatres 
Hoover Vacuum 
Cleaner and was described in the 
press sheets as “An Emotional 
Drama of Everyday Life.” 


After 


played theatres all over the country 


opening at the Capitol, it 


through the distribution efforts of 


Hoover district managers. As spe 
cial promotion, actress Ldna 
Murphy formed “The Women’s 


Abolition of the 


This entertaining 


League For the 
Broom!” movie 
did a lot to convince business lead 
ers over the country of the poten 
tials inherent in the film to do a 


first-class selling job. 


First Travelog for Cunard 
Caravel also made one of the first 
travelogs in 1921. This is the Life 
was the first of three 
for the Cunard Steamship Co Lid 


films created 


To prospective voyagers it broug ht 
the lure of the sea and pictured in 
teresting places to visit in Europe 
and the British Isles. 

Among the 
films was 


early conservation 
Hunting and 


1921 for the 


Caravel’s 


Camping, produc ed 
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New York State Conservation Com 
mission. It told how to make 
proper use of forest lands and was 
considered an excellent example of 
the modern method of influencing 
people's habits by suggestion rather 
than edict 

By 1929, Caravel’s dossier in 
cluded almost 50 major industrial 
clients, for with the advent of sound, 
business was more certain than ever 


that in the motion picture it had its 


Poe §VV ie you produce your next Slide film, 


Ward Baking ( oOMmpany in early 


Pee yo omber...RCA VICTOR SOUND 


firm The resulting film, Better 
ere troglyr goa makes the picture complete! 
in 1982 Socony Vacuum (now 


Socony Mobil) started a film rela 


tionship with Caravel which is still 


going strong after nearly seventy 
sound motion pictures Another 


client of over twenty years standing 
is B | Goodri h 


... the Middle Years 
@ One of Caravel’s sound films, pro 
duced for American Can Company 
in the Thirties, proved the recep 
tiveness of schools to films that real 
ly are educational Jerry Pulls the 
Strings used 80 puppets, with spe 
cial “in depth” dimensional sets, to 
tell the story of how coffee is pre 
pared for market and how the flavor 
is retained by packing it in vacuum 
cans 

The film and a supplementary 
Teachers’ Guide offered a wide 
range of study material in the fields 
of geography, American and Eng 
lish history, literature, English, art 
dramatics and musi It is still in 
demand by schools 

A high spot in Caravel’s history 
was the meeting with President 
Franklin D, Roosevelt at the Whit 
House in June of 1940. eighteen 
months before the United States en 
(CONTINUED ON PAGE 52) 





Modern studio equipment, |ik: 


é r¢ 


RCA VICTOR recordings add exciting new dimensions to every are a matter of record, too, with your order from RCA Victor 
slide film story. You can tell your story any way you choose Custom Record Sales. This complete service is competitively 
without danger of your narrator or special sound effect missing a priced — the quality is RCA Victor's alone! 
cue. (And because you're on record, there's never a chance of : 

CA VICTOR CUSTOM RECORD SALES a’ 
performers choking up with stage fright or laryngitis!) RCA VI ror CUSTOM RE id ALES 
. York 1 Kaat th t it vil ) , 
You can be in 1 or 1,000 places simultaneously on record. And co j j Dp Vilited 
’ more Ave OLdfiel oat 
with every order from RCA Victor, you can choose from a unique Holly y fy , 
Nashville j McGavock St Lpine 56-0001 
library of more than 500 musical selections especially recorded ey ciel Mcaiaatia pe , P my 1008 
for slide film presentations Lenoir St., Montr Quebec. I r f uv 
i countrie erite or pl eRCAT / / / a 
First quality recordings, careful handling and prompt delivery ‘ York N.Y JU ¢ ) 
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to develop ideas and client needs 


into a reality through the use of 


motion pictures, slide films, stage 


presentations and graphic arts 


anon 
ILM RODUCTIONS 


19730 ralstor 
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SMPTE Holds 82nd Convention 
October 4-9 in Philadelphia 
* Current technical developments 
and problems in the cinematic field 
will be examined at the 82nd Con- 
vention of the Society of Motion 
Picture and Television Engineers. to 
be held October 4-9 in the Sheraton 
Hotel, Philadelphia. 

October 4 events include a session 
on general photography and a ses- 
sion on laboratory practice, empha 
sizing problems in the field of color 
motion pictures, Friday evening, 
the SMPTk Awards will be made 
and Dr. F. R. Parks of the Canadian 
National Research Council will pre 
sent an illustrated lecture on “Pho 
tography and the IGY.” 

Saturday, October 5, a general 
motion picture session will be held 
in the morning and in the afternoon 
conventioneers will attend a session 
on closed-circuit television and 
video tape recording. Closed-circuit 
uses of ty will be presented from 
technical and economis potnts of 


view. 


Problems of International TV 

A full schedule on Tuesday. Octo 
ber & will include sessions on large 
screen tv, color tv, film) industry 
history, bilingual films and interna 
tional tv. The USIA international 
tv film network will be deseribed 
and a BBC paper on international 
tv compatibility will be presented. 
Techniques of phonetic language 
translation as applied to bilingual 
films and simultaneous bilingual ty 
broadcasting will be discussed 

Wednesday, October 9, the con 
vention features sessions on instru- 
mentation and high-speed photog- 
raphy—covering missile and under- 
water photography, equipment, film 
and te« hniques. 

The Association of Cinema Lab 
oratories plans lo meet during the 
SMPTE Convention, on Saturday 


morning, October 5. 


Warner Medal to Col. Ranger 

The Samuel L. Warner Memorial 
Award of the Society of Motion 
Picture and Television Engineers 
will be presented this year to Col. 
Richard H. Ranger, president of 
Rangertone, Ine. 

The Warner medal, first awarded 
in 1947, is given for the most out 
standing work in the field of sound 
motion-picture engineering, in the 
development of new and improved 
methods or apparatus designed for 
sound motion pictures, including 
any steps in the process 

Col Ranger will receive his 
iward “for the invention, develop 
ment and application of a method 


of electronically synchronizing 











Got grievances? 
solve ‘em... 
prevent ‘em 

_. . put on this 
prepared 


SUPERVISOR 
TRAINING 
MEETING 





Title 


“Handling Grievances” 


Here, in one package, is everything you 
need to stage an effective training meet- 
ing. So flexible you can use it as a 15- 
minute “quickie” or a stimulating 2-hour 
conference. Modern audio-visual tech- 
niques drive home important lessons in 
human relations and management proce- 
dure. Proved effective for any type of 
business. 


ALL FOR JUST $35.00 


LEADER'S MANUAL—a detailed ‘blue- 
print” of the meeting. Just fol- 
low it step by step. Contains 

= instructions, data for chart or 

\ blackboard work, and commen- 

ai tary which you may read, edit 
or improvise upon 


STRIPFILM — dramatically reveals the 
conditions that lead to griev- 
ances. Shows how supervisors 
can correct them and maintain 

better human relations. 


SOUND RECORDING — ao teacher that 
never tires, never omits, never 
forgets. Narration by Harlow 

g Wilcox puts the stripfilm's mes- 
sage across clearly and con- 
vincingly. 


FOLLOW-UP MATERIAL—text for a fol- 

low-up letter to send to each 

<> supervisor. For companies con- 

B=! ducting the entire series of 

A , eight meetings, suggestions for 

. certificates of completion are 
provided. 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer). If material does not meet 
your need you may return it and pay 
only the small service charge of $10.00 
to cover the cost of handling, plus post- 
age both ways. 


ROCKET PICTURES 
INC. 


6108-A Santa Monica Boulevard 
Los Angeles 38, Calif. 
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sound recorded on magnetic tape to 
the motion picture camera.” 

He is presently engaged in the 
development and application — of 
stereophoni sound recording tech- , ai _ ae 
niques for motion pictures. Id 

a. . aa 
Sponsor West Coast Studies 
on Use, Handling of TV Films 
*% The Society of Motion Picture 
and Television Engineers will spon- 
sor an extra-curricular course at the al 


University of California at Los 








Pet eae 


REU-1 
rewind w universal joint and 
end support to hold 

up to 5-35mm reels 









i ¢ 
Angeles on “Lse and Handling of 5 
Film in Television.” The sessions REWINDS and afaens ee ee ee 


will begin September 26 and con- 


finue for seven weeks. Ralph West ACCESSORIES | 
i 









fall, of Eastman Kodak Company, RETWC-1 


is coordinator of the project. rewind 


A 
4 
S F w/16-35mm P 
combination § 
tightwind 
7 é J ¢ . ¥ 


SP-16 (16mm) spacer 


SP-35 (35mm) spacer 


The course has been developed to 
assist those in the television industry 


who are responsible for the general 








REF-1 


friction control 







RE-1 


rewind w/l reel 


handling and maintenance of film 





and the procedural techniques in- 
rewind w/1 reel 





345mm shaft 


_ 
7 td 


volved in the use of films in TV sta- 





shaft 35mm 





tions. Ixperts from the motion pie 
ture and television industries will 


discuss everything the station film 






user needs to know about picture swivel base 
attachment 


for rewind 





and sound on film, recording and 
projection and the related equip 
ment, in order to do a better job 
By encouraging higher standards 
of film use and care among station 
users if is hoped that this kind of 
course will ultimately benefit not 
only the networks but film distrib 


utors, producers, advertising agen “ ee ee ae 


vu gee 7> 





cies and sponsors, Ly 
* ~ ” 
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Beeland-Wood Films Names 
Burris as Business Manager 


@ Charles N. Burris has been ap 
pointed business manager of Bee 
land-Wood Films. Ine.. Atlanta 


Georgia film production and lab 


spring locks 


15mm aluminum shaft 





male or female core 


oratory firm. 
Burris has been president of 
Vision Films. New Orleans, Losisi 


ana, for the last two years Previ 





ously, he was affiliated with Tele S.] 
news Film Corporation in New York leader 





A Re 
r+ 






City as general manager Burris is stanchion 
i member ol The Radio and ls levi rewind a ie! 
sion Executives Society of New attachments 





York Ld 


FilMagic PYLON ii 


CLEAN AND 
LUBRICATE YOUR TAPES AND FILMS 
WHILE THEY PLAY! 


ri t le | io 
ee ere e 201e e 
2varant d Better, Cleaner, Cooler 


precision film editing equipment/reels, cans and shipping case 


HOLLYWOOD FILM COMPANY 


Hollywood 36, Valifornia/HUllywood 2-3 





YWO FILM COMPANY 


524 W. 43rd St., New York, N. Y./GRamercey 3-1546 





production on any equipment. Complete 
PYLON KIT (specify suction-cup or per- WRITE FOR FREE CATALOG 
manent flange-type mount ng) with re. 
loader bottle ond sia fF Magic Cloth 
Sleeves $2.95 from your dealer or 

THE DISTRIBUTOR’S GROUP, Inc. 
204 ~ 14th St.. N.W. ATLANTA 13, GA. 
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lomm Color Motion Picture 
lomm Color Internegative 
Positive Printing and 
Processing 

Magnetic Laminating 
Color Shidefilr 


lomm Black 
ind White 


Box 2408 

Gary 5, Indiana 
Laboratory 

5929 East Dunes 
Highway 


Telephones 
Gary, YENowstone 8-1114 
Chicago, SAginaw 1-4600 
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RIGHT OFF THE REEL: 


An Editorial View of the News 
jer FILMS based on the launc hing of 


the U.S. earth satellite are going to be a 

little dated, judging from the news as this 
issue was about to mail The measure of our 
progress in this phase of the International Geo 
physical Year should cause some hard thinking 
is the Russian satellite whirls about the globe 
Will the next one carry a camera “eye” and be 
capable of a safe return to Red territory? 

According to pronouncements, the Geophysical 
Year was to show the friendly relationships of 
international science, to provide a “free” ex 
change of data beneficial to all mankind. Like 
in everything else, the Russians have vetoed this 
idea, announcing in late September that we would 
learn of the satellite when it happened. Will we 
share its secrets from a divulged code of those 
radio signals? 

The Aunerican people had better understand 
the meaning of this aflai To “bone up” on 
satellites, we refer you to Business Screen, No 
», 1957 and the story of A Moon Is Born, the 4- 
minute animated film sponsored by International 
Business Machines, This “preview” should make 
interesting screen fare in theatres and via tele 
vision 1 US. satellite out in space pretty soon 
would make an even more interesting picture, Q 
“Sound and Vision as a Tool’’ Theme 
of Industrial Audio-Visual Exhibition 
® A first annual “Industrial Audio-Visual Ex 
hibition” is being publicized for November 13th 
to L5th at the New York City Trade Center. Its 


program according to the sponsor, Industrial 


Exhibitions, [ne will parallel diversified ex 
hibits The first day will feature public rela 
tions: second day activities will be devoted to 


sales promotion, et the third and final day will 
embrace industrial and business training 

The National Visual Presentation Association 
will hold its monthly luncheon at the exhibit on 
November 14th, followed by a program of lee 
tures and demonstrations during the afternoon 
Exhibits are limited to manufacturers of audio 
visual equipment and producers ol airy services 
For details concerning exhibits and admission 
write Industrial Exhibitions. Ine 17 East 45th 
Street, New York 17, N.Y Ld 


(‘CONTINUED ON PAG! SIX TY-SEVEN) 


SYMBOL OF 
PROFESSIONAL 


QUALITY 





EMPIRE PHOTOSOUND 


INCORPORATED 
Films for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN, 








ART4yVIDEART 
ANIMATION 
TITLES 
OPTICAL PHOTOGRAPHY 
COLOR or B&W — 16 of 35MM 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 














LExington 2:7378-9 





Cinekad Synchronous Motor 
Drive for 16mm Projectors 


Especially designed to drive ali Bell & Howell, 
Ampro and Victor 16mm projectors at 
synchronous speed. 


Projector can be instantly attached to Synchronous 
Motor Drive and quickly detached at any time in 
a matter of seconds. An outstanding feature is 
the flexible shaft which connects motor with pro- 
jector and permits smooth, quiet and steady opera- 
tion. No special technical knowledge required for 
installation and mounting. 
Write for more details and prices 


Available at leading dealers, or direct. 


CINEKAD ENGINEERING CO. 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Pic- 
ture and Audio-Visual equipment manvtectured 
by Cinekad. 
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Californ’a industry Filmers 
Unite to Improve Work, Status 
* Film makers who work in major 
southern California companies have 
formed an Industrial Film Pro- 
ducers Association, Organized early 
this year, IFPA is composed of pro 
fessional writers, directors, camera 
men, editors, sound engineers and 
other members of industrial motion 
picture departments. 
Though a preponderance of ai 
craft industry members is apparent 
IFPA’s roster has been growing 
steadily and the group ts making 
an effort to attract film makers from 
j other industries, Association mem 
| bership is extended to those en 
gaged in activities related to motion 
picture production and those who 
are interested in the advancement of 
the profession 
Association members aim to tm 
prove the standards of their film 


product and their own professional 


standing by sharing areas of com 
mon interest and mutual benefit, a 
cording to Dan Downer, of Aerojet 
| General, IFPA president, The As 
sociation urges the free exchange of 
| ideas techniques and services and 
| intends to promote studies and sur 
| 


vevs useful to the organization s ob 





yee lives. 


Regular meetings are held the Versatile New Projector for Filmstrips or Slides. Bell & Howell's Specialist 


first Monday of every month with multi-purpose projector handles a variety of requirements: single or double 


programs planned to stimulate in frame filmstrips or 2x2 slides. Runs manually or accepts Selectron tray 
terest and arouse constructive think loading changer. Adapts quickly to sound with DuKane Recordmaster, 
ing. At the last meeting, held at 


the Institute of Aeronautical Sei 
eee Here are the latest 


told of his film adventures in the 


Himalayas. Dybrenfurth tok more  O@VelOPMents in fine selling tools 


than 30,000 feet of spectacular foot 


\\ \ MAAMAMAAAA 








age depic ting the lives of the Sher 
pas, Himalayan mountain climbers a 
‘ 
Other meetings have been held at FINER PRODUCTS THROUGH IMAGINATION 


Lookout Mt. Laboratories. the U.S 


Air Force motion picture production 


rs 
Filmosound 385 Specialist is famous for 
Bel i = H owe l i amplifier and speaker power, jeweled 
parts forlonger tile, flickert projection 
facilities and various film service 

companies in the Hollywood area 
Vice-president of the group is Jay 
k.. Gordon, supervisor of motion pis 
tures in the Downey plant of North 
American Aviation, Inc. Julian Ely 
writer-director at the Burbank plant 

of Lockheed serves as treasurer. 
Gene Burson, of Hughes Aircraft 
motion pieture department, heads 
the membership committee and 
Betty Jane Williams. writer-director 
with the Lockheed California Divi 





sion, is publicity chairman Ld 
> 7 7 
United Names Bryan Wright Bell & Howell JAN shines in auditoriums, Bell & Howell Specialist tape recorder New Robomatic projector changes slides 
és Qinetn & Qe tees ee ap throws twice as many light units as a has “Miracle 2000 ound system with automatically at the interval vou elect 
e standard 1000-watt, 25-hour projector, 4 speakers, powerful 8-watt amplifies remotely controlled from ar osition 
pointed head of the Film & Sound 7” 5 te 
department of United I ilm & Re See your Audio-Visual dealer or write Bell & Howe 7108 McCormick Road. Ci igo 45. In Canad Rh & Heo Lid 7 if 


cording Studios, Chicago, according 
to William L. Klein, president 
New equipment is being installed. 2 
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— P&B PARADE OF NEW PRODUCTS — 


MOVISCOP-VIEWER 


Most brilliant 
sharpest image of 
viewer 24 
picture tite 


device Universal 





List Price 


TEWE DIRECTORS 
PINDER 


The only efficient, ac 
curate Director's View 
Finder Used in all 
leading studios 
Three Models available 
5mm Model—Focal Length 25 to 


200mm $68.50 
J5mm Widescreen Model—Covers 

all ratios from 1:75 to 2:55 $98.50 
tbr Model-——Focal Length 11.5 

to 75 $68.50 


All Models provided with Leather Case 
and Neckchain. 


nd necktie - 
% at 
STOPWATCH (.:::*: 


‘ 
’ 
}« 
’ 
nA/ 


n timer con Pat 





The only precisic 
pletely designed to front time 
and back time for minutes 


and seconds. Other teature 

* Film meter for lémm & JI5mm 

* Luminous hands & dial 

* Anti magnet double ased dustpr f pre 
is'on highly jewe'led movement 

* Split second timing 

List Price $89 50 Special Offer $39.75 


MAGIC 
“MYLAR’’’ 


Oo 


—_ 

Sprocketed Spli 
ing Tape 

TRANSPARENT—FOR FILM 
l6émm—Single Perf $5.00 R 
lomm—Double Perf $5.00 KR: 
15mm $9.00 RF. 

OPAQUE FOR MAGNETIC FILM 

lomm $ 6.60 RF 
15mm $11.00 RF 


FILM REPAIR & SPLICING BLOCK 


For repairing 
forn damaged 
film and tile rr 


strips «$19.95 


Send now for your FREE FAB EQUIPMENT 


Gives all the information, description 


ing motion picture equipment 


PIC-SOUND EDITOR 


and 


j 
Notching 


be Operates on 110 to 
240 volts AC. Guaran 


teed not to scratch 


$125.00 


SPECIAL INTRODUCTORY 
OFFER—Complete Outfit 






5 


any 


Yq 


use 






Consisting of Moviscop-Viewer 
Precision Opticel Sound Reader 
Zb00RL and Base 

List Price $370.00 


$295.00 (This offer good only for a 


limited time.) 


P&B LEG-LOK 
TRIANGLE 


Sturdy metal tri 
angle locks tripod y 
legs in position 


One man can move 
camera, tripod and 


triangle. Gives absolute safety 
and rigidity on wooden, com 
positior concrete, metal and 


slippery floors. Price $26.95 


TITEWIND 


A new product by o 
famous company 
Compact, efficient 
ynit for lémm 
17’amm of J5mm 


Can be used as regu 





ler « r in combination with all 
ther ts | le jouble duty hub for male 4& 


med ate delivery. $33.00 


PREMIER ~=AUTO-MATIC 
For 8mm-l6mm Combination 
Si ey SE LLG ED 


A PERFECT SPLICE EVERY TIME! 


The ajor suse f film failures is poor splicing 
i the major suse of poor splicing is im 
, T » (either much of too little 
1h f these problen with this automatic 
‘ that take " vtly the right depth of 
‘ tire regardiess of applied 
A ' ; er 
pr ' ’ 
ted { England 
' ‘ . 
') preset 






lémm $ 79.50 
35mm $104.50 


CATALOG and F&B RENTAL PRICE LIST 


and prices you need if renting or purchas 


FLORMAN & BABB 


68 West 45th Street, New York 36, N. Y. 


Phone: Murray Hill 2-2928 
Cable Address — FLORBABB, N.Y. 
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Looking Into Pictures 


Pros and Cons of the Psychological Trend in Films 


by Nancy Lou Blitzen 


SYCHOLOGY, once the realm 
P>, the specialist, is now in the 
public domain. Its influence is 
everywhere. It is a deciding factor, 
for many organizations, in hiring 
new employees. Salesmen use it in 
their strategy to overcome sales re- 
sistance. Employee relations train- 
ing programs stress its application 
in solving personnel problems, 
This influence is reflected in films, 
whose subject matter may range 


traffic 


dramatic, 


from family problems to 


safety. Treatment is 


comic, or straight. The story is di- 
rected to the individual himself or 


Wherever the 


subject, treatment, or audience ap- 


sociely as a whole, 


pears susceptible, the psychological 
approach is in growing favor these 
days 
The "Inner Man" Theme 

Self-analysis is a popular theme 
General Electric's The Inner Man 
Steps Out uses it for supervisory 
training. When Jerry complains to 
his doctor that he gets no coopera 
tion from his men. or even from the 
front office, and cites examples to 
prove it the doctor tells him about 
the basic needs of individuals espe 
cially for security. He compares 
these needs with “inner men.” each 
representing a different security 
one for group security, the other for 
individual achievement as security 

Jerry doesn't quite understand 
this, but when he gets home he 
meets his “inner man” at the door 
who represents his common sense 
He makes Jerry look at the difficult 
situations at work as they really 
happened not as Jerry thinks they 
did Jerry sees that he was hich 
handed with his fellow workers and 
men. Naturally, he begins to under 
It is as 


sumed he does because ol basi per 


stand and promises reform 


sonality « hange - 


Finley's Emotional Problem 

Another aspect of this theme is 
seen in Mr. Finley's Feelings, Met 
ropolitan Life Insurance Company's 
new release The emphasis here is 
on discovery of an emotional prob 
lem rather than its solution Ani 
mation is used to present the action 
seen through Mr 
though he is never shown 

\ complete day of his life is fol 


lowe d 


Finley's eyes al 


from the moment he gets 
angry at his boss for asking him to 
work at home until he lands in jail 


after wrecking his car. Mr. Finley 


goes through this day in varying 
states of anger and resentment, eac h 
caused by little incidents which ir- 
ritate him, aggravate or annoy him. 

It isn’t until his friend, visiting 
him in jail, points out calmly that he 
has always reacted that way (antag- 
onistically) to anyone in authority 
that Mr. Finley begins to feel his 
reactions aren't normal. 

He implies he will do something 
Just what he 
will do to get himself straightened 


about it when he can. 


out isn’t stated nor is the outcome 
ever indicated. 

The color artwork does not de- 
tract from the seriousness of the 
subject. The production is designed 
to promote discussion and, if what 
happened when I saw it is any in- 
dication, may even start some heated 
ones at that, 

The individual’s emotion and its 
effect on others is dealt with in 
{Inger at Work. co-sponsored by 
International Film Bureau, Ine., and 
the Oklahoma State Department of 
Health. 


its control. The film shows how 


The subject is anger and 


anger is transferred from one per 
son to another person or situation 
The form this transfer takes for 
different people makes up the story 


The Transfer of Anger 

\fter kd Wilson blows his stack 
when his boss carelessly ruins his 
draft. Frank MeCoy shows him how 
to avoid doing this by pointing out 
the way other people around them 
Some do it 
sensibly, like O'Shea, who makes 


selling a game using the customer 


transfer their anger 


as the opposing team, and works off 


PPPPLPPLPLEL LOLOL ELLE LOPE LOL ELLERY 


In Hollywood 


Top-flight production group 
will produce your stage s¢ 
quences on sub-contract, to 
your script, with full Holly 
wood resources, at controlled 
costs plus fixed = fee For 
specimen work, screen 1957 
Golden Reel winners Outside 
That Envelope and The Next 
Modern 


Ten prints from 


Talking Pictures 
PARTHENON PICTURES 
2625 Temple St. Hollywood 26 
DUnkirk 5-391) 


BUSINESS SCREEN MAGAZINE 




















want 
enthusiastic 
salesmen? 
put on this 
PREPARED 
SALES 
MEETING 


——— 





Title: 
"The Attitude That Gets Business’’ 


Here, in one package, is everything 
you need to stage a hard-hitting sales 
meeting—at small cost and with ex- 
tremely little preparation. Dramatic 
film highlights create deep, lasting im- 
pressions of successful selling methods. 
Used by leading companies the nation 
over. Effective for any type of business. 


ALL FOR JUST $35.00 
COMPLETE TEXT—for step by 


step guidance. Contains instruc- 
tions, remarks which you may read 
or improvise upon, questionnaires 
that reveal individual selling weak- 
nesses, sales problems to stimu 
late discussion summarized high 
lights and send-home follow-up 
material. 


2 STRIPFILM — illustrates, with 


realistic situations, how a sales 
man's attitude often gains or 
loses the sale. Shows how desire 
to serve is more effective than 


desire to get business 


3 SOUND RECORDING—No- 


ration by Harlow Wilcox puts the 
message across clearly, forcefully 


convincingly 


ORDER NOW 


Send us your check for $35.00 now and 
save shipping costs (or we can bill you 
if you prefer) lf material does not 
meet your need you may return it and 
pay only the small service charge of 
$10.00 to cover the cost of handling, 
plus postage both ways. 


Better Selling Bureau 
6108-B Santa Monica Boulevard 
Los Angeles 38, California 


A Division of Rocket Pictures, Inc 
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Look at Pictures: 


(CONTINUED FROM FACING PAGE} 
any excess energy or resentments 
on the golf course: Frank himself 
who turns his anger into jokes 
laughs it off 

Some do it foolishly, like Mrs 
Nugent whose headaches = she al 
tributes to typing are really the re 
sult of her jealousy of Miss Howell 
who got the job she wanted: Carter 
who suflers from a chronic uleer br 
cause his naggin wile calls hin 
every hour By watching = thes 
people kd learns how to Improve 
his attitude and reactions to anger 
and, naturally, also improve his 
work 

What About Deeper Causes? 


The techniques presented for con 
trolling anver are extremely simple 
and nothing is mentioned about pos 


sibilities of deeper causes for the 


various harmful reactions shown 
\ fertile field for the psychologi 
cal approach is satety kvident in 


all its areas, it is party ularly notice 
ible in traflic safety films \etna 
Life Affiliated (¢ ompanies’ Look 
Who's Driving uses it to expose un 
controlled emotion as a major ar 
cident cause, The treatment is 
semi-comic because of the type of 
animation used to portray the 
theme. 

Charlie Younghead wonders 
about other drivers he sees who ex 
hibit the selfish, undisciplined he 
havior often seen in young children 
before they learn self-control Then 
he suddenly behaves the same way 
when he vets angry with another 
driver and chases him \ lucky ts 
cape from a near fatal accident con 
vinces him of the folly of such at 
titudes and actions 

{ P. A. Pictures’ flat artwork 
effectively points up the compart 
sons between driver attitudes and 


actions to children’s behavior 


Emotions of a Speeder 
Sid Davis Productions holds a 
psychological inquiry into the emo 
tional reasons for the speed habit 
resulting in the death of a teen-ave 
boy in their l6mm release What 


Vade Sammy Speed 7 Progressive 
Pictures The Human Factors In 
Drivin studies, in a emi-docu 
mentar tvle. the emotional limita 
lions stress inver con petitive 
ure etc.) which are often factor 
in trathe accidents And so it gor 


Personnel relations lends itself to 
i psychological touch. Gk's All / 
Need Is A Contlerence produced by 
Henry Strauss & Co... Ine.. tells how 
to conduct meetings by observing Th 
dividual differences and reactions 


fCONTINLCED ON rhit NEAT PAGI 








* 5967 





Negative thought for today: 


? 


Some overexposures can he 


corrected with proper processing 


RCA >< nd Re i ; 

Editing 

» e nG 

Printing, Ce ) and Black-and-White 


Magnet Laminating 


CAPITAL 


FILM LABORATORIES, INC. 
1806 Fairview Ave N.E., 
Washington 2, 0.C 


LAwrence 6-4634 
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Look at Pictures: 


CONTINUED FROM PRECEDING PACE} 


then using these observations as a 
guide lo directing the group The 
simplicity of this technique is sharp 
ly stressed by the skill with which 
the group leader manages to handle 
the difficult people who come to his 
meeting 

Tongue in-cheek humor keeps this 
from appearing as the ultimate an 
swer to problems of this type. 

The Communications Casebook 
Henry Strauss & Company * four 
film series illustrates problems 
encountered when speaking to per 
sonnel without considering their in- 
dividual differences, emotional reac 
tions and sensitivities kach film 
pictures a specific instance and tells 
how to avoid it 

One of these. The Case of the 
Chain Reaction, suggests ways to 
ive orders without incurring ill 
will or hurt feelings The Case oj 
the Wron Wave Length cautions 
ivainst talking without thought to 


the listeners emotional sensitivity 


On Emotions and Retirement 
Films on emotional problems nel 


related to specihy occupations or ae 


tivities abound Coronet Instruc 
tional Films has a series of such 
productions, two of which are Con 
trol Your Emotions, showing psy 


chological concepts of stimulus-re 
sponse applied to practical work of 
emotional control. Developing Sel} 
Reliance needs no description as the 
title adequately covers the subject 

kven retirement gets its share of 
psychology Iwo Oklahoma Stat 
Department of Health films deal 
with emotional problems of that 
subject Retire To Life follows one 
mans struggle to find direction in 
what he feels is a useless life after 
he stops working The other 1d 
venture In Maturity, shows a wom 
in discovering that she has much to 
contribute to herself and the com 
munity, although her family re 
sponsibilities are over 

The list of films using ot present 
ing a psychological approach ts 
lengthening How many more will 
ippear depends on how much long 
er the undaunted layman can apply 
psychology without doing any tan 
ible damage to himself or others 
1 will let the experts decide the even 
tual outcome good or bad 

Films in the Limelight at 

45th Nat'l Safety Congress 
* A closing note to all those inte 
ested in films on safety During the 
both National Safety Congress and 
Lxposition, October 21 through 25 


in Chicago, two major film show 





ings will be presented at the Conrad 
Hilton Hotel 
The National Safety Council will 


have a continuous showing of their 


industrial, commercial. vehicle. and 
school safety films in the North Ex 
hibition Hall Annex. This will start 
at 6:30 a.m. and continue until 5:30 
p) i. eae h day excepl Friday Re 
quests for particular titles will be 
wecepted and staff from the Council 
will be present to give information 
on availability and answer any ques 
tions regarding these productions 

On Tuesday evening, October 22. 
starting at 7:30 p.m., the National 
Committee on Films for Safety will 
show the nine winners of their 1957 
contest. This will be in the Grand 
Ballroom. Presentation of plaques 
to the sponsors of these films will 
be made during the program. 

The films to be honored are 
Anowing’s Not Enough (I S 
Steel}. Go To Blazes and First Aid 
for Aircrew (National Film Board 
of Canada), How to Have an Acei 
dent in the Home and I’m No Fool 
as a Pedestrian (Walt Disney), 
Falling and Bucking Timber (Paci 
fic: Northwest and British Columbia 
Logger s Associations) Trains, 
Tracks and Safety Facts (Pennsy| 
vania Railroad), The Two Sleeping 
Lions (AAA Foundation for Trafh 
Safety). Traffic Action Series of 
eight films (President's Committee 


for Trafhe Safety) lad 
Vital Statistics 


*« Information on type, time, and 
color of films mentioned in the 
body of this article. Also the 
names of the organizations dis 
tributing them. Unless otherwise 
noted, all films are available on a 
free loan basis, involving only 
transportation charges 


The Inner Man Steps Out—black 
& white motion, 27 minutes. Gen- 
eral Electric Company, Appara- 
tus Sales Div., Publication and 
Film Distribution Unit, 1 River 
Road, Schenectady, New York 
Also available for print ale vi 
Henry Strauss & Co 


Led 


Mr. Finley's Feelings—color mo 
tion, 10 minutes Metropolitan 
Life Insurance Company, On¢ 


Madison Ave., New York 10, N.Y 
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Anger At Work—black & white 
motion, 21 minutes. International 
Film Bureau, Inc., 57 E. Jackson 
Blvd., Chicago 4. Rental and 


sale 


Look Who's Driving—color mo- 
tion, 8 minutes. Aetna Life Af- 
filiated Companies, Public Edu- 
cation Dept., Hartford 15, Conn 


What Made Sammy Speed? 
black & white or color motion, 10 
minutes. Sid Davis Productions, 
2500 S. La Brea, Los Angeles 16, 
Calif 


The Human Factors In Driving 
black & white motion, 11 minutes. 
Progressive Pictures, 6351 
Thornhill Drive, Oakland 11, 
Calif. 


All I Need Is A Conference 

black & white motion, 30 minutes 
General Electric Company, Ap- 
paratus Sales Div., Publication 
and Film Distribution Unit, 1 
River Road, Schenectady 1, New 


York. 


The Communications Casebook 

a series of four films. Henry 
Strauss and Company, 31 West 
53rd St., New York 19, N.Y. (Sale 
only 


Control Your Emotions and De- 
veloping Self - Reliance color 
motion pictures, about 10 min 
utes each. Coronet Films, Coro 
net Building, Chicago 1, Ill 
Sale only 


Retire To Life—black & white 
motion, 22 minutes. Adventure 
In Maturity—black & white or 
color motion, 22 minutes. Inter- 
national Film Bureau, Ine.,.67 E 
Jackson Blvd., Chicago 4, Il 


(Rental and sale 


. . and Worth Seeing 
First Aid For Aircrew—extreme 
realism used to illustrate on-the- 
spot first aid for injured airmen. 
Sponsored by Canadian Dept. of 
Defense (Air), produced and dis- 
tributed by National Film Board 
of Canada, 3255 Cote de Liesse 
Rd., Montreal, Quebec or 630 
Fifth Ave., New York City. A 28 
minute color film 





PRODUCER 

DIRECTOR 
kxcellent experience in indus 
trial, educational and docu 
mentary motion picture and 
audio-visual production, utili 
zation and communication 
Good technical background 
Master of Arts degree in audio 
visual communication. Young 
Currently on staff of leading 


film company 


Write Box BS-9A 


BUSINESS SCREEN 
489 Fifth Avenue * New York 17, WN. Y. 
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AUTOMATIC 
ELECTRIC SCREEN 


TRIPOD 
SCREEN 
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How to Select the 
Right Screen for YOU! 


/ 


Watt 
SCREEN 





















SKY-LIFT 
TRIPOD 
SCREEN 


TABLE 
screen 


Vhere is a type and size screen that is most efficient for every 
projection need, To get the most out of any projection program 

it is extremely important that the right screen be employed 
Out of many years of experience in working with all types of 
projection—under every possible condition——Radiant has com 
piled a basic set of guiding principles in screen selection that 


have proven a great help to thousands of projection screen users 


THE MOST COMPLETE SCREEN LINE AVAILABLE TODAY 


From the compact little table model to the huge Skylift Screen including tripod 
wall, wall and ceiling screens the Radiant line in sizes, types and fabrics is the 


most comprehensive or the market today There s o Radiant Screen tor every 


projection need! 

WRITE FOR SPECIAL FOLDER 
Showing the complete Radiant line, giving full specifications and sizes WW will 
enable you to select the right screen for your needs! 
pn nn ee --- 


| RADIANT MANUFACTURING CORP., Dept. K 1 

P. O. Box 5640, Chicago, fllinois } 

i Gentlemen: Please rush me latest folder showing the complete line of ; 

Radiant Screens for every purpose ‘ 

' 

. . sd ' ome 

America’s Fastest Selling Screen Line , & 
' Organizatior } 

RADIANT MANUFACTURING CORP. | °°" | 
P. O. BOX 5640 . CHICAGO, ILLINOIS } : es } 
tue Mol wv ‘ ity ‘ ate } 
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Manufacturer's Twe nty Member Motion Picture Unit sets shoot Northrop F-89D all-weather jet interceptor for sequences in Northrop Training Department 


INDUSTRY'S USE OF 16MM CAMERAS BROADENS — 


Northrop Aircraft Demonstrates Expanded 
industrial Use of Mitchell Cameras 


Over 100,000 feet of film were shot last year by two 16mm Mitchell cameras 
operated by a full-scale motion picture unit at Northrop Aircraft. Operating daily 
throughout the year, these 16mm cameras provide impressive evidence of the rising 


role of professional motion picture equipment in American Industry today 


Northrop, a leader in airframe and missile manufacture, makes diversified use of 
their Mitchell cameras. Motion pictures range from employee activities to engi 
neering test films—where re-shooting is impossible and where steady, accurately 


framed film of superior quality is consistently delivered by Mitchell cameras 


No other single camera is today used by American Industry for such a broad 
range of filming requirements as is the Mitchell camera, Easy operating Mitchell 
cameras help create sales, meet delivery schedules, and systematize and accelerate 


research and development. For details about Mitchell equipment that will meet 





your specific needs, write today on your letterhead 


Alaska Bound test pilot Bob Love and Columnist Marvin Miles 
being filmed by Mitchell camera for Northrop Public Relations 


Department 


Mitchell Camera 


CORPORATION 


For Quality Control Film, Mitchell camera 104 Rocket Salvo of twin-jet F-89D is cap 


moves in for close shots of Scorpion F-89D tured on lémm Engineering Test film 


666 WEST HARVARD STREET 
GLENDALE 4.CALIFORNIA 


Cable Address: ‘‘MITCAMCO 





"85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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The Year's Best Visual Safety Program Gets Results As It 





Reminds Workers to Think Safety 


The United States Steel Corporation Combines a Prize Motion Picture With 


a Memorable Campaign of Reminder Devices to Prove ‘“Knowing’s Not Enough” 


OW MANY COMPANIES today are getting 
full value in utilization from their in 
vestments in industrial motion pictures? 

Technically, of course, they get their money's 
worth. Specializing film producers, working 
with today’s improved color, sound, and pho 
tography, turn out films of the highest 
technical quality 

But getting out a good picture and getting 
the good out of a picture are two entirely dif 
ferent things—and it is here that companies 
short-change themselves 

They produce a film for training, public 
relations, advertising, or some other purpose 
and assume that, because the film itself has 
impact, they have done their jobs. Actually, o! 


course, they have just begun 


Part of Over-All Motivation Program 


To be really effective, a film must be de 
signed, not as an isolated presentation, but a 
part of an over-all program of motivation o1 
training, and that program, in turn, should 
incorporate reminder devices lifted from the 
picture 

During the past year, United States Steel 
has been conducting a successful experiment 
with an employee safety program designed 
along these lines—and the results have ex 
ceeded the highest hopes of even the most 
optimistic of those who have been workin 
with it 


Film Awarded National Safety Plaque 


Ihe program is based on a 27-minute colo: 
motion picture titled Knowing’s Not Enough 
which was awarded a plaque in the 1957 non 
theatrical film competition of the National 
Committee on Films for Safety 

Since KNE was introduced, about a year 
ago, safety performance has been the best in 
the Corporation’s history. In addition, the 
program is developing into a full-depth nation 
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wide industrial and public safety campaign 
which, as nearly as can be determined, is 
unique in the history of safety promotions 
In fact, the people in USS are quick to admit 
that, as the saying goes, they have “a bear by 
the tail and can't let go and, of course, they 


are delighted 


First Safety Picture Made in 1912 


It all began quietly enough, United States 
Steel, with many of its quarter of a million em 
ployee: engaged in potentially hazardous occu 
pations, has long been a leader in industrial 
safety. It was an affiliate of U. S. Steel which 
SO years avo, originated the slogan “Safety 
First and another affiliate which produced 
what is apparently the first industrial safety 
motion picture—a 35mm thriller called 7/re 


Workman's Lesson—in 1912 


In recent years, their safety campaigns have 


run the gamut of conventional media—poster: 


hanners, comic book contest lide film 

















Not Just a Film 





ccoreboards, analyses, and so on. But about 
two years ago, they reached another of the re 
curring plateaus which are characteristic of 
safety. Everyone agreed that it was time to 
produce a top-flight full-color safety motion 
picture 

They also agreed on two othe point (lj) a 
motion picture by itsell could not po ibly do 
the whole job, and (2) the program would 
have to be at least Corpo: ation-w ide to achieve 


the desired result 


Safety Advisory Committee Set Goals 


The project was assigned to the Safety Ad 
visory Committe 1 permanent coordinating 
body made up of representatives of the 13 op 

rating units of the Corporation, This commit 
tee drew up a statement of objectives, together 
with a list of “bilm Requirement tating in 
part that the film should be in sound and color 
with a minimum of speaking parts in addition 


to the narration: that it should include must 


Continued on tte 


ollowimng paw 






























— a Real Campaign! 
* Think of this U.S 
Stecl employee alet 
program i ad prize 
safety film and 


ou're right! But its real 


lue, a thi article 
disclose ’ in the 
motivating remindes 


devices built-in and 
round the motion pk 
ture for a complete in 


egrated < ampaign 


Right (and above) a nasty spill in the kitchen i 
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(CONTINUED FROM THE PRECEDING PAGE) 


and other clements designed to aid recall and 
retention of the safety message; that its ap 
proach should be motivational rather than in 
structive; and that the treatment should assure 
the film’s suitability for nationwide public and 
industrial distribution as well as for Corpoca 
thon use 

As one of the characters was later made to 
say, “This is not for our plant alone, but for 
every plant in town, In fact, for the whole com 
miuanty because it applies to everyone, no 
matter what his job 


Aimed to Motivate Not to Instruct 


Ihe third item was particularly important 

that the film should motivate rather than in 
struct. U. §S. Steel believes that people Anow 
the safe practices to follow on the job, in traf 
fic, at home, But mere knowledge cannot pro 
iect-—salety must be practiced as well as 
learned, As the film's title puts it, 
Not knough 


A professional producer 


Knowine's 


Wilding Picture 
Productions, Inc., was called in and asked for 
script suggestions. The plot which evolved was 
based upon a sports car race which was later 
filmed, on location, at a Connecticut track 

Eddie, the driver, hurries his three buddies 
in the pit to get him into the race on time. Each 
knows the precautions he should have taken 
but, after the race starts, each wonders if he 
has checked the car properly 

Eddie holds the lead for several laps, then 
loses control of the car and crashes. At the 
hospital his condition ts listed as “critical”. The 
safety message of the racetrack is carried into 
everyday situations as the other three go back 
to their homes and jobs. The climax comes 
when they are finally allowed to talk to Eddic 
in the hospital 


Build in Retention and Recall Devices 


Three “recall and retention” devices were 
built into the film, One ts the five-note musical 
theme which is repeated over and over when 
the track announcer, excited by the crash 
bumps his record player 


The second, which has been the easiest to 
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adapt to a wide variety of uses, is the yellow 


flag used by track officials to signal “Emer 
gency——-Hold Your Places 
No Passing 


Reduce Speed 
Exercise Caution” 


The Four IMPS Make Their Appearance 

And when his buddies report Eddie’s injur- 
ies to their boss at the plant, the third recall 
a group of four IMPS 
vhose full names are IMPatience, IMProvising, 
IMPunity, and IMPulsive 


explained and, thereafter, when any of the men 


device is introduced 
Their significance is 


is about to do a job improperly, he hears the 
five musical notes, and sees both an IMP urg- 
ing him toward the hazard and a phantom yel 
low flag warning him of the danger 


Closed Circuit TV for Premieres 
* The film was first shown in June, 1956, as 
the highlight of a 12-city coast-to-coast two 
hour closed-circuit telecast to which 30,000 
members of U. S. Steel management and their 
wives were invited. Fourteen auditoriums, each 
equipped with a giant theatre-size TV screen, 
were used 
C. F. Hood, president of U. S. Steel, pre 
sided from a studio in New York 


George 


Hicks, longtime U. S. Steel commercial an- 
nouncer, was m.c. at a “live” program telecast 
from the Syria Mosque stage in Pittsburgh and 
featuring top Corporation operating and safety 
officials. Knowing's Not Enough, on 35mm 
Eastman color film, was projected directly onto 
the screen in each auditorium. At the end of 
the safety portion of the show, the audience 
saw the regular United States Steel Hour dra- 
matic program, which originated from its usual 
studios in New York. 


Full Campaign Unveiled for Plant Use 


Following this premier, top executives of the 
Corporation attended a meeting in Pittsburgh 
during which the entire campaign was dis- 
played. It included, in addition to the film, 16 
different 17x 22” posters, eight different 24 
sheet posters, a series of 10-foot yellow ban- 
ners, small yellow flags for supervisors’ desks, 
large yellow flags for meeting rooms and out- 
door locations, 60” cut-outs of the four IMPs, 
a condensation of the film scenario in comic- 
book format, 16 different Safety Facts folders 
(printed on yellow paper, of course), and two 
sizes of yellow Scotchlite flags for car bumpers 
and similar uses. 

Since the program was planned to run for 
eight months, this quantity of material made it 
possible to expose the personnel of each plant 
and office to a new poster and a new Facts 
folder twice each month, a new billboard once 
each month, and the yellow flag almost con- 
tinuously. Recordings of the five-note musical 
theme were also made available for loudspeaker 
use near plant gates and at other heavy traffic 
points. 


Over 2'2 Million Pieces Were Ordered 


As a result of this introductory meeting, or- 
ders were received for more than 2,500,000 
items, including 110 16mm prints of the film, 
300,000 comic books, 20,000 desk flags, and 
a total of nearly 2,200,000 posters, folders, 
Scotchlite flags, and other pieces. 

Coverage within U. S. Steel has been almost 
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Safety is no accident! 








KNOWING’S NOT ENO 


To combat this lack of impact, the Safety Department of 
United States Steel has undertaken a safety progran 
through its new film, “Knowing's Not Enough.” Basically, 
a safety problem is presented, and through impression, 
accidents are prevented. Employees are conscious of the 
safety rules, but somehow they do not apply ther 
Hence, knowing safety rules is not enough. Posing the 
problem is a sports car race taken on location at 
Thompson Raceway in Connecticut. Four men are involved 

the driver and his three buddies. They each work in 
the same plant, and each has a passion for sports car 
races. Three are mechanics responsible for certain 
operational areas of the car 

The race deadline approaches, and the driver is 
impatient with his crew. He hurries them along and each 
has misgivings about the quick final check given their car 

The race starts—their car takes a commanding lead 
at the outset. Suddenly the driver loses control and the 





car overturns. The 
the crew blames 
superintendent ab 
intendent tells ther 
on the theme of ft 
iMPatience, and | 
of caution—the off 
drivers to slow do 
through the film 
Each mon remer 
about to happen, 
flag of caution. Th 
of the group confe 
To secure the co 
of caution, and the 
of recall devices 
Department of Uni 
posters, follow-up 


GH 


The driver is hospitalized and each of 
ves himself. They report to the plant 
about their carelessness, and the super 
hem about a new safety program based 
of the four IMPS—IMProvising, IMPunity, 
IMPulsive. Additionally, the yellow flag 
official race starter's way of telling the 


down; track dangerous, weaves its way 


members this and just os an accident is 
en, they become aware of the yellow 
The film ends as the hospitalized member 
wmnfesses that he himself is at fault 
continuing impression of the yellow flag 
the use of the IMPS, a complete program 
es has been established by the Safety 
United States Steel. included are teaser 
up posters, yellow flags, scotchlite flags, 


etc. The promotional material is designed to cover a 
six month period from the time of showing of the filr 
This material and how to order is described on the 
inside of this folder 

If your organization would need this picture for only 
one showing to employees, arrangements can be made 
to borrow a print for that occasion, providing its early 
return can be guaranteed. Otherwise, 16mm prints of the 
film are available to customers of U. S. Steel af cost 
These prints, for your permanent use, may be ordered 
direct from Wilding Picture Productions, Inc., 1345 
Argyle Street, Chicago 40, Illinois. If any further infor 
mation is desired, let the salesman who contacts you 
know. He will get the desired information back to you 

To do an effective job on your employees, it is recom 
mended that this material be used as a completely 
coordinated and integrated program 




















Cnrpty | SAFETY RULES 


Did you ever hear of “Bonehead” 


Merkle? 


He was a great baseball player 
many years ago—but in his first full 
game in the majors, he forgot to 
touch second base. Forgetting this 
rule of baseball not only cost his 
team the game, but also the National 
League Pennant, They called him 
“Bonehead” for the rest of his career 


Rules mean a lot in life. Several 
years ago, a famous golfer was lead 
ing the field in the final round of a 
national tournament, But some 
thing happened. He was penalized 
for violating a rule of golf-—picking 
up his ball. Because of this he lost 
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FACTS FOLDER 


A four-page folder, size 3%” x 7”, printed black on yellow 
stock. Distributed with each banner—fourteen banners, 
fourteen folders. Cites how to observe and apply safety 
rules. Can be used as handout material for employees to 
read at work or can be sent to their homes. This is a direct 
tie-in with the banner. Must be ordered in sets. Can be 
imprinted with company name or plant management, or 
as desired. 





SCOTCHLITE FLAGS 


Includes 12” x 12” flags and/or 3” x 3” flags—yellow daglo 
with black background. Large size flag can be used on 
tractors, mine cars, or any large surface, moving or sta- 
tionary. Smaller flag can be used on bumper strips or dash 
board of cars, on hard hats, tool boxes, etc. Each scotchlite 
flag should be ordered individually, according to size. Also 
available in daglo for daytime emphasis. 


make use of all material... 


it will pay you to dO SO IN REDUCED ACCIDENTS 


and INCREASED PRODUCTION 


POSTERS 


Size 17” x 22”, silk-screened in six daglo 
colors. Total of 16 posters to the series. Can 
be used inside and outside on bulletin boards, 
near water fountains, etc. Normally posted 
every two weeks. Two are teasers to be put 
up before and during showing of the movie. 
Balance to be posted to keep the theme of 
the movie alive. Another important phase in 
this promotion program. Must be ordered 
in sets. 


IMP 


One cut-out mounted imp on 4” upson 
board 60” high, complete with 4 ft. easel of 
1 x 2 white pine and hinged with cloth tape. 
Figure is silk screened in five colors, and 
packaged two to a carton. Extra charge if 
only one is ordered. Can be used outdoors, 
where minor accidents occur. 




















BANNERS 


Size 42” x 10” cloth, with or without ropes, 
printed in three daglo colors. Issued semi- 
monthly. Total of 14 banners in series (must 
be ordered in sets). An excellent part of this 
safety program, can be placed in shops, 
near time clocks, plant entrances, etc. 
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CARTOON BOOKLET 


Regular-sized cartoon booklet, tells complete 
story of film, and object lessons. To be dis- 
tributed to employees, for suggested use at 
home for families. Contains 16 pages, makes 
interesting reading. Printed in four colors. 
Order any quantity desired. 
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FLAGS 


Either large 12” x 18” flag for use both 
indoors or outdoors, or 4” x 6” desk flags. 
Both plain yellow cotton bunting, with all raw 
edges hemmed. Large flag already mounted 
on “6” x 36” dowels. Large flag can be used 
in hazardous areas where accidents have 
occurred or where there is a continuous viola 

tion of rules. Desk flag mounted on 10” or 
12” black enamel staff, and can be ordered 
with base, as shown. Desk flag can be used. 
as a constant reminder to supervisors on 
their desks. Can be placed on the desk of all 
supervisory personnel from President on down. 




















i 


1 
H 
4 
i 
: 






SCENES FROM THE AWARD-WINNING SAFETY MOTION PICTURE 





We know, ahead of time, when and why an 
accident can happen, explains plant manager 
Hanson. But knowing’s not enough 


The three friends wait out the verdict on Eddie 
in the hospital lounge. He was badly hurt 
when Impunity caused his racing car to crash 


100%. The film was screened during working 
hours for more than 250,000 employees in 
conference rooms, training centers, dining 
rooms—even, at one plant, in a special 200- 
seat tent. 


The Reminder Pieces Are Proving Value 


Audience reaction has been uniformly favor- 
able. People find the picture both entertaining 
and stimulating. Subsequent spot checks have 
confirmed beyond doubt the value of the re- 
minder pieces. Folders are distributed in safety 
huddles; posters, flags, banners, and Scotchlite 
pieces have appeared throughout the commu- 
nity as well as in the plants; comic books go 
home in employees’ pockets. 

In fact, the program has been so successful 
and popular that it is being extended for nine 
months beyond its original eight-month run 
Eighteen new banners, 18 new Facts Folders, 
18 new 17 x 22” posters, and nine new 24-sheet 





Plant bulletin board poster, featuring the four 
IMPS (Impulsiveness, Impatience, Improvisine 
& Impunity) is “built into” this film scene 








“Speaking of IMPS, looks like the boss is 
already at work (note billboard) telling people 


about them, to practice what we know 


posters have been designed, and a number of 
new gimmicks are being added to the program 
As an additional reminder, a precedent-break 
ing second showing of the film is being made to 
all employees—and good responses are re 
ported. 

Emphasis has shifted, as planned, from 
largely in-plant use to take-home reminders 
and family acquaintance with the program. The 
original 35mm prints are being shown without 
charge in plant town theatres. A hundred 
thousand yardsticks, printed in brilliant IMP 
colors, are being distributed to employees as 
they leave the plants, thus creating an immedi 
ate multi-color impact as well as guaranteeing 
home exposure to the message 


Soap, Pencils and “Flag” Award Pieces 
Cakes of soap, printed with IMPs (which 
last as long as the soap does), are being used 


in some places. Regular yellow Corporation 





The four-color illustrated brochure bound in above is provided to our readers through the 
courtesy of the United States Steel Corporation. Here are examples of the banners, “Facts 
folders, Scotchlite flags, posters, flags, cutouts and other reminder pieces (such as a cartoon 
booklet) available as “reminder pieces” which should accompany every industrial and communi 
ty showing of the prize safety film Knowing’s Not Enough. Banners may be ordered from L. G 


Harkins & Co. (see address within) and all other 
Corporation at the address within the brochure 
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material should be ordered from the P.M.A 


lead pencils carry a Anowing’s Not Enough 
reminder 

At the supervisory level, there are yellow 
flag cult links and tie bars for those who com 
plete their programs. Other gimmicks are being 
considered, adopted, and distributed as rapidly 
as practical 

The scheduling and handling of these items 
has been a gigantic job. At present, it is being 
channeled through 80 sub-shipping points in 
Division and Subsidiary offices and plants, All 
materials are paid for by the Corporation units 
using them; re-orders are routine on almost 


all pieces 


Public, Industrial Showings Under Way 


Tremendous as this program has been within 
U. S. Steel, this is only the first phase of the 
much larger objective——public distribution, 
which is now picking up speed. This involves 
two groups of audiences—other industrial o1 
ganizations, and the general public, with much 
of the latter coverage coming, of course, as a 
by-product of the wider industrial use 

In making the full program available to other 
industries, all U. S. Steel salesmen have been 
encouraged to show the picture to their custom 
ers, and have been supplied with sample kits 
containing the full line of recall materials, Two 
17 x 22” broadsides, printed in four colors and 
describing the entire presentation, have also 
been distributed 


Distributed by U. S. Steel Film Libraries 

After U.S. Steel employees had seen the pic 
ture, 100 16mm prints were purchased by U.S 
Steel's film library which lends films, free of 
charge, to industrial, civic, educational, and 
public service groups 

Prints for permanent use are available to 
customers of U.S. Steel at cost. They may be 
ordered directly from the producer, Wilding 
1345 Argyle Street, 
Chicago 40, Illinois. Be sure you have 16mm 


Picture Productions, Inc 
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Safety Campaign Is Getting Results . . . 


AS COMMUNITIES AND PLANTS ADOPT THIS INTEGRATED PROGRAM 


* Reaction among outside organizations ha 
been enthusiastic and, although this promotion 
has barely started, these groups have already 
purchased more than 100 prints of the picture 
and hundreds of thousands of recall pieces 

One of the first outside users was the high 
way patrol of a metropolitan area some dis 
Within hour: 
vehicles in an entire county were sporting yel 
low Scotchlite flag: 


tance from Pittsburgh police 


In Use Among Other Steel Companies 
Several other steel companies have purchased 
the entire program and at least one has spliced 
S. Steel 
credit for the production (the film itself carrie: 


a new leader onto the film, giving | 


only a brief mention of USS sponsorship), and 
explaining that, rather than produce a new pro 
gram of their own at this time, this company i 
picking up Knowing's Not Enough intact 
There has also been an interesting side-effect 
which USS people predicted a few months after 
Knowinge's Not knough got under way: its suc 
cess has stimulated other companies to begin 
production of their own safety films, Organiza 
tions which have never used motion picture 
before are making inquiries about the proced 
ures for producing them and about the integra 
tion of the follow-up technique 


Follow-Ups Help Keep Ideas Alive 
And it is her 


officials place their major emphasi Ihe film 


on the follow-up that steel 


by itself does not and cannot do a complet 
job, The ideas which the picture presents muss 
be kept alive in the minds of the viewe: After 
all, repetition is a cardinal principle of adver 
tisiny and what doc anyone try to do in a 
wafety campaign—or a sales training program 
or a public relations presentation——but sell 
ideas? 

The secret of succe is in keeping the im 
portant points everla tingly before the peopk 
you are trying to convinces 

This is what USS believes it is accomplishing 
with Knowine's Not Enough, and why the 
think that, with the help of well-designed recall 
devices, they are getting their investment value 
out of the picture not once, or twice hut 


many times ove! . 








How to Obtain This Safety Film 
*& Prints of this prize safety motion pic- 
ture, Knowing’s Not Enough, are now 
being distributed on a free loan basis 
through the six U.S. Steel film distribu 
tion centers. Apply to source nearest you 
or write the Industrial Relations Depart- 
ment, U.S. Steel Corporation, 525 Wil- 
liam Penn Place for further details 

Since the film is especially popular and 
prints are limited, it has been necessary to 
limit’ bookings to one-week maximum 
periods. Borrowers are asked to give at 
least one month's advance notice when 


requesting a booking ° 





A Salute to United States Steel 
for the Year's Best Safety Campaign 


% Speaking to a group of industrial audio 
visual executives, a top authority in the field 
of safety education recently cited Knowine's Not 
Enough as the best current motion § picture 
available to “affect attitudes among workers” 
and called this a most important and frequently 
overlooked goal 

We share his high regard for this United 
States Steel film and especially for the very 
complete campaign which has been built into 
and around the picture. The reminder pieces 
cover almost every imaginable item, from 24 
heet posters to the soap in employee’s wash 
rooms. They drive home the film’s key theme 
safety is a never-ending personal fight against 
our own laxities 

Steel merits a salute from this corner for 
its unselfish sharing of this campaign with in 
dustry, its customers, and the public The 
millions lost annually in avoidable accidents 
are over-shadowed by the wasteful loss of life 
and crippling injuries this program will help 


to avoid wherever it is used OHC 





Red: it's the moments when there's somethine 


in your mind stronger then than what you 


know. Stroneer than your own habits 





De gning tomorrow s car 
Ford Sty! 7 


@ scene in the 


Important Role of Designer 
Pictured in the “Ford Stylist’ 


Sponsor: Ford Motor Company. 


Title: Ford Stylist. 30 min.. color. produced by 
MPO Productions, Ine. 


* Ford recently bet a quarter of a billion dollars 
on the success of the new Edsel. It did so firm 
in the hope that the public would not only accept 
the new car's engineering advances, price and 
prestige quotient, but would be finally won by 
its style. 

Manufacturers know that of all criteria of 
judging automotive commercial success, style is 
probably the most important and certainly the 
most imponderable (as GM discovered, with dis 
may, in 1957). 

What will it be in 58 and °597 Will Ford bet 

Will the new cars 
Ford Stylist doesn't 


on grooves or slots or fins? 
look like birds or turtles? 
vive this answer. but it does underscore the im 
portance of the styling department, and lets it be 
seen that Ford's is second to none 

No dream cars are dreamier than the futuristic 
versions seen in a symbolic spy sequence of this 
film. Yet, the picture points out, that styling is 
more than dreaming, and stylists are much more 
than wild-eyed visionists. 

No “plant tour.” Ford Stylist more often re- 
sembles the film of the future as it peers through 

inner eyes” to visions of “607 “OL? “757% 

bord will distribute the film through its own 


film libraries lat’ 


International Advertising Association 
Notes Films’ Gain in Overseas Budgets 
* A survey of international advertising « xpendi 
tures conducted among 3,600 U.S. con panies 


i 
New York reveals that motion pictures were 


by the International Advertising Association « 


among the first ten media used for overseas 
A total of 14.8 million dollars was 


‘ xpended among the ct panies -urve ved The 


promotion, 


figure was only one decimal point below the 
14.6 million expended in each case for adver 
tising in U.S. international trade journals and 
for | Me international consumer magazines. In 
addition, the overseas television expenditure of 
22.3 million, probably included film commer 
cials provided by these companies for foreign 


advertising programs, LA 


BUSINESS SCREEN MAGAZINE 
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Hk IDEA which launched the 

Christopher movement a dozen 
years ago was Father James M. 
Keller's philosophy of awakening 
people to a sense of personal respon 
sibility toward bettering the world 
through their individual actions. 

The inspiration which turned him 
to the film medium as a vehicle to 
illuminate this idea and to inspire 
its emulation was a dual victory. For 
the screen has gained immeasurably 
hy his efforts and his message is 
reaching countless millions around 
the clock via l6mm group showings 
and television. There is probably 
no other individual or group, re- 
ligious or even government, doing 


as much with the film medium 
Over 300 Filmed Programs 


Phe Christophers have found that 
the most effective way of reaching 
millions with this positive, construc 
tive idea is by a combination of 
To date, the 


Christophers have produced 26 half- 


movies and television, 
hour dramatic films, LOS quarter 
hour filmed informal TV programs, 
and 168 half-hour informal TV 
films. 16 of the dramatic films are 
available to group audiences, by 
sale at print cost ($30), or through 
All the films 


can be ball heduled as free public sery 


rental libraries ($5). 


ice programs by television stations. 

It is difieuli to pin down exactly 
how many prints of Christopher 
films have been made, but the num- 
ber must be approaching close to 
$0,000. Over 3,000 prints of the 
first film, You Can Change the 
World, are in circulation, and some 
1.200 of the second, Government Is 
Your Business. 373 television sta 
tions now schedule the Christophe: 
program 52 weeks a year 

His Mission for 20 Years 
Prior to the beginning of his 


Father 
Keller had been traveling all over 


work in the Christophers, 


the country for 20 years on behalf 
of Marvknoll missions, meanwhile 
working towards his present simple 
formula of getting “little people” to 
do “hig 
motto is well-expressed in the an 
‘Better to 
light one candle than to curse the 
darkness 
Although 
pices, the 


things The ¢ hristophers 


cient Chinese proverb 


under Catholic aus 


Christopher movement 
reac hes out to people of all races, 
Protestant, Jews 


and those belonging to no church. 


colors and cree ds, 


as well as Catholics, have either 
appeared in the films, or have 
helped in their production. The 
movement itself has no chapters, no 
meetings, no memberships, no dues 


From a central headquarters in New 
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{ Portrait of Father James Keller 


and His Film Program 


The Christophers Light a 
Candle to Inspire Mankind 








Former President Herbert Hoover tells Father Keller about the work 
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Within less than a decade, one man with a mission has 


helped to create more than 300 filmed programs, using 


over 30,000 prints via 16mm and television, to inspire 


the average man and woman to help make a better world. 


York at 18 East 48th Street, month 
ly News Notes are mailed to over 
one million interested persons. This 
Funds 
for the production of films, TV pro 


grams and literature are mostly pro 


is the sole unifying contact 


vided by small contributions from 





Mrs. Anne Koller 


" } ; "a 


ré 


hundreds of thousands of people 


who want to have a part in chang 
ing the world for the better 

In fact. Father Keller rarely wor 
ries about money 
good idea he dives right into it 
convinced that if he gets the “doers 
the Lord will supply the 


donors 


The Christophers have a strict pol 


oe © 1907 





When hue has a 


icy of having no fund raising drives 
no collections, no benefits and ap 
proach no individuals for financial 
support. Three of the early films 


were paid for entirely by small 
amounts ranging from $1 to $100 
gilts of $1,000 or more provided the 
cost of another film: one was made 
possible by a gift of $30,000 from 
the late Mrs. Thomas | branill, of 
Dallas: a small Detroit foundation 
pave the entire amount to pay for 
The World Begins with 
which shows one way to cure juve 
a“ small Ne Ww Yor 


foundation provided the necessal 


funds to do 


Jimmy 
rile delinquency 
an outstanding drama 


\braham 


Houston businessman underwrote a 


lization oon Lincoln i 








film on how atomic energy can be 
used as a gift of God: and three of 
the films were entirely paid for by 
a Connecticut businessman 

When the first Christopher film 


You Can Change the 


just a gleam in Father Keller's eye 


World, was 


he just showed up in Hollywood de 
termined to believe there would be 
enough actors of good will to take 
part in the movie as a personal 
royect And, h wis 
right they biddic Keo 
Anderson, Jack Benny, Ann 
Blyth, Bing Crosby, Paul Douglas 
lrene Dunne, William Holden, Bob 
Hope and Loretta Youn Phe film 


cost just 530,000 and has been seen 


Christopher | 


ithe lanele 7 


chester 


by about ZJOLOOOOOO precopole 


Spurs Interest in Politics 
i? Bu fle 


the second film of the eri wi 


Government Ts yor 


devoted to encouraging everybody 
to take an active interest in govern 
ment This film inspired counth 
people to participate ever more 
keenly in politics One of these 
was Mrs. Anne Koller, of Yonkers 
N.Y who shoulders the multiple 
role of housewife, mother, county 
committeewoman for her party, and 
vice-president of Roger Wade Pro 
ductions, Ine Mrs. Koller 


government her business by work 


ing so hard in getting out the vote 
in her preeinct that 906 out of 909 
registered voters appeared at the 
polls in the last election 

In addition to Mrs, Koller, 93 
other individuals who have made 
per onal activity at community, na 
tion or world betterment part of 
their life will appear in the 1957-58 
series of Christopher programs, as 
well as 42 stares of the theatrical 
world who have donated their 


talents 


How the ‘Doers’ Are Found 
How does Father Keller find these 
people who have shown themselve 


as Chri topher whether unibe 


knownst to them or not \ccord 
ing to ha issistant, the He Robert 

(5, Howe and his file distribution 
co ri tbo ! ‘1 rf 








CAMERA “INSIGHT ON 


WHY 


WE BUY, WHAT WE THINK 


Candid Films Aid to Hesearch 


Saturday Evening Post Uses ‘Candid Camera’ Techniques 


for Interviews with Typical Readers in Morristown, N. J. 


STRANGE EXPERIMENT was re 
A cently completed in Morris 
town, New Jersey One hun 
dred readers of the SaTunDAY kvt 
NING Post in that area were sur 
prised to discover no magazine in 
the mail for two weeks in January 
There was no explanation, no warn 
ng the copies just did not arrive 
Shortly thereafter, each subscriber 
ceceived a telephone call inquiring 
about the missing issues 
Behind this strange circumstance 
was Allen Funt 
Candid Camera kilms for television 


produ er of the 


theatres, and recently for industry 
Working with the 


tion, it was part of his assignment 


Curtis organiza 


to secretly interview and photograph 
a group of typr il Post readers to 
learn their deepe st and most sincere 


feelings about the magazine 


Invite Subscribers to Office 


It was one of Funt’s assistants 


whe telephoned the  subseribers 
about their missing magazines An 
appointinent Wiis arranged with 
each to discuss the proble m Phewe 
prercnpole were asked to come to an 
oflice in Morristown to help in this 
Little 


did they suspect that the ofhee wa 


independent mivestigation 


completely wired for sound, an 
that the Candid Camera was corm 
pletely out of sight and ready to 
roll 

bunt spent ibout a half-hour with 


Alway 


each of the Post readers 


Below: 












Than Teo tie) 
wom worl junt2me) 
ay vii ee 
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the starting point of each conversa 
tion was the missing copies But 
the readers were soon telling the 
entire story of the Post as it affected 


their lives The subjects were ol 


il ages and all income groups 
The were all chosen at random 


but the experiment continued until 
1 completely rounded sample was 


iiss ible d 


Edited Into 25-Minute Film 


The results of all of this were 
finally 


minute film 


edited into a_ twenty-five 
This special edition 
of the Camera reveals with remark 
ible insight the re lationship between 
1 magazine and its readers 
Whenever the interview was com 
ple ted the 
be 


linn ‘ 


subjects were informed 


it the hidden camera and the 


Kperiment was explained If 
inyone had the slightest objection 
his or her film would not even be 
developed, One part of the happy 
Candid 


one single person with 


result of this 
was that not 


experiment 


held consent 


Shown by Sales Organization 
In all 


expo ed 


24.000 feet of film was 
great difh 
culty reduced to YOO feet The film 
is being distributed by the 


, 
which was alt 


Curtis 
Publishing Company coast to coast 
through its sales organization 

The Post film is the thirteenth 
business which 


hunt has 


proyes I 
completed \ 


producer 


relative 



























































































































































newcomer in this field, he now be- 
lieves it is worth serious attention 


In the past three years he has done 


similar films for such companies 
as Kelvinator, Bristol Meyers. 
Schenley, and Simmons Mattress. 


ach film tackles a special sales ot 


trade relations problem, and in 
ach case an enormous amount of 
planning precedes the hidden cam 
era photographer 

After having photographed more 
than a million people for television 
and motion pictures, the techniques 
nature to the Candid 
By now that 
is the least of problems. 


are second 
Camera Organization. 
Funt now 
concentrates on the concept of a 
business film which will bring new 
insight to an industrial problem and 
greater impact to a business mes 
sage. 

This is indicated in a variety of 
problems he has tackled. A_ film 
for the ™ henley ( ompany Is an in 


teresting case. Schenley was about 





Scenes from 


hrysler's People ar 


f ) 17 r riqnt neotr ; 


to introduce a completely new pack- 
age, bottle, and label for its entire 
line. Having invested millions in 
this packaging change, they were 
anxious to have full trade accept- 
ance and enthusiasm. 

The film was based on the follow- 
ing idea: A few months before new 
packages were introduced to the 
trade, he and the Candid Camera 
crew were to work in package stores 
throughout the country. Posing as 
a clerk, Funt would 
people who ( alled for 


whiskey. He would offer 


choice of the old bottle or the new. 


serve those 
Schenley 
them a 
The universal preference for the 
new bottle and label were captured 
on film. 

When Schenley was ready to dis- 
tribute its newly-styled line. the 
candid Schenley film was shown to 


dealers everywhere It pave them 


Z 
assurance that the public would not 


only welcome the change, but it 


would mean more Schenley  busi- 


ness, ne 





Chrysler Dealers’ View of Training Center 


Sponsor: Chrysler Corporation. 


Title: People and Profits. 25> min 
Raphael (, 
Holly wood. 


b&w, produced hy 


Wolff Studios 


* People and Profits, 25 minutes, is 
a candid-camera-type motion pl 
ture of the Chrysler Training Cen 
ter, which is why it was shot on 
high-speed black and white film in 


stead of color film 


Purpose of the film is to show the 
Chrysler Training Center in action 
and thereby to persuade Chrysler 
dealers to visit the center and send 
their 


more of employees to the 


Chrysler training program. 

Ve ople and Profits shows the ad 
vantages to be gained by attending 
courses offered at the training cen 
ter on all phases of a Chrysler deal 


ership operation. An internal news 


reel. the film stresses the importance 


of finding and training the right 
persons for the right jobs. 


ture was produced for Chrysler Cor 





The ple . 


poration by Raphael G. Wolff Stu- 
dios, Ine.. Hollywood Ly 

Planned for internal show ing only, 
People and Profits may be obtained 
by special request to sponsor's Mo- 


tion Picture Dept. ba 


Federal Civil Service Jobs 
Examined in Army Picture 

* Information on securing a job in 
the federal civil service is provided 
in Working for the U.S. A. a 14 
minute motion pieture recently re 
leased by the U.S 
the Army. 


The film explains the nature and 


Department ot 


significance of civil service employ 


ment, how positions are obtained, 


wage scales, opportunities for ad- 
vancement and fringe benefits At 
tention is given to the requirements 
for qualified clerical, technical and 
professional employees in the var 
ious departments 

Working for the U.S. A 
United World 


is dis 


tributed by Films. 
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KAISER LOOKS 
Ahead to“The Next Ten” 


“uLMS DesiGNep for both employee and 
general public showings usually have one 
strike on them before they ever get into 

production—in trying to appeal to two es 
sentially different audiences, compromises must 
be made in writing or production to include 
material specifically good for one audience and 
often not so good for the other. 

When Kaiser Aluminum started planning a 
tenth anniversary film it looked as though the 
odds would be even more stacked against a 
dual-purpose product since one of the main 
objectives of the proposed picture was to in 
troduce the top management of the company 
to the employees, usually a dull prospect for a 
disinterested public! 


Production Growth Creates An Acute Need 


The need for such a picture was acute 
Kaiser Aluminum in the ten years since its 
entry into the aluminum business as the old 
Permanente Metals Corporation had grown so 
that it now accounted for close to thirty per 
cent of the nation’s aluminum producing ca- 
pacity, third largest in the industry. 

Permanente Metals had just a few employees 
in 1946 when Henry J. Kaiser decided to make 
his bold entry into the business—his was the 
only offer of hundreds of qualified companies 
solicited by the government to buy the deserted 
war-time plants in Spokane, Washington, no 
longer needed by an overproduced industry 
that had “aluminum coming out of its ears. 


Few of 20,000 Employees Knew the Story 

Ten years later there were close to twenty 
thousand employees scattered from the home 
offiice in Oakland to plants from Spokane, 
Washington to Chalmette, Louisiana, from 
Erie, Pennsylvania to Jamaica, B.W.1. Most of 
them knew little of the tremendous story of 
this new giant of American industry and its 
spectacular ten-year developments, (107th on 
“The first pour first Kaiser metal at Mead! 
this sequence climaxed the taking over and re- 


habilitation of these reduction works, deserted 


in the immediate post-war period 
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Right: in May, 1946 fow 
officials of the young com 
pany visited the deserted 
Mead plant near Spokane 
Potline had to look empty 


but was going full blast! 


FORTUNE'S 1957 list of America’s largest 
companies 

More serious, the growth had been so rapid 
and the pressures on the management so con 
stant, that many employees barely knew the 
names of the small group of men who had 
guided the company from its inauspicious be 
ginnings and still headed its rapidly expand 
ing management 


A Film to Get Everybody Together 


As Jack W. Watson, then the company’s 
PR and Advertising Director, laid out the 
problem at one of the early meetings The 
film ought to be something of an organized 
evolutionary file of the past ten years to give 
our new people a sense of the whole we 
have a lot of new key people who are very 
green about Kaiser and its spirit and they need 
this it's a thing we ought to do by per 
sonal contact and assimilation but that’s im 
possible and film gives a way to get everybody 
the new people and the old people, together 
in one place 

Additionally, the company needed a vehicle 
which could take its story to those specific 
groups, such as its distributors, who had a 
more than casual interest in it, and also to the 
general public, to whom the name Kaiser was 
probably still more closely associated with 
ship-building than with aluminum. But it is 
conceivable that the general public couldn't 
care less about meeting five vice-presidents 


Cutting off electricity to the potlines of molten 
aluminum too lone time could cost millions 
The crew was given 60 seconds durine which 


power was diverted to film this scene 


as such; and certainly true that a ten-year an 


niversary to most people is a short time in the 
industrial history of America 

Ihe fact that the Kaiser Aluminum & Chem 
ical Corporation was ten years old was hardly 
calculated to cause a great ripple of excitement 
among even its own employees, much less the 
public, unless that period could be translated 
into terms more significant than just time 

The usual meetings took place — Kaiser 
Aluminum’s Don Dunn, Bob Rouse and Sandy 
Borrie in addition to Watson; the company’: 
film consultant Jack Hennessy, who had re 
tained Parthenon Pictures as the producer; and 
Parthenon's Cap Palmer (well-experienced 
with this type of film, he and Hennessy had 
worked together on Socony’s epic On Stream) 
and Don Livingston, who was to direct 


“Inquiry” Approach to Company's Growth 


fo detail a fantastic growth is hard to do 
without “breast-beating,” even worse, to have 
the company’s executives guilty of this could 
give an adverse eflect. Hence it was decided 
that an “inquiry” approach to the growth of 
the company would give the most satisfactory 
result in defining the problem and obtaining the 
answers needed to detail both the accomplish 
ments and the people who were responsible for 
them 

A “story line” based on an inquiry by a 
security analyst seemed to offer the most fruit 
ful opportunitie (continued on next page) 
Largest lighting setups at Trentwood were for 
the 112” hot mill and the S-stand, five separate 


rolling mills in tandem, reducine metal from 


three-quarters of an inch to a tenth of an inch 
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(CONTINUED PROM THE PRECEDING \GE) 
| Ihe conclusions of a keptical 1 
malyst should not normally b onstrued 
boustlul “breast-beatin 
; Ih tory thread could then iwi i 
hat happens next’ appeal which muld cart 
interest lor even a skeptical or antagonisti 
Vicwcel 
) Ihe security analyst could ask question 





und receive answers tiat would enable the film 


to present quickly the disconnected but import 
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progress reports 


to Kaiser people 


shooting of lip-syn 
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America. One objective would be well ful- 
filled if this was the concept to come to peoples’ 
minds when they thought of the name “Kaiser 
Aluminum” and if so it would fulfill a broader 
corollary purpose —to provide a compelling 
counter-attack on the stereotype of the “pre 


Rhoades datory capitalist” by showing an actual team of 


seated at desk) big business managers in their true light, as 
was pictured durine decent men and builders—and the thing they 
built as honest and useful—and along the way 
. ‘ . » 
on set buiit to to demonstrate that opportunity for new 
things in this country, and for new growth, ts 
nt the plant : 
ull alive and open 
Ollice ol 
reduction works Longer Appearances in Employee Version 
Lip-sync shooting sessions with vice 
presidents are often productive only of woe 
but the five sequences with the Kaiser 


Aluminum men rough cut with such compelling 
interest that it was decided to make a separate 
and longer version of the film for employees 
include ol per 
onalized material than had been planned on 


which would much more this 
or that could ever go into a public interest film 
Thus the first production at 
minutes running time 


Half of the making is in the showing and 


<4 
emerged 32 


ant bits of information that might otherwis The Next Ten was given a full “family night” 
not be included treatment in cities and towns where Kaiser 
4. The inquiry could be made indigenou Aluminum has plants or major offices. Em 
and hence believable, and avoid the trite and ployees and their whole families were invited 
: to see the film and a first-run feature at major 
contrived Above: here's the closeup of Mr. Rhoades, J 
5. The top executives of the corporation theatrical motion picture houses on any one of 
Kaiser vice-president and general manager, as : 
could be presented in natural, pleasant situa ; several nights the program was presented. A 
he says: “its been a Kaiser principle to take a # 
tions, not sitting stiffly behind a desk as they h al ; significant plus developed in Ravenswood, 
‘ig ma ) , P , 
talk to the audience young man with ability and give him the West Virginia, where the corporation is build- 
ball load him up ing its new reduction works and rolling mill, 
Executives’ Answers Are Naturally Given currently estimated at more than $200,000,- 
000.00, and to employ between 4,000 and 
This latter point was perhaps the most im , : 
5,000 when finished. There, after enthusiastic 
portant factor involved in the decision, for in 
, response by employees and their families, and 
the film as it was ultimately finished, the five . 7 
the townspeople of Ripley and Ravenswood in 
mayor execulive of the company GO CO r 
general, the picture (together with a feature in 
across as warm, human, and yet dynamic and , . 
16mm) was taken to outlying areas within a 
competent leaders. The questions which they — 
radius of fifty miles. Wherever a_ projector 
are asked and the answers which, in a sens« ’ 
could be set up, The Next Ten was screened 
they are impelled to give, are indigenous to 
to show the people upon whom the plart 
the natural situation which has been created 
would be drawing for a significant part of its 
This was to be a representation of a “suc : . . 
labor supply what Kaiser Aluminum is and 
cess story” in the fullest sense of the American ‘ 
what it expected to do in its new plants 
tradition, yet a ‘rue portrait of an American 
busin a business with a definite personality Awarded “Golden Reel” at Film Assembly 
all its own,——-that of a sound, well-financed Once the major employee showings had been 
well-managed leader in the industrial progre completed, the 52-minute version was shortened 
\bove Tl. J. Ready, Jr vice president, said 
rity | h TI to one more suitable for general public dis 
ff RCV Le ity Hanrune fain us com ’ 
vies ie = ‘ tribution, the half-hour film now being dis 
pany was founded on faith, when not many tributed by Modern Talking Picture Service 
people saw a future in aluminum Its first public showing, other than that of the 
answer print for the company management 
was before the screening committee of the 
Lett: speaking to the camera is 8. 8. Inch, vice American Film Assembly—and in the final 
president, who recalls “First order I ever judging The Next Ten was awarded the Golden 
took was from the Glenn L. Martin plant at Reel as the best picture in the Industrial 
Baltimore. It was for milion pounds Processes category ° 
PRODUCTION Crepits for The Next Ten: Produced tor Katser Aluminum & Chemical Corpora 












































vised by 


Aluminum 


John J 


Robert 


exchanges, nationally 


Hennessy 
LE. Rouse and Don 


Produc ers 


tion (color, 32 minutes screening time) by Parthenon Pictures, Hollywood, through John J 
Hennessy, film consultant. Written by: Charles Palmer and Don Livingston. Camera: Clark 
Ramsay, A.S.( Robeit J. Martin and Mose Daniels. Production Managers: Norman K. Doyle 
and Ted Palmer. Editor: Mel Sloan. Music: Jack Meakin. Directed by: Don Livingston. Super 


Charles Palmer and John E. R. McDougall; for Kaiser 


Dunn. Distributed by: Modern Talking Picture Service 
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Chemistry and America’s Future 
—a Cyanamid Anniversary Theme 


Sponsor: American Cyanamid ( ompany. 


Title: The Man in the Doorway, 31 min. color. 
produced by MPO Productions, Ine. 


* The Man in the Doorway sounds a little like 
the title of a mystery play. What man? What 


doorway 4 


The Man in this film can be any of three men 
a bewildered ghost from the pre-Christian era: 
a prospering farmer in Pennsylvania or an ex 
scientist modern 


perienced representing the 


chemical industry in the United States. 

The Doorway can be any of three doorways 
the crumbling entrance to what once was a farm- 
ers house in the Mediterranean hills: a barn 
door in the Nittany Valley of central Pennsy!| 
vania or a modern arch symbolizing all the doors 
behind which the chemical industry conducts 
helpful research. 

The scientist in this doorway is not a salesman 
for Cyanamid, though perhaps he could have 
been. He takes his illustrations. for the most 


part, from Cyanamid’s operations, but his story 





Chemistry's contributions to | er 


+} + ry ; KA 


rway Amar 


has a wider scope. Cyanamid has sponsored this 
film on the occasion of its corporate 50th anni 
versary to salute the industry of which it is a 
part and, in doing so, it acknowledges the contri 
butions of its competitors to a continuously better 
life for people everywhere 

The ghost in the film ippears briefly as a wi 
ness to the fact that ignorance of the laws of co 
servation is suicidal \ Roman. he starved o1 
scenic terrain Vast areas of once fabulousl 
productive Mediterranean lands have been buried 
under sand, eroded beyond reclaiming. or total 


denuded of topsoll 


The farmer sees from his barn door an eveful 
of abundance He knows how to protect his land 
from dep e ion He understands crop rotation 
soil fertilization. contour plowing and the rest 

But, unfortunately. things don’t look as heart 
ening in all parts of the nation as they do fron 
our farmer's doorway. With axe and plow, our 
colonial forefathers begat ind successive. ge 


erations continued 


vast clearing and cultivat 
ing spree that was founded on the assumption 
that forests and grasslands were inexhaustible 


That fantasy is exploded by the cold facts about 
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our diminishing resources of land and our mul 
tiplying need for products of the earth 

The scientist defines his purpose as he is seen 
for the first time: “I stand in this doorway be 
cause the ghost in the ancient doorway. still 
haunts us.” 

Speaking for science in general and chemistry 
in party ular, he demonstrates some of the ways 
that chemistry has bridged the lengthening gaps 
between nature's yields and man’s needs The 
key is conservation—-for increased supply, for 
better usage. for better salvage of the things we 
discard, and conservation by searching out “man 
made” products even better than those nature 
provides 

The Man in the Doorway will be distributed to 
non-theatrical groups by Modern Talking Picture 
Service, and to television stations by Sterling 


Movies U.S.A Wg 


Squibb Helps the Pharmacist 
to Increase Sales of Vitamins 


Sponsor: b.. R. Squibb & Sons Division of Olin 
Mathieson Chemical Corp 


Title: Vanishing Vitamins? 20 min. color 


produced by bordel Filmes Irv 


% Impressing pharmacists with the average pet 
son's need for vitamins and teaching the pharma 
cist how to sell vitamins are the promotional 
objectives of this sales instruction film 

In planning the production, it was decided that 
in actual pharmaceutical salesman, rather than 
a professional actor, could do the most ellective 
job of teaching other pharmacists to sell vita 
mins providing the right salesman could In 
hound 

The right man would be a salesman who had 


kinds of sales 
portrayed and had solved the 


experienced thee ywroblem to be 
| | 
problem But 


the real-life salesman also had to be i phote 


genic fellow with the personality ind vole to 
register his sales know-how on film Profle 
ional actors were to be used as clerks and cu 
tomers in the selling demonstrations and the lead 


had to te 1 salesman-actor who could brine 
mong the pros 

fo discover their natural star and to gather 
information tor i iuthents eripl 


Squibl 
executives conducted a combination research and 
isting session with the aid of long-distanes 
lerence telephone call 


Present at the conference was Don Livingst 


director of the filn The reneral problem of 
ilarmun ellir discussed md sale lech 
mques trom all over the iti ere evaluated 
T hae one ind telepl ‘ ‘ slitue , 
sharmacist were considered Ody per il 


‘Steel Valley” Scenes 





‘ \ ‘ft 


’ i e STOURIES 
CASE HIS A 
} RREWNT f Nj f FILM 





four pharmacies in Lewiston, ldahe Peterson 


was asked to send a photo ol himselt 
Information from the numerou oures wa 

turned over to Seripts By Oeveste Granducei 

Inec., for use in the creation of a scenario 
Peterson's photo wil Persuasive lle wa 


isked if hie would come to New York 
the part Ih 


Tih play 
recepted the role ancl the quill 


Ii thie filen 


reps had thei phi mmaceutical man 


Peterson wander wound the phariuia ele 
plaining variou elling iluation im the mould 
Sonetinne he clo the elling vwersonall mia 
the audience ve mal hear ile resistianes 
Wwereaiiee 

lL anishin Vitamin will be cdistributed to 


pharmaceutical yroups through Squibb ofhiees, GY 


Sharcn’s “Steel Valley’’ Shows 
Making of Stainless and Alloys 
Sponsor: Sharon Steel ¢ orp 


litle: Steel Valley 1; rial ly pore 
Industrial bilm Producer Nive 
Arthur Schmidt \esociale In 


luced by 


through 


* Sharor i leading producer b special tee! 
hat sponsored thi its first riety pielure, t 
how how fine tainle ma | | leet 


ihieve ther pecial quality 


brom plant scene f the blast furnace ina 
open hearth im Sharon plant my othe Your 
le irea. the filo move on te ihe ft ol 
the finished product hich are roduced wl 
i ippliar ‘ he luselage | f pear fer 
wl engine functional tri “ iul ile 
Particularl teworth we severa eu ‘ 
here the irrat facut and t j 
Corelli] | , 
44 he ! ‘ re 
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Defining the ‘New Dimensions” 
Faced by Industry’s Leadership 


Sponsor: Nation » Business Magazine 


Title: The New Dimensions of Management, 12 


mn sound slidefilm, produced b Hens 
Strauss & Company 
oe he philosophy of casting bread upon the 


waters or to put it more prosaically, of givin 


something to the potential advertiser over and 
above the service you're trying to sell him 
gaining increasing faver in promotional circle 
lt's a significant trend for advertisers for 
national advertising media and for the film 
industry which is playing an ever more important 
liaison role between them 

A good case in point is The New Dimensions 
of Management, developed and produced for 
Narion’s Business by Henry Strauss and Com 
pany in collaboration with the Media Promotion 
sound 


Organization. This twelve-minute, color 


slidefilm is based on the proposition that the 
most effective media promotion is one that give 
the potential advertiser information and insight 
into his own sales problem and, in the proce 


associates the magazine with the solutions to 
these probleme 
The New Dimenstons 


It defines a major deve lop 


employs a thought 
provoking approach 
ment in the national economy the emergence 
of a new class of industrial leaders These men 
are in large part responsible for the unbelievable 
post-war expansion of gross national product 

ol employment of new consumer goods, plant 
and equipment new companies a mush 


every area of bu ithe ind 


rooming growth i" 


industry. They're no longer “one-job specialists 


they re “veneralists executives who 

must equip themselves to wear, Six, seven, or a 
dozen “hats” every working day 

Technical competence in business isnt enough 

lor top and middle management personnel the 

filin points out Human relations, communica 


tions, lead rship community and national aflair 
government operation these are some of the 
new dimensions into which the successful execu 
tive must grow to meet his growing re sponsibill 
lies 

The slidehilm goes on to highlight an important 
modern 


personal factor that strengthens the 


Mnanageine nit mans drive lo broaden his horizons, 
\s the executive prototype in the film explains it: 
Since the end ol u orld u ar I] compantes 

ol every size from banking to auto-making 
steel to supermarkets have set up stock 
room ownership plans for executives And 
believe me when you own a plece of the 
business, no matter how small—your job 
takes on a new dimension. 

Y ou re ne long er simply a vice president 
a department head You've got a personal 

stake in the way the whole company’s run, 
What's all this got to do with Nation’s Bust 
VESS and with your advertising to business 7 
the film asks its audience. The answer is plenty 
because NATION'S BUSINESS concerns itself 
precisely with these new dimensions of business 
with the motivations, needs, and interests of 
the men who are your best potential customers. — 

They not only read the magazine, they use it 
to get the information they need to perform more 
knowingly and effectively. The prool? During 
the past year alone, more than 19,000 business 
firms bought 633,000 reprints of articles Be 
cause its editorial ear is tuned to the new dimen 
sions of modern management, the magazine of 
le rs oa new dime nsion itt selling selling in depth 

to the business market 

The visual program is aimed to accomplish 
two basi objectives 

It informs the advertises gives him a valu 
ible insight into the character and outlook of 
the men he wants to reach 

It cle velops in the advertiser acceptance of the 
idea that the magazine has a finger on the pulse 
of the market 


nel to the men who own and operate American 


that it provides a direct chan 


industry 
\s one prospect remarked to a sales representa 
“This thing makes 


Serpe a sentiment we think sums up a very 


tive after a recent showing: 


major aim of any sponsor of business films. Ld 


“Share in America” Delivers 
Basic Truths of Free Enterprise 


Sponsor: Sunray Mid-Continent Oil Co. 


Title: Share in America, 24 min., color, produced 


by The Calvin ¢ ompany 


*% “Scores of our members have told us they 
consider this film the finest exposition of the 
ubject ol tree enterprise yet seen by them: the 
film has great advertising and public relations 
value Qur compliments for your courage and 
zeal in dealing with this subject so effectively. 

Received from Watt G. Randall, executive sec 
retary of the Kansas City, Missouri Rotary Club 
this praise is cited as typical of the audience re 
wtion to Share in America, a new documentary 
motion picture produced for Sunray Mid-Con 
tinent Oil Company, Tulsa, Oklahoma, and its 
D-\ Sunray Oil Company. 


Dramatizing the 


subsidiary 
people's capitalism” theme 
Share in America, a 24-minute color film. ex 
plores the role of service station operators in 
the nation’s economy and shows that many of 
in American company’s stockholders may bee 
ordinary hard working folk who save their 
money and invest it in the future through cor 


poration shares 


The “hig boss” of industry is discovered to 
be a man who works as hard or harder than his 
so-called “slaves.” a man who raises a family. 
pays taxes. goes to church and is respected by 
his associates in all echelons of life. 

\ rebuttal to criticism of capitalism, Share in 
Imerica interposes a young dark-haired fellow 
with horn-rimmed glasses who sneers at Ameri 
can business. The critic is answered by Walter 
Kronkite, CBS newsman, who narrates the film 

Kronkite’s retorts are supported by sequences 
depicting the oil industry and an oil corporation 
Mid-Continent and D-X Sunray——as 


examples of American business in operation, The 


Sunray 


4 


Share n Amer ; D-X 





In this scene from film 


essee Gienn Stech (left) mayor f Water 
| 
wad é ty propiem witt ne tT! corr 
rr ner n that community 


viewer sees how the shareholder’s investment en- 
ables the company to find new oil reserves, lay 
new pipe lines, construct research laboratories, 
expand refinery operations for the improvement 
of petroleum products and expand marketing 
facilities. 

Share in America was produc ed by The Calvin 
Company of Kansas City, Missouri. Sponsor 
executives guiding the production were Clarence 
Niesson, D-X advertising manager, and Luther 
Williams, public relations manager. Film crews 
traveled more than 500 miles during the produc 
tion. Publicizing the picture to the corporation 
employee family, The Sunray News, house pub- 
lication, utilized a series of scenes from the film 
matched with photos showing how the scenes 
were produc ed, 

The documentary is being shown to Sunray 
and D-X employees in the organization’s 24-state 
area of operations and to sales groups in the 
company’s 17-state marketing territory The 
film has been shown to numerous civic clubs. 
men's groups, professional societies, stockholders 
and investment analysts, teachers and students. 
1)-\ Sunray’s Advertising Department, Box 381, 
Tulsa, makes a print of the film available to any 


recognized group which is interested, I 


“Your Attitude Is Showing” 
* A new 17-frame sound slidefilm titled Your 
{ttitude 1s Showing is part of an employer mo 
tivation kit for “behind the counter” retail sales 
training use. For information on the new pack 
age program contact United World Films, In 


1445 Park Avenue, New York 29 Ld 


OTHER CASE HISTORIES ON PAGES 48. 46 
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HKorden Premiere 
Hails the Hearty 


Centennial Salute to Nutrition Progress 


September Oth, premiered its new motion 


picture, Hail the Hearty, in the Colonnades of 
the Essex House, in New York. The film traces 
the this 


LOOth birthday anniversary 


the Borden 


PART OF ITS 


celebration, Company, on 


significant progress made by country 
over the past century in solving its dire nutrition 
problems, 

The film cites the achievements of such scien 
tists and inventors as Louis Pasteur; Lord Joseph 
Gail 
inventor of condensed milk and founder 
of the Borden Company; Dr. Stephen Babcock, 
the butterfat Dr. Henry 
Sherman, whose calcium balance studies paved 
the way to better health: Dr. Elmer 
McCollum, discoverer of vitamin A; Dr. 
Harry Steenbock, whose work led to the fortifi 
cation of milk 


to the eradication of rickets. 


Lister who introduced antiseptic 


Borden 


surpet vs 


inventor oft tester ; 


national 


with vitamin D and contributed 


Film Graphics for Historical Sequence 
The techniques used in Hail the Hearty make 


it an unusual motion picture. To five the flavor 





A "youthful look” at nutrition progress 


r 
+9 7 r r 5 
torritied by | ) Ti por 


é 


b+ ; 


ear 
ro, excellent 


stylized use is made of film graphies. And being 
documents and objects of 


of America of a hundred years a 


based on authenti 


the times obtained from leading libraries, mu 
seums and private collections, the film presents 
a true pictorial history of the development of 


of foods lt 


should prove an important contribution to public 


nutrition and the mass availability 


knowledge of nutrition and its progress 


Written and Directed by George Stoney 


Produced by Charles Parthenon 
Pictures, Hail the Hearty has a running time of 


28 minutes. color It 
Stoney 


Palmer and 
and directed 
The film will be distrib 
Sterling Movies Ls \. for both televi 


sion and l6mm group showings Ld 


was written 
by George { 


uted by 


- * . 


Eprror’s Nott 


United Press: 


preview pictures on this page by 
other “candid” glimpses on follow 


ing page by BUSINESS SCREEN staff photographer 
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lent ing & 
| rma 


Premiere guests | 


hilm-maKer nirley ( urke 


Borden PR Staff Sets an 


% When time was neat 


ing for 





release ol 





new Borden film, Hail the Hearty, the company 


was sure it really had 


interesting not only 
other groups, but also to 
and book publishers bee 
authentic materials used 
available to publishers 

America of a cent 


In addition, it 


on the 
was th 
launching of the film m 
will work of the compan 
and edit 


women & pape 


to nutritionists 


magazines 
ause of the 
in the film 


ury ago 


schools 


a picture that would by 


Hewspuape I 


wealth of 


nd now 


as background material 


sper ial concern of Borden public relations eflort 


but to business, educati 


the press, as we I 


ought that a successful 
ight continue the good 
y. not only among food 
Ts who ure ilw 1) il 
on and film editors of 


A "'First’’ for Management Guests Also 


Hail the Hearty 


was & 


oO new 


tite 


that none of the company oflicials had seen it 


and the project committee in charge of the film 


first sh 
could not come at a bet 


midst of a“ 


thought that a 


large and t 


voutly hope d) audience 


So, as the film took fir 
before the target release 
mittee composed oj 
of advertising: his two 


| homas Niles 


lic relations 


Stephen I 


tor of public relations 


owimg for management 
ter occasion than in the 
nthusiastic (it was ce 
ial shape just two week 
date, the project com 
tuart Peabody. director 
aides, Lyle Smith and 


K orse nl 
and kdward 





Milton Fairman, director of pub 


issistant direc 


Murph 





Distinguished nutritionist Ha teenbock 
tha 4 | eneit { { 


teve F 





Borden's chief executive Comfort (left) te 
1s (harle (lat Palmer t Parthe P 
tale « ; P 


Example in Showmanship 


of the 


introduce the 


decided to 


le phe " 


public relations department 


film at a gala premiere 


Korsen was handed the job ol coordinating the 


premiere events 
After visiting 15 hotels, Korsen selected the 
bssex House, based on its good sized room, the 


Colonnades its good atmosphe re and the man 
agement s evident desire to offer complete coop 


Catering Cooperation Was Exemplary 


Catering cooperation is especially 


and the | ex 


Hl out in this department by using 


important 
Hou ‘ 
all Borden 


siduously and 


to a food company went 
pre ducts, and isp neing them so a 
gracefully that no Borden product manager could 
complain that his party ular item 


wee rece nip 


s than top billing 
0 Weadne 
held on Mon 
By Friday 
had been received 


mvitations went oul day 


for the 


on 
Nugust 24 premiere to be 
afternoon 


19] 
following Friday 


day 
sOth 


the 


September Oth the 


eceplances mad b 
acceptance were in 


paper mad 


itt respond lee Oth ta 


Contrary to some that new 


niapazine people ire lax 


tions, Mr. Korsen found that iimost all of them 
did respond to the invitation, and most of them 
carne And although 316 4 ponses to o60 i 
Vitations is a fine batting average, the company 
probably could have done better amongst educa 
tore if the premiere had not come at such a bu 
(CONTINLCE DON THE FOLLOWS (, PAGI 



















































Horden Hails the Hearty: managed to recheck the lectern, the projectes 


and projectionist, the public address system 


‘'CONTINLTC ED FROM THE PRECEDING PACE} sound level. the ree eptionists, the hotel banquet 


time for most of them at the start of a new manager, while personally greeting a7 guests 
school year and making short conversations with 19 of them. 


All the planning and hard work on the spot 


Good Planning and Hard Work paid off The Borden premiere chi ked. Milton 


Fairman, Borden director of public relations, and 


Help Make a Premiere Success Mr. Korsen’s boss, greeted the company’s guests 
* As we followed Steve Korsen about on the day on the button at 4:15 spoke for two minutes, 
of the premiere it was evident that the affair the film came on in sharp focus, proper sound 
had been thoroughly timed and organized \ level. and the audience loved it Borden execu 
coordinator, Korsen was able to start the waiter tives got their first look at the film, and they not 
going, halt them, signal a PR man to greet an only liked it, but rather enjoyed being congratu- 
important guest at the door, all by the glances lated en masse and individually for presenting it 
of an eye Although everything was laid out in And that is not only good public relations, but 
advance before the first guest arrived, Korsen good company relations Ind 








On the bridge f a modern U.S. merchant vesse 


; ‘ 
» scene film ‘Lifelines U.S.A 


PA MAN KORSEN CHECKS DETAILS THAT HELP MAKE A PREMIERE CLICK 
American Steamship Lines Show 
Story of the Merchant Marine 

% The story of U.S. merchant ships, the areas 


served, and the role of international commerce 


Below: F L f ¥ 


in the country’s economy and world relations 
is told in this new 26-minute color motion pis 
ture. Lifelines U.S. A. 

The film shows many of the exciting and exotic 
ports-of-call where American shipping helps 
maintain and expand world economies, bringing 
together in international “lifelines” the peoples 
of the world in a common enterprise. Among 
these “silent partners” in international com- 
merce, the film points out, are mere hant seamen. 


farmers, factory workers, ship-owners, business 





men and all those who provide goods services 
Below: th. ’ . and facilities for world trade. 

Presented as an informational service by the 
Committee of American Steamship Lines, a 
group of 14 steamship companies in foreign 
trade, Lifelines U. S, A. is the most recent at 
tempt to show the world-wide operations of 
\merican-flag ships and how essential such ship 
ping is to our own economic welfare and to 
improved cultural and economic relations among 
all the free peoples of the world I sing a news 
reel format, the film moves from port-to-port 


bridging several sequences with on-the-spot in 





rh 

terviews with some of the “silent partners al 

Above: ve ty their jobs helping to maintain the “lifelines” of 
x commerce 


Produced by Dudley Pictures ¢ orporation, in 
issociation with Film Counselors, Ine.. Lifelines 
is available on a free-loan basis from the offices 
of Association Films in Ridgefield. N.J La 


Grange, IIL, San Francisco. Calif. and Dallas 


Postscript on the Borden Films 
Borden's Hail the Hearty was the company s 
first lor public showing during the year but 
ictually the third film made in connection with 
the dairy firm’s LOOth anniversary President 
Harold W. Comfort told employees what was 
being planned for the Centennial in a first film 
titled Our Great Big Birthday. The second film 
klsie & Co torden told the story of the com 





pany s divisions and featured new operations, 





New k WN eun sper ial products, etc. Elsie is expected lo serve 


as a useful indoctrination tool for workers. 
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Skits ed | ‘ 7 


fee INALGURAL of an entire! 


new automobile line, from basi 


styling to the organization of a 


world-wide dealer set up leo in 
volves an utmost effort in sales pro 
motion The kdeel Division of the 
bord Motor Company is meeting 


that rugged assignment with a pro 
gram oof multi-purpose sales aid 
that serve its dealers, their salesme 
and kidsel prospects 

birst 


however, came the 


nation 
wide series of traveling road shows 
officials 
duced the new car to. the 
family kor this key operation 


Kdsel turned to Regan Film Produc 


at which company intro 


tions, Ine., of Detroit and what was 
basically a “business meeting” with 
original music and skits was ere 
ated The show carried a 23 plece 


orchestra involved 12 actors and 


singers in addition to a panoply of 
bidlsel 
On September ih 


top brass 
hidsel bega 
unveiling its first years sales train 
nip program Here a unique com 
bination of audio and visual tool 
is being put into effect for what the 
Division calls its “Green Line Pro 
yram consisting of seven primary 
promotional media 
Three of these wre visual tool 


1) Two color sound slidefilins cle 


signed for the basic presentation of 
new product features, created from 


the customers Viewpotnt 


Right: ‘ 


The Edsel 
Viakes Debut 
on the Stage 
and Sereen... 


Green Line Program Uses 
Audio and Visual Media 


Stere viewers for Edsel salesman’ s 
preview in the customers home 
or olhee of the five distinet Edsel 
nodel }) A series of six “com 
parisor sound = slidefilms (b&w) 
md including meeting guides and 
retention material This series 
will not be released until alter com 
petitor mmounce their L958 lines 

Kleven me wspaper style bulletins 


will be issued monthly to follow the 
release of the comparative slidefilm 
packages bach of these will also 
by wcompanied by a meeting guide 
Other material 


in lucle 5s @ deal I 


rack on 


inosiele pages ol the Green Line news 


howroom display which 
paper are mounte d back to back and 
relerence 
Fact-O-Graphs” will 


plastic coated for ready 


lide rule ly pe 


ilso wive kdsel salesmen a point by 
point competitive analysis finally 
the eventh weapon in the bdsel 


elling arsenal i series of six Tab 
ular Data Sheets. de signed to fit the 
rude book 


prov icke comparative data 


ale striate = These also 


The entire “Green Line program 
was developed by Regan Film Pro 
ductions, Ine, in cooperation with 
the kdsel Division DuKkane “Mi 
cromath sound = slidefilm equip 
ment was selected for the visual 


presentations Incorporating both 
lesk-top presentations (via built-in 


creen) and sufficient illumination 


ind sound volume for sales meeting 
Lise In addition, every Kdsel Field 
Olfice is 
Howell 
lomm media and this equipment is 


ollered to the dealers bad 


equipped with Bell & 


bFilmosounds for projected 


ilso being 





Previewing | 
n. Am. Farn 








Print Promotes Economics Pictures 


tw lilustrated booklets and 


television broadcasts are 


local 
being uti 
lized to promote the circulation of 
two new motion pictures which 
dramatize studies of comprex eco 
nome farm 


and the 


problems surpluses 
easing of import controls, 
The multi-media effort is sponsored 
by the Twentieth Century Fund, In 

The Twentieth Fund 


project was developed from two full- 


Century 


scale studies in book form: “Can 
We Solve the 
Murray RK. Benedict, and “American 
Imports by Don D. 
These books 

work of expert 


vivily the 


Farm Problem?” by 


Humphrey 
source translate the 
committees To 
these 


hooks and carry it to more people 


information in 


the Fund sponsored two new motion 

pictures bearing the book titles. 
Stanley Neal 

New York City, 


12-minute filmes. 


Productions, In 

produced the two 
designing them to 
trigger discussion in adult = and 
youth groups throughout the nation 
\ broad promotion and distribution 
program got under way when the 
Fund assigned the job of reaching 


Public 


. of Princeton. 


audience to 
Service Network, Ine 
New Jerse \. 

In accelerating local group use of 
the lomm films, Public Service Net 


work is making use of booklets and 


the national 


tv programming as preview aids. 
lo cut the expense and time in 
volved in sending and returning 
regular “preview” prints of the films 
to local circulating libraries, Public 


Network — is 


paper previews in the form of 32 


Service substituting 
page booklets which reproduce the 
storyline with scenes from the film 
and text from the sound narration 

These Filmtext booklets are meant 
to function as previews on paper 
for the film library and for group 
booklets 


suggested as take-home re 


discussion leaders The 
also are 
minders for audiences. 

As another part of the promotion 


al preview campaign Public Service 


Network has arranged for television 
premieres of the Twentieth Century 
Fund films in more than 300 regu- 


larly scheduled telecasts during the 


next few months. Public Service 
Network has established several 
weekly public service tv series, 
shown via film. 

Transition, one of Public Service 


Network’s tv series, each week fea- 
tures film stories from the output 
of associations, industrial and gov- 
The Network is 


employing the Transition show to 


ernmental sources, 


introduce each Twentieth Century 
Fund film at local tv time periods 
scheduled four or more weeks in 
advan So 

The Network can alert local film 
libraries, group leaders and others 
interested in using the films later 


Notified of the 


sper ific telecast dates and times. the 


for low al show ings. 


local film users can preview the 
films on their own tv sets 

Samples of the new Filmtext pre- 
view booklets and information about 
the dates and times of telecasts of 
the films, Can We Solve The Farm 
Problem and American Imports 
{ New Look, may be obtained by 
contacting Sherman Price, presi- 
dent. Public Service Network. In 
Princeton, New 


are sold in color and in black / white. 


Jersey. The films 





Booklets |ik: helt view 


’ c 
new 20th Centur r 
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Set these 
few 

controls 
and... 





make your own sound movies 


These few knobs and jacks give you full con- 
trol of a precision magnetic recorder—a re- 
corder that lets you add your own commentary 
to any 16mm film! 

You'll find this tidy control panel on a new 
kind of 16mm sound projector... the Koda- 
scope Pageant MAG NETIC-OPTICAL Sound 
Projector. 

This is a brand-new communications tool 
. .. two machines in one—a magnetic recorder, 
as we said, and a superb sound and silent 16mm 
motion picture projector as well. 


All you do is have a lab apply the magnetic 
stripe along one margin of the film Kodak 
Sonotrack Coating costs 244¢ per foot, after 
photographic processing .. . then you're ready 
to add sound 

Same principle as a regular tape recorder 

. you record, play back, add sound effects 
or music, erase and re-record as often as you 
wish. 

The short check list at right suggests a few 
of the ways you can use this remarkable new 
machine, Discuss it with your Kodak Audio- 
Visual Dealer. Or write for your copy of 
Bulletin V3-44, It’s free. No obligation 


How many ways can you use this 
flexible communications tool? 
Training and safety education 
Sales presentations 


Engineering and research progress reports, 


records, reviews 
Public and community relations films 
Foreign language presentations 
Filmed technical lectures 
Dealer promotions and helps 
Films for stockholde.s meetings 


Personal messages from home office to branch or 


district personnel 


9-47 


EASTMAN KODAK COMPANY, Dept. 8-v, Rochester 4,N. Y. | 


Please send me complete information on the new Kodascope Pageant MAGNETIC-OPTICAL Sound 


Projector, and tell me who can give me a demonstration. | understand | am under no obligation 


NAME 
ORGANIZATION 
STREET 


city. 
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Rapid Colorprint’s 
extensive color film 
production facilities 
assure you of cleaner, 
sharper, dust-free 
unmarred filmstrips 


We make the complete 
color filmstrip from 
your art, printed matter, 
color negatives, color 
transparencies or black 
and white negatives 
We duplicate your 
existing filmstrip with 
utmost fidelity 


Rapid Colorprint has 
specialized in color 
reproduction since 
1949 and originated 
the Chromostat® 
method of direct 
color copy. 


Write for price 
list and facilities 
brochure. 
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“You and Labor Law” Sheds Light 
on History, Purpose, Principles 
Sponsor: Linployers Labor Relations Information 

Committee, Inc 
Title: You and Labor Law, 30 min., sound slide 


film, produced by Transfilm, Inc. 


% Surviving the ery of “slavery,” the Taft 
Hartley Law became the labor law of the land 
The changing national conditions and moods 
which encouraged the law's passage helped to 
sustain the law but the day could come 
when the national labor law again would be 
loudly and bitterly assailed, It could be strength 
ened by amendment and equitable interpretation 
or it could be reworked into its antithesis. Any 
national labor law could fail bere ause of public 
ignorance 

You and Labor Law, a 30-minute sound slice 
film interpreting the history, purpose and prin 
ciples of our present labor law, is being distrib 
uted on a sales basis by the mployers Labor 
Relations Information Committee, Inc, Produced 
by Transfilm, tne New York City, You and 
Labor Law, a color film, is in two parts 

Pracing the evolution of labor law philosophy 
and precepts, part one shows the judiciary’s 
resort to property and criminal laws in the labor 
cases of the early LBb00°'s——-when there was no 
pecially written labor law The film outlines 
the development of labor laws through World 
War |, the NRA, the Norris-LaGuardia Act, the 
Wagner Act and the Taft-Hartley Law. The 
growth of labor unions is chronicled 

Part two of You and Labor Lau portrays the 
present law in action The slidefilm reviews the 
laws objectives and principles and summarizes 
more than a decade of its interpretation. Effects 
of the ‘Taft-Hartley Law on employees, unions, 
employers and the public are explained. The 
second section also points to provisions of the 
law dealing with free speech, the right to or 
ganize, responsibility to bargain and right to 
work, recognition of picketing, welfare funds and 
secondary boycotts 

You and Labor Law is designed to stimulate 


lise Ussion in company and employee groups, 


community organizations and schools. Prints 
ire available for sale through: Employers Labor 
Relations Information Committee, Inc... 33 East 
Mth Street, New York 17, N.Y. Ld 
~- 
Right: the 
put af 
t ) 
, f 
‘t ’ 











“The Magic Box That Remembers” 
Dramatizes Photography’s Growth 


Sponsor: Lastman Kodak Company. 


Title: The Magic Box That Remembers, 16 min.. 
color, produced by Informational — Films 
Division, Eastman Kodak. 


% Responsible for much of photography’s de 
velopment, Eastman Kodak Company is an en- 
thusiastic historian of film methods and the 
camera’s role in American life. The Magic Bon 
That Remembers, a 16-minute Kodachrome mo- 
tion picture, is Eastman Kodak's latest addition 
to its record of photography’s saga. 

\ promotional film, The Magic Box That 
Remembers depicts old and new techniques of 
picture taking as it dramatizes photography’s 
growth since the 19th century. Exploring the 
heritage of the pleasure which American families 
find in the magic memory box, the film ranges 
from 60-pound cameras to Brownies, from flash 
powder to midget bulbs, from wet plates to to- 
day’s color film and paper, new still cameras 
and motion picture cameras, 

The film shows some of the intricate machin- 
ery used in the manufacture of modern photo- 
graphic products, 

The Magic Box That Remembers is being 
made available to camera clubs, youth groups, 
schools and other organizations. Loan prints 
may be obtained by writing to the Audio-Visual 
Service, Eastman Kodak Company, Rochester 4, 
New York. aT 

* «© « 
*® Write the Business Screen Booksuecr for 
free list of useful film reference books and guides. 


creative... 


FILMSTRIPS 
ANIMATION 
FILM-A-GRAPHS 


SLIDES 
VU-GRAPHS 


COMPLETE ART SERVICES 
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Does Your Slide Projector Give You Pictures — 


THIS SIZE ..... OR THIS SIZE? 





You probably are restricted to this small size 
because you are using an incandescent projector 
Consequently, you are also restricting the size of 


your audience because of the small picture 





If your pictures are big like this (3 times as large and possessing the same picture brilliance as the picture on the right), you must be using a 
Strong Universal Arc Slide Projector. Your audience can be as large as you wish, several thousand if desired, and everyone viewing the 


picture is given a feeling of ‘participation’ in the scene. The picture possesses fine details ordinarily lost in small screen projection 


Are Your Pictures — 
LIKE THIS ........... OR THIS? 
‘CLEAR & FULL OF DETAIL 


You must be using a Strong Universal 





Arc Slide Projector. Then you have 
sufficient illumination to project pictures 
even when it is impractical, uneconomical 
or impossible to darken the room, or 
where it is desirable to maintain room 


illumination as for taking notes 


DARK & FLAT 


You are probably restricted by the use 





> 
- 





of an incandescent projector 





lf you are concerned with sales conferences, illus THE STRONG ELECTRIC CORPORATION 


The World's weew M foctwer f Projection Lighting Equipment 
trated lectures, technical meetings, conventions or 19 CITY PARK AVENUE . TOLEDO 1, OHIO 
slide projectors in schools, churches or hotels, you Please send free literature and prices on the Mniversal High Intensity Arc Slide Projector 
should get the details on the Strong Universal Are ) | would like a demonstration 


Slide Projector. It projects 3-1/4 x 4 and2 x 2 NAME 


slides and plugs into any 110-volt A.C. outlet STREET 


CITY & STATE 
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\N Hi ARTICLE Dh (jreat 
| leacher’ Filme ippearing i 
Busine SCHES No. 5. of 195 
\llan Chase ippear i 4 moder 
Don Quixote waving his televisios 
camera at educational windmill 


while high priests of the lecture cull 


bask contentedly in the hades ol 
the giant fans, enjoying the coolin 
breeze 

Po quote Mr, Chas ine 
there are not enough teachers 1 


physi lly face i student 


vrowing 


population, pul the vreatest teacher 


m every field on film (or on tele 
sion) and let the teacherle tu 
dents lace their imag Chase the 
‘ on to tell nd convincing 
whiy ly his definition i ‘reat 
teacher” when placed before cam 
eras, lights, and technicians become 
i ham actor A “vreat teacher I 
Chase's terms, probably would fail 
under these conditions As And 
would say Pardon my protrudin 


Mr. Chase, but your slip is show 
ing.” 

Iby 
called great whose primary te whing 


what measure is that teacher 


lecture-acting- demonstra 


Ticory Lee hnique 4 


The Student's Effort Counts 


Most educators maintain that the 
great lesson is not that in which 
the instructor makes the maximum 
effort: rather it is that in which the 
student makes the maximum effort 
Schools are not striving to hire 
teachers or secure materials that can 


give exceptionally fine recitations 


needs instructors and materials that 


can inspire students to make excep 


tionally fine recitations and demon 
tration 

Education doe n treed Bob Hope 
and Gracie Allens on its classroom 
television and educational sereen 
there dre enough of them in the 
classroom Occasionally a Greet 


Garson and a Robert Donat portray 
+ Mr. and Mrs, Chips at 
that do recall 
subject content from either of them 

No one 
received personality 
the by a 
dedicated teacher promne seed of that 


but even 


you le arning much 


will deny the inspiration 


from a real 


lasting Hn pression race 


rare quality which is caught, not 


taught. If in one’s entire education 


he touches three such 


Iwo of rare 
souls, that student is indeed fortu 
nate, It is doubtful if any actor i 
Ronald Colman or a Helen Haye 


could reproduce auch a character 


On the seale of teaching, the le 
ture-demonstration method is) con 
sidered close to the bottom bven 
those who, because of large class 


or other circumstances, are lorced ti 


the lecture method rarely ¢ 


tm 


enn 


The “GREAT TEACHER” Films 
What Kinds of Films Do Our Schools Need? Bruce Findlay, 
Los Angeles Educator and A-V Pioneer, Offers a Rebuttal 


“i oat as ideal The institu ‘ior ducers olf educational films and 
yhich attempts to avail itself of leevision seem to worship, a cow 
elevision mere. lo reproduce i which is neither sacred nor a cow 
ecture-demonstration bs missing the (the Wrong Sex, perhaps? ). That 
primary opportunity of television fallacy is that if an instructor can 
mad the filo crowd \ number of concepts into 

very experienced teacher who is a given time, the student can auto 
lose enough to his class to appreci matically dig out those concepts as 


that 


dent wail 


ile 


reaction of 


each |e 


heult to 


| find certain concepts dif 


knows 


sson the average 


students fast as they are presented 


stu 


No Guaranty of Understanding 


lerstand The Fifty. twenty-five. films 


une teacher ten or 

know thi in advance and can plan presentations of science, history, 
for it, There are at his command literature-—or what have you-—given 
techniques which can be used by in the lecture-demonstration tech- 
television and/or films (moving or nique do not guarantee that the 
till) to make the presentation clear viewers will understand the subject 
hives val classroom teacher uses content. The good teacher does not 
em constantly drone on and on for twenty or 
There is a sacred cow which pro twenty-five minutes without a break, 





Forestalling damage 
is better than 


repairing damage 


Perrr.ess 
TREATMENT 


—after 24 years, 
still the best way to 
protect and 
preserve film. 


Get longer life from your prints! 


EERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET, HOLLYWOOD 38, CALIF 
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for brochure 












pointing to pictures, moving gad 
gets, blinking lights, to the accom- 
paniment of a hundred piece orches- 
tra that often at 


drowns out the speaker and _ thor- 


critical moments 
oughly confuses the student. 

The good teacher uses many tech- 
niques to bring her students along 
with her. She pauses occasionally. 
They 
rdd rhythm to music and to educa- 


The of her 


teaching can be measured directly 


We are grateful for pauses. 


tion, too. excellency 
in proportion to her ability to get 
the 


engle: Observation plus participa- 


her students into eternal try 


tion plus application. These three 
equal learning for keeps. 

How does the good teacher do 
this? She of 


techniques that encourage the stu- 


uses combinations 
dent to analyze, to compare, to criti- 
cize, to discuss, to identify, to supply 
missing items, to solve problems, to 
show relationships, and to recall 

And, she does so while the 


presentation is in progress; not only 


items. 


when the lesson is over. This same 


procedure can and should be used 
in television and film lessons 


Please don’t say this can't be 


done. It has been done successfully. 
The fact that we have seen few, if 
any, television presentations and 
few, if any, educational movies or 
still films. or have heard few, if any, 


transcriptions that use these tech- 
niques, is short of tragic 
Make Films Do More Teaching 
Producers are “crying their eyes 
sell 


They could if they 


out” because they can’t more 
“teaching films.” 
would only make the films do more 
teaching instead of having the in- 
all. Evidently 


rather 


structors do it pro 


teachers 
Why? 


Perhaps this is be 


ducers would see 


worn out than films worn out 
Who can tell? 


cause many producers have been 


primarily successful in the story or 


“commercial” film field where ex- 
cellent’ technical production may 
cover poor seript, 

While it is true that all great 


teachers have been story tellers, it 
follow that all 
The 


film producer would do well to apply 


does not necessarily 


story tellers are great teachers. 


to his script the educational proc- 


esses and techniques just men- 


tioned. He should and can do this 
in as superb and competent a man- 
ner as he does direction, photog- 


raphy, sound recording, editing, 
musical scoring, and color printing. 
If because of excessive costs some- 
thing must be sacrificed, let it not 
be the preparation of the script. 

For every hour devoted to produc- 
should be devoted 


to the preparation and editing of the 


tion, ten hours 
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script If the television lesson or 


film fails to meet the challenge ot 


large classes or difficult situations 


it will probably he because both 
educators and producers of televi 
sion materials have not used the 
medium to its maximum potential 

Mr. Chase concludes (or nearly 
so) with these words, “Thus the 


best teaching film is not the one 


which sets out to act as surrogate 
(means substitute, | looked it up!) 
for the teacher 

1 ask the 
television presentation act as a sub 
stitute? Why 


what could 


why not have film on 
make the teacher do 
for 
better 7 


would welcome it. 


be done her much 
Teachers 


for 
it! Does anyone think teachers like 


easier and often 


love it, ery 


to go home so tired they can secarce- 


ly look at television? We don't 
make them crank the projectors. 
Why make them “crank” the 


presentations 7 


Let's Have More Thinking 


Haven't we too many lovebirds 


and television 
too?” We 


imagination, 


making educational 


pictures, chirping, “me 


need some _ creative 


some original thinking, and the ap 
plication of simple, proven, time- 
tested, 


fundamental techniques 


which every instructor has used 


since Eve taught Adam the facts of 
life: 


I've 


Observe. Partie ipate, 
for Mr 
plac e the 


television 


Apply 
Chase 


“( vreal 


news you 


[here is a for 
Tea her” films 
kind that can 


teat hing job 


and will do a great 
Has anyone a better 
way of solving the dilemma of pub- 
lic and private education than by 
using this new medium as it can and 


should be used f 


Is anyone still reading this ar 
ticle? If you are, and are inte 
ested in learning more about my 
hold pronouncement, you needn't 


enclose any box tops or old worn 
out films, just write and I'll try to 
answer you 

My right name is Bruce A, Find 


lay, and I work for the Los Angeles 


City Board of Education. at 450 
North Grand Avenue, Los Angeles 
12. California tl 





FOR SALE 


Finest color travelogue adven- 
ture action 16mm motion pic- 
tures. 18 countries including 


Alaska. 


Russia, 


NEIL DOUGLAS 
Box 664 
Meriden, Conn. 
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Projector rides along to sell tires 


Aboard 3 giant trailers of The 
Firestone Tire & Rubber Company 
ride 3 RCA 16mm Sound Projectors 
They 


fectly every time on an RCA Pro 
jector. Engineered with all the steady 
dependability of RCA’s famed the 
an RCA Projector oper 
country the latest sales training films Thread-Easy film 
all the path helps you get the show going in 
products in Firestone’s varied line a 


bring to dealers across the 


atre line, 


ates like a breeze 


on tires and many other 


jiffy. Extremely quiet operation 


keeps attention on the film. Precise 
Your film programs may sell or train, sound reproduction gets the most 
inform or entertain. They do it per- 


out of every film’s sound track 


Write for free film planning book 
“Film Ideas 


Projectors 





* 957 


For firsthand proof of the simplicity 


and efficiency of these projectors 
call in your RCA Audio-Visual 
Dealer. He'll be glad to demon trate, 
glad to let you run your films on one 
Look him up in the Yellow Pages 
under “Motion Picture Equipment 
and Supplies ery soon! Radio 


( orporauion ol 
P-283, Building 15-1] 


America 


Camden 2 


Dept 


NJ 


RADIO CORPORATION of AMERICA 


Audio-Visual Products, Camden, N. J 


51 











(CONTINUED 
World 
lerence was to discuss a film train 


LS. Ofhee of 


FROM PAG! 20 


War i] The con 


tered 


mg program for the 
bducation The idea appealed to 
FDR's imagination, and, with Cara 
vel's assistance, one of the most su 


cesstul government film operatio 
wae initiated 

It was natural for Caravel to « 
with DuMont laboratories 
hefore World War It in developir } 
filon for Another Cara 


vel landmark was 1949 


operate 


television 
reached in 
close ad 


This wis an hour 


with the first commercial 
circuit telecast 
long merchandising and sales pro 
motion for Bloomingdale Bros., In 
filmed and from the sixth 
floor of the big New York depart 
ment store to an assembled audience 


on the third floor 


telecast 


Active in Religious Field 
An event at the New York 
World's Fair in 1939 set off another 
As thi 


included 


mmportant film for Caravel 
Bible was the book 


inn thee buried deep 


only 
time-capsule 
in the ground at blushing Meadow 
flor future generations to unearth 
the American Bibl 
Caravel to produce The 
the World of 


films on 


saciely se le ole dl 
Bool for 


lomorrou Other 


religion have heen rrvacte 


lor the Society, the American Bap 
tist Convention, the Jesuit Seminary 
Building bund anclsthe National 
Lutheran Council 

The American Bible Society re 
turned to Caravel for one of the 
rest uistanding  religiou file 


evety race Cus Bible 
lo l \ 
Ne w 


years to research 


How It Came 
ten-reel history of the 
lestament that took three 
inal produce it 
Listnne md set 


i cast of 300.) Mil 


have een this ma 


had authentic co 
OO in all and 
lions of people 
lerpiece ol suthenticity ancl sthe 
Society has been forced to order an 


inestimable number of print be 


sidles the firel one hundred because 
of the demand for the 
Another fine 


smer for 


picture 
religious film In 
Inne produced by Cara 


National Lutheran 
Olscar iis the 


vel for the 
Council wou the 
most outstanding film on religion in 


the 1949 Cleveland Film Festiva 


6 a ee 
@ Today 


industrial and 


: 
Current Era 
Caravel s production ol 


governmental film 


is heavily augmented by television 
commercial \ firm believer is 
New York as the center of both of 
these areas of film making, Da 

Pincus is prust president tw 
terms) and one of the organize 
of the New York Film Produces 
Association, has been an eflective 





Caravel: a Pioneer in Progress 


pokesman on behalf of keeping 
these types of production in the 
New York area 

With animation, cutting, edit 
ing, opticals, sound effects carpen 
ley shop and studio stages all in 
one building says Mr. Pincus 


the time element can be very close 


controlled We 


dey “) ¢ 
prove j Any 
done there 


Hollywood 


. udio 


that can be 


dont have to 


mi these supplie rs and thei 


produc tion can be 


done it an 


Prospects for the Future 


\sked about future prospects of! 
film and its uses, Mr. Pincus has 
this prophetic view 

We have helped to pave new 
wil in our field, but there are still 


uncharted 


hor nanagement 


ireas in producing film 


employee-publi 


relations, in sales training and par 


ticularly in the merchandising of 
products We found out that any 
business has to know what its var 


ious departments are doing. so Owe 


made films on this inter-relation 
ship. We have to find better meth 
ods of disseminating top-manage 


ment policy throughout a given or 
ganization, and for instruction at 
leve} We are con 


stantly creating new uses of the film 


“a supervisory 


medium in dealer 


both live 


meetings. 
and on film. in the intro 
duction of new products, in the re 
searching, writing and production 
of engineering and other technical 
filrns 

New York is a logical place to 
produce these films, close to both 
the creative and business centers of 


the country. and all that has been 


16mm needs LS P E Cc : A L 





a 


DU/ART gives your 16mm negative 


R E too! 
“== 


\ SPECIAL CARE with: 


RESEARCH IN 16mm PROCESSING... 


Brought about the use of jet spray negative developing 


for faster 


bromide-drag-free" results 


CONSTANT LABORATORY SUPERVISION... 


Hourly sensitometric tests to guarantee proper develop 


ing strengths 


and constant chemical replenishing con 


trol assures proper processing for every foot of negative 


EFFICIENT LABORATORY ROUTINE... 


Every roll of 16mm film receives constant detail atten 


tion 


from gamma strip and picture tests to special proc 


essing instructions for your individual negative 


No matter how large or small the job, your 16mm negative 
receives SPECIAL CARE at DU/ART. 


DU/ART FILM LABS, INC. 


245 West 


55th Street, 


New York 19, N.Y 





Above: modern animat f 
ment .erve pot wusTria 
teley ent 


needed to develop this close unde 
standing of the problems and chal 
kind ol 


new, completely-integrated film pro- 


lenges of business is the 
duction center we are 
“Although our 


awards, the 


now opening 


films have won 


important vard of a 
motion picture is that it do the job 
it was designed to do, and do it 
well. We measure accomplishment 
from the 
better 


in the results picture in 


terms of sales. relations and 
more efhcient personnel——not in the 
honors it receives 


“With 
films, the 


government 


effective 


respect to 
need for films 


that train or educate, and especially 


influence, is greater today than 
when we first made them in 1932 


The complications of modern arma 


ments make it increasingly nport- 


ant that films be more efhicient and 


less superfi ial in their approach 
than ever before 

“We feel we are on the threshold 
industry 


W e have 


tremendous gains in te hniques and 


of a new era in films for 
and other sponsors mace 
in understanding our clients’ needs 
But the 
making any picture is as true today 
to work with 


sound film 


surest way to success mn 
as it was in the past 
a financially company 


complete facilities a permanent 


staff, and a superb technical crew.” 
As in the past, Caravel and its 


new “one-stop” production center 


qualifiea 
lions lad 


Below: «4 rner 


promises to meet these 
















BUSINESS SCREEN MAGAZINE 














FILMAGNETIC 


AN Optional FEATURE 
AVAILABLE FOR FACTORY INSTALLATION 
ON ALL NEW OR EXISTING AURICON 
OPTICAL SOUND-ON-FILM CAMERAS 


inital 
Hollywood 


J.3. PAT. OFF 


Presenting — 
FILMAG 


Auricon proudly presents ‘‘Filmagnetic’’ High-Fidelity sound-on-film Recording, for 
lip-synchronized Talking Pictures and Music of Quality, on 16 mm black and white or color 
film pre-striped for magnetic sound before it is exposed to light. “Filmagnetic” sound and 
optical picture are recorded Single-System on the same film at the same time! The “Filmagnetic” 
Unit, installed at the Factory in any Auricon Camera, can be temporarily removed without the 
use of tools, thus providing a choice of High-Fidelity Optical or Magnetic sound-tracks. Your 
pre-striped film with magnetic sound lip-synchronized to your picture, passes through the normal 
picture-development and is played back on any 16 mm Magnetic Sound Projector, including the 
Ampro, B&H, RCA, and others. "Filmagnetic” Outfit complete ... $870.00 
PLEASE MAIL COUPON BELOW FOR FREE INFORMATION... 



























Filmagnetic’ Twin-Head Camera 
Recording Unit, with Record and 
Instant-Monitor Magnetic Heads 
which automatically open for easy 
threading complete with Model 
MA-10 Amplifier, $870.00 installed 
on any new Auricon Camera at the 
Factory. Small extra installation 
charge on existing Auricon Cameras 


“Filmagnetic’’ 3 Input Amplifier, 
Model MA-10, with High-Fidelity 
Microphone, complete Cables and 
Batteries, in a Cowhide-Leather 
Carrying Case. Super-portable, 
weighs only 7 pounds, carries easily 
with shoulder-strap during operation! 


MM. SOUND-ON-FILM SINCE 1931 


-——=— = =! eT eee ee ee ee ee ee ss 


GUARANTEE 


Please send me free information on “Filmagnetic’ 
equipment for Auricon Cameras 









6910 Romaine Street 


You must be satisfied! 


A\AANAAAAA SAA 
me VAAAAANANAANNS 


: Without obligation, please send me cost of installing 
Qa Hollywood 38, California ’“Filmagnetic” on my Auricon Model Camera 
TD LDIALLE’ LELLLALAARLLLLLLE WAAAY" \_ Sens om Peemcenes coves 


NAME TITLE 
“ At FIRM 
THE 
Py) x STREET 
err ae See (pe Ce -* CITY ZONE... STATE 
CME -VOKE ammnen 908- m surts 1200 
Ling $798.00 es? 5 
































































A.D. johmon Appointed = RUSINESS SCREEN EXECUTIVE 





_ \ppointine tof A. DD r Joh 
on as advertising manager of Kast md other business operations. He Mac Sroge to Direct Sales 
man Kodak Company has been ar named assistant director of ad for Bell & Howell Company 
nounced by W. B. Potter. Koda erty n 1952 Led * The appointment of Mac Sroge 
director of dvertising hdwin | is director of sales for Bell & Howell 
(,rauel has bes named assistar Company has been announced by 
vivertising ma ey Edward J. Pechin Appointed Carl Schreyer, marketing vice-presi 
foknson and Granci will he vr Du Pont Assistant Ad Chief dent of the Chicago motion pictur 
ponsible for the advertising depart * bkilward J. Pechin has been ap equipment manufacturing concern 
ment general operations Potter winted assistant director of the Du In his new assignment, Sroge is 
Pont Company's advertising depart responsible for sales and distribu 
nif He had been a= division tion of all Bell & Howell products 
manager of product vivertising involving district manager contacts 
ince last year Previously, Sroge was Bell & Fletcher C. Waller 
Pechin started his career at Du Howell's director of district mana 
Vont in the exhibit section of the ver sales. He joined Bell & Howell Staff Vice-President Post at 


dvertising «ce partment in 19456 in L950. In 1952. he was appointed Bell & Howell to F. C. Waller 


Progressing through advertising and district sales manager for New York & The election of Fletcher C. Waller 
, 
ile ! ignment he wa appot ted State and Ny Ww Jersey In 195% he as a vice-president ol Bell & Howe i 
nager of the pla ti eale ro was named sales promotion mana has been announced by Charles H 
, 
tion in the new polyehemicals ce _ Sroge is a charter member of Perey, president. Waller will serve 
irtment in 1950 the Sales Promotion Executives as staff vice-president available for 


special assignments, reporting to the 


pre sident 





He has been vice president for 
personnel and public relations for 
Bivelow-Sanford ¢ arpet Company 
Inc... New York City. since August 
mows relation ma ie pore 1952 From lod; to 1952 hi served 


Lional propect as director of organization and pel 


Johnson joined Kodak in 1934 | U N Dk RS TA N I] NG | sonnel for the Atomic Energy Com 


Me orwanteed the exhihite | mission in Washington. D. ¢ Priot 


r “ y r a r 
fo the d department in 1945 and MA | L R | | \ | to that time he was director of mail 


huler wil nven fespon iboatat bent order training al Montgome 77 Ward 


dj play und dealer advertiai: ieee Kx P kK RR | KN “i kK A ( ompany Chicago. During World 


War Il he served as director of ci 


ition Sines 1950. he ha bipeent 
vised the Kodak Colorama in Nev : villian pr. onnel and training tn the 
York's Grand Central Station Ii | OSice of the Secretary of War m 
1952. Johnson was named assi tant . 
director ol advertising In 1956 ya tamed hy —_ 
ee ee ee I hese are the ingredients that make successful pictures of Hollywood Film Company 
Kodak's Pacil \ , ’ *® Herman A. Darstein has been ap 
wit beubne orthern ile y \ pointed plant manager of Hollywood 
vislem tn Gan Senses. catemnh nd these are the things you will : 
er ~f ee Aver bilm Companys main office in 
~ Ly om th Row r ) tochester find at If Pl—first-hand knowledge Hollywood, California, according to 
wuddquarters carly this year 
ee tte a ee of merchandising—sales training an announcement by Ben and Harry 
on ns ; leitelbaum, heads of the company 
tising department in LOGO, later be sales promotion—public relations Darstein’s duties include manage 


ment and supervision of the account 

backed by a long record of experience in the w riting ing. sales, shipping and administra 
and production of motion pictures and sound slide films tive departments. [rior to joining 
Hollywood Film Company, Darstein 
for such clients as: spent 16 years in association with 
Pine-Thomas Productions in the ca 


pacity of business manager Ld 


* + * 


Audio Devices Elects Bodge 


ANTHRACITE INFORMATION BUREAU 
ARTHUR SCHMIDT & ASSOCIATES, INC 





BLUE COAL CORPORATION (SINCE 1935) Vice-President; Heads LA Sales 

LTHYL CORPORATION (SINCE 1939) *® Alan H. Bodge has been elected as 

GENERAL TELEPHONE COMPANY a vice-president of Audio Devices, 

SHARON STEEL CORPORATION Inc., New York City. Bodge will 

WESTINGHOUSE ELECTRIC CORPORATION continue as head of Audio Devices’ 

rn | SINCE 1946) Los Angeles office, in charge of 
} xa pbcenccevcceeoncesons sececcccoscoes West Coast sales. He joined th 


company in 1947 
K 


SQ INDUSTRIAL FILM PRODUCERS, INC. Audio Devices manufactures mag 





coming business manager of th 624 Madison Ave. + New York 22, N. ¥.+ ELdorado $-5677 netic tape for sound recording in 
department. His responsibility ha Alfred M. Bvans William Alley strumentation and magnetic film for 
included budget plannin account the motion pi ture and television in 
iti and cost control media buying | dustries i) 
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Modern Names Dept. Chiefs; 
Assign Three as District Mgrs. 
* Three departmental appo 


and three 


Byron, Inc., Establishes a 
Technical Counsel Service 
* \ new Pex 


district appointments have 7 
uunced by Modern Talking 


, 
Picture Service Inne 


intments hnical Ce 


sunsel Service 
» ald Lomm motion picture pro 


established by 


been anne ducers has beer 


national spon Byron. Ine 
sored film distributor lal 
Philip Murphy has been ap 
pointed booking ducer and 
ver, R ph DelCoro has been as roof 
signed 


Harry Bog 


manager of purchasing and offices 


moratory 


Having previously ce 


moibined pro 


promotion mana 


lab services under on 


saw the need fo 


By ron, Ine 


television manager and 
aards has been named 
service 

Chosen to head district activities 
are John Fk. Cook, Jr. as eastern 
district manager in New York City 
Donald P. Konny. selected as central 
district manager in Pittsburgh, and 
Richard Miles who 


district manager in San Francisco 


will be western 


Philip M. Mikoda Appointed 
Ansco Sales Publicity Manager 
* Philip M. Mikoda has been 


selected as manager of sales publics 
ty for Ansco Binghamton New 
York, Photog Manufacturing 





raphie 


answering technical questions 


weour before a film reaches the tu 
Counsel Service has been org 
to answer such question ind pro 
uidance 

Byron's lechnical ¢ 
ee Is directed by 


ounsel Ser 
Paul Christman 


who will have his 


held in direct col 


producers 





lab operation, printing 


ind proce 


sing. film analysis, optics 


KA 

duction lighting He was with 
Division of Genera: Aniline nd Ansco Division of General Aniline 
bilm Corporation. In his new posi \ Film Corporation for 15 years 


a ind has 
wer for Motion prt Products 


IT MAKES SENSE! 
HEAVY DUTY a) 
aie 


schedule al 


tion. Mikoda will plan 
handle all sales 


public ity activities 










SHIPPING CASES 
FOR ROUND FILM CANS~—~. 


Washington. D4 film 


and pro 


been eastern regional man 


white h 


ishing stages lhe new lechnical 


iniise dl 


vice the producer with expert 


hye ulquarters in 
Washington but will work in’ the 


isultation with film 


Christman ts experienced in) film 





® No corners me 


an no Weak point 






@ Made of hard vulcanized fibre 
WRITE FOR 7 He Vil varnished outsides inne 
CATALOG inside to make them even mors 


vate rproof 


The Nation's Exclusive 
Source of the (Round) on all 
Film Shipping Casex<,  °".' 


WM. SCHUESSLER~- Dept. B 


361 WEST SUPERIOR STREET - CHICAGO 10 - ILLINOIS 
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Durable handl ind web straps 


j 


CAESAR-SALTZMAN 


Special Effects Optical Printers 
and Animation Equipment 


e ANIMATION 

e TITLES 

e STILLS 

e CARTOONS 

e TRICK PHOTOGRAPHY 


e INDUSTRIAL MOTION PICTURES 

e EDUCATIONAL MOTION PICTURES 

e TV MOTION PICTURES 

e ENTERTAINMENT MOTION PICTURES 















ANIMATION AND SPECIAL 
EFFECTS CAMERA STAND 
Model No. 111-€ 


An intelligent approach to today 


problen of TV commercial It 
made ti erve the multiple tash 
the animation field to take angle 





shot and zoom matching zoon 
spinning, a vell as countle other 
phot seraphi requirements. We mar 
ufacture complete range of st 
and 


OPTICAL PRINTER FOR 
SPECIAL EFFECTS WORK 


Will print 4 times reduction to 
4 times enlargement in one 
continuous zoom. Complete au 
tomatic focus. Many combina 
tions of movement and optical 


effects available 


WRITE FOR COMPLETE LITERATURE 


@p:. 






phic Lavipment $ 970 


G. SALTZMAN, ita 


CAESAR MANUFACTURING, INC 







DISTRIBUTORS for 


480 Lexington Avenue, New York 17,7 
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(CONTINUED FROM PAGS 44 


Mary Sullivan. he is cor 


stantly reseat hing the 


ecretary 
good in the 
world, like a muck-raker in reverse 
He reads 


lion talent 


assiduously and his triti 
wouls are ever alert 
to tell him about a ¢ hristopher act 
From there on, the stars of his next 
filin are just a telephone call away 
lor he is a very persuasive man 


Christopher filme are produced 


both in Hollywood and in New York 
by Jack 


Denove Productions. In 





Above: Father Kelle: et wit 
Jimmy Caqney, pr jucer Jack 
Deane ve ouring re en? ? 

bather Keller takes a most active 


role in all the files, by 


as interviewer in the informal TY 


appearing 


programs, and by careful supervi 
sion of the dramatic filmes 

While top actors who appear in 
the Christopher pictures contribute 
their services without fee, the sup 
porting cast of approximately 15 
preereatin inh eae h dramatic movie ar 
paid 

The Sereen Actors’ Guild. the 
American Federation ol IV and 
Radio Artists, and the 


Federation of Musicians have mad 


Arne rican 


penerous illowances due to the faet 
that no charge is made to television 
stations, and no income is derived 
from showings in schools, clubs and 
other feroupes 

The results of the Chris 


topher approach through films have 


siniple 


heen unusually 
bathers Keller 


to be searcely 


encouraging Yet 
believes the surface 
scratched Perhaps 
eiing a few of the thousands of 
examples may give some idea of the 
tremendous possibilities of this af 


firmative, constructive approach 


° 

\ remark made by a ( ommunist 
labor leader in California surprised 
and encouraged the 


He said 


more trouble than any other from 


( hristophe ra 


“The one group giving us 


border lo border i* 
that Christopher 


coast to coast 
movement Hk 
claimed that constant repetition by 
the Christophers of the reminder 
“if you belong to a union make it 
your business to attend the meetings 
and take a stand” had been heeded 
by so many rank and file union 
members all over the country that 


it was making it ditheult for the 
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The Christopher Film 5tory 


Communists to push through their 


I) 1 id | ole y 
hool boy 


bye van 


a 17-year old high 
living in Charlotte, NA 

taking a positive and con 
tructive attitude toward politics as» 
of the hristopher 
film. You Can Change the World 
He has 


vers 
ipet in 


i result. he says 


spoken to thousands of teen 
of North 


reminding them that they 


various parts 
Carolina 
can start right now to bring about 
nore efheiency and loyalty in public 


iff iit. hry 


rovernment 


learning the processes of 
is well as by studying 
olitical issues and candidates 

\ leading movie director said 


the Christopher idea had made him 
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p EXCLUSIVE OVERDRIV 


Eliminates film bre 


> NO FLOATING ELEVATORS 


ring consist 
tric contro 


all tanks at all times, ensy 


roll, and ena 


p> ONLY FILMLINE BRI 


SYSTEM 


both heating on 


NOW 


with a FILMLINE Processor 
even an amateur can produce top 
quality footage. Just load the ma 
chine—"‘flip the switch and walk 
FILMLINE Controlled 
Processing does the rest. Choose 
from 14 standard models. All 
metal construction with heavy 


away’ 


gauge, heliarc welded stainless 
steel tanks. Custom models built 
to specification. Write today for 


full information 





FILMLINE CORP., Dept. BS-57 MILFORD, CONN. 


aks, scratches and stati 


bling sensitome 


ncs YOU TH 


Automatically 


d cooling of all chemic 


ey 


ai Y 
F ’ 


ik a 


"Government Is Your Business” ha 
reacned millions via |.200 orints 


so aware of his responsibility to the 
public that he consciously strives to 
make each scene in his pictures 
suitable entertainment for the entire 


family 


announces 


i new concept in developing film 


NTROLLED 
OCESSING 


from 


START T 





Oo FINISH ; 
E FILM TRANSPORT SYSTEM 


c marks. 

mains constant In 
t from roll to 
gintained 


Footage re 
ent developmen 
| to be easily ™ 


E “TEMP-GUARD” 


ontrol for 
maintains temperature c 
al solutions. 











IWustrated: Model R-15 lémm 
Reversal & Negative-Positive 
Processor. Variable speeds to 
1200 ft. per hr. From $2795.00 


Mire, List Price 


Subject to Change 





KECENT FILMLINE INSTALLATIONS 
Atomic Energy Comm. «+ Bell Aircraft 
* Du Pont + GE. + LBM. + Union 
Carbide + United Aircraft « U.S.N. Re 
search Lab. + U. S. Senate «+ UN «+ 


*Pat. Pending 





.. One businessman, who resigned 
as president of his tool company in 
order to accept a position with the 
federal government, persuaded eight 
other men in similar jobs to do the 
same thing. Kach one took a con- 
siderable loss in personal income, 
but they all feel that their decisions 
were worth the sacrifices since they 
have already introduced economies 
into government that will save the 


taxpayers tens of millions of dollars. 


Stars Light 52-Film Series 

for Christophers TV Programs 
* Continuing to make the most of 
Father 
Keller, director of the Christophers, 


the “star system,” James 
is lighting his missionary candles 
with 42 theatrical luminaries in a 
new series of 52 half-hour Christo- 
pher television programs recently 
filmed in New York and Hollywood. 
These tv films will be presented by 
the 373 stations which schedule the 
program as a public service for the 
full 52 weeks of the year. 

On tv for nearly five years, the 
Christopher program dramatizes the 
importance, for everyone, of show- 
ing personal responsibility and in- 
dividual initiative in raising the 
standards in such areas as the home, 
government, education, entertain- 
ment, literature and labor relations. 
The tv program is part of the larger 
effort of the Christophers organiza- 
tion to encourage people in all walks 
of life to make use of God’s help and 
their own action to change the world 
for the better, 


theme is that it is “better to light 


The Christophers’ 
one candle than curse the darkness.” 


Help Exert Good Influence 


hight programs in the new star 
bright series outline specific ways 
the average man can light a candle, 
can exert a good influence. The 
practical suggestions are presented 
by Ann Blyth, Ray Bolger, Barbara 
Britton, John Daly, Irene Dunne. 
Julia Meade, Pat O’Brien and Basil 
Rathbone. 

\ special presentation filmed with 
Lawrence Welk, the Lennon Sisters. 
Buddy Merrill. Larry Hooper, pro- 
ducer Ed Sobol and director Jim 
Hobson, stresses the important serv- 
ice rendered by high quality family 
entertainment. Another program in- 
troduced by Yul Brynner, features 
Cecil B. DeMille, together with those 
primarily responsible for The Ten 
Wilcoxon, 
associate producer, and script writ- 
ers Jesse L. Lasky, Jr., Aeneas Mac- 
Kenzie, Jack Gariss and Frederic M. 
Frank. 

In 13 programs of the latest ty 
Hardwicke nar- 


Commandments: Henry 


series, Sir Cedric 


BUSINESS SCREEN MAGAZINE 


rates Biblical dramatizations. The 
majority of the new films are in- 
troduced with a special Christopher 
story and include a reading of a 
passage from the Holy Bible. 


These Stars in New Films 


Stars and personalities who help 
to present these stories and readings 
are: Richard Arlen, James Cagney, 
William Campbell, Macdonald Car- 
ey, Jeff Chandler, Jerry Colonna. 


Milton Cross, Patricia Crowley. 


“Monganga” Wins Award at 
Missionary Film Festival 

* Monganga,. a motion picture show 
ing the work of a medical mission 
ary in Africa, which was sponsored 
by Smith, Kline and French Labora 
tories, of Philadelphia, won the top 
documentary film award at the Mis 
sionary Film Festival, held during 
the Annual Conference of the United 
World Mission at the Winona Lake 
Christian Assembly. July 22-25. 

A 56-minute color film, Monganga 
records the daily activities of Dr 
John I Ross who serves 48 Mission 
doctor at the Disciples of Christ 
Mission in Lotumbe, Belgian Congo 
The film was presented last fall on 


the Smith. Kline and French March 








economical - professional 
motion picture production 


film associates 
of michigan, inc. 


4815 cadatl avenue 


detroit 10, michigan 


telephone luzon 


2-6200 


Dennis Day. Don Dek ore. Tom 


of Medicine television program. Sub 
sequently, it has been circulated for 
local tv programming by Associa 


tion Films. Ine, 





Winner of the top award in the 


festival's dramatic film category was 


“Gentle Warrior” brings the stor 
ne T l nfinished Task. produced by Con 


Fl rence Nightingale 4 


irrently available Christopher cordia’ Films. Awards to the top 


Ims for 14mm and telev winners were presented by James 
Cannon, of the Double Sixteen Com 


Lay men 


associated studios in 
detroit-chicage 
new york - new orleans 
los angeles - baltimore 
san francisco - houston 
washington - st. louis 





james e. maclane 





Harmon, Ruth Hussey. Dean Jag 
ger, Joan Leslie, William Lundigan 
J. Carroll Naish, Hugh O'Brian and 
Cesar Romero. 

Musical interludes for various 
programs are provided by Licia Al. 
banese, Salvatore Baccaloni, Vivian 
Della Chiesa, Eugene List and Gisele 


Mackenzie 
Industry Leaders Add Values 


Opportunities to bring construc 
tive values into television and mo 
tion pictures are cited in several 
programs by personages experienc ed 
in these media. Dr. Frank Baxter 
Charles Brackett, Sammy Cahn. 
Ralph ( ohn. Mr and Mrs Bob ¢ on 
sidine, George Roy Hill, Leo Me 
Carey, Richard Moore, Ozzie Nel 
son, Mr. and Mrs, Pat O’Brien, Mar 
tin Quigley, James T, Quirk, Danny 
Thomas, Jerry Wald and Robert 
Young. 

The filmed tv series was produced 


and directed by Jack Denove Ld 


pany, Wheaton, Illinois 
pastors and missionaries attended 
the Film Festival and viewed the 
24 missionary films submitted by 
Sponsors and producers 

Honoring and publicizing mission 
ary films produced since January 
1956, the festival was sponsored for 
the second time by the Missionary 


Digest 1 


Navy Picture Explains 
Meaning of Memorial Day 
* Memorial Day, a new motion 
picture released by the LLS. Navy 
dramatizes the meaning of the na 
tion's annual salute to those who 
have died in the armed forces 

The 2)-minute documentary ex 
presses the memorial idea by attend 
ing a simple, patriotic observances 
of Memorial Day in Stonington 
Connecticut 

The film is available from United 
World Films, Ine 
(Dept ). 1445 Park Avenue, NY¢ 


(C,overnment 





COLOR FILMSTRIPS 
FOR USE IN EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 700 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President 


FILMFAX PRODUCTIONS, io. 43,n. v. 17,N. ¥. 


WRITE FOR FREF BOOKLET: “The Dovid and Goliath of Visual Education’ 
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¢ executive producer 

23 years professional 

experience in film 
production 





SELECTROSLIDE GIVES YOU ACTION 





The long list of nationally-known firms who 
se SELECTROSLIDE automatic-projectors | 
their sales training — selling — and public 


relations programs is growing constantly. There 
MUST be a reason 

From the JUNIOR to the STANDARD to the TWIN 
SELECTROSLIDE nothing beats them, built with more 
than 32 years of experience, to out-perform and 
out-last all others. Why not ask the firms who use 
them 


ALL SELECTROSLIDE automatic projectors are 
TURBINE-COGLED; Operate with push-button 
remote control, or automatically; Will run con 
tinuously and automatically for long periods 
without attention; Available with various focal 
length lenses from 2 to 10 inches; Interchange 
able magazines accommodate from 16 to 96 
slides 


SELECTROSLIDE is the ‘diamond’ of fully-automatu 





projec tors nothing finer nothir g more ef durit v 

and there is a SELECTROSLIDE to fit your projec 
tion needs. Contact your local Audio-V a! Dealer 
for demonstration or rental of SELECTROSLIDE. or 
consult us 


ON CABINET tor 







! sutomat howing of le 
MWustr ated liter ature available picturing merchandise of announ 
— no cost or obligation ments for easy transportat 
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Spindler & Sauppe 11:01. 


2201 Beverly Bivd . Les Angeles 57 Calif. Phene OUnkirk 9.1788 
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SYLVANIA 


[ceRAMIC|BLUE TOP 


PROJECTION LAMPS... 


for all makes ... all types... in all sizes 











New Sylvania Ceramic Blue Tops are available 
in all standard sizes for any projector to 
fill your exact requirements for clear 

brilliant projection 


Blue Tops offer these superior qualities: 


Brighter Ceramic Blue Tops won't scratch, 
chip or peel like ordinary painted tops 
machine -made filaments assure pictures 
bright as life 


Cooler Ceramic Blue Top is bonded to the 
glass for improved heat dissipation cooler 
operation assures longer lamp life 


Longer Lasting Exclusive Sylvania shock 
absorber construction protects filaments from 
vibration damage 


Use Sylvania Ceramic Blue Top in your projector 
your slides and movies deserve the best! 


SYLVANIA ELectaic Propucts, Inc., 1740 Broadway, New York 19, N. Y 


¥ SYLVANIA 


. » « fastest growing name in sight! 


LIGHTING - RADIO ’ ELECTRONICS ‘ TELEVISION * ATOMIC ENERGY 


OUR EXPERIENCE IS YVOUR KEY TO 


SERVICE &£ DEPENDABILITY 





BELL & HOWELL PRO HOT 
SPLICER Capable of handling heavy 


duty work while retaining maximum por 
tability Filmo-Pro Portable combination 


8/lémm splicer $199.50 
Professional Portable combination 16/35 


mm splicer $299.50 


Famous tor low visibility splice straight 


across frame line 





ECCO FILM CLEANER 


Ecco #1500 Speedroll Applicetor—an ef- 
ficient time-saving method for cleaning 


CAMART OILER PEN a $29.50 


Ecco #1500 Cleaning fluid 





Handy Oiler fits easily info you 


per gal 
pocket per $9.60 
* Ideal for oiling hard to get at places Ecco #200 Negative Cleaning 
* Automatically draws up Fluid per gal 


surplus oil $1.69 
In quantities of six $1.39 


ea. 


w CAMERA MART «. 





NEW YORK 23 r 
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What's New in Sponsored Pictures 


Gardner-Denver Film Shows 
Blasting of Pipeline Path 
* How a path is cleared for the 
laying of a pipeline through rocky 
country is shown in a new motion 
picture, Overland Underground 
sponsored by the Gardner-Denver 
Company of Quincy, Illinois. Gard 
ner-Denver manufactures portable 
rock drilling equipment used in the 
cutting of routes for pipelines. 

Overland Underground, 19 min 
utes, color, focuses on a rugged sec 
tion of terrain between Ignacio, 
Colorado and Moab, Utah, part of 
the path of a pipeline stretching 
from Farmington, New Mexico to 
Bellingham, Washington. This pipe- 
line carries natural gas to the Paci 
fic Northwest, serving several cities 
on the way 

Along the 160-mile Ignacio-Moab 
segment, surface rock necessitates 
special construction techniques. 
Gardner-Denver drilling equipment 
is used to drill millions of holes in 
the rock. The holes are filled with 
explosives, the rocks blasted loose. 
Experienced crews then push the 
pipeline through. The film shows 
various types of pipeline machinery 
in operation, 

Clubs, schools and other organ 
izations may obtain Overland Un 
derground from the Film Library 


Gardner-Denver ompany, Quiney 


Ilinois i) 


* * - 


Slidefilm on Patient Care 
% A new sound slidefilm, Brighter 
Imerica, is being produced, as a 
part of a continuing series, for the 
National Foundation for Infantile 
Paralysis by United States Produc- 
tions 

The film deals with the new phi- 
losophy of comprehensive patient 
care and will be distributed by the 
Foundation for viewing by doctors. 


“Dynamic Southeast’ 
a Progress Report 

* A new 18-minute mo 
tion picture, The Dy 
namic Southeast, shows 


the growth patterns in 


‘Ideas and Film’ Shows the 
Broad Uses of 16mm Medium 


* Two new 16mm sound films 
which should be of practical aid to 
business men and educators inter- 
ested in film use now are available 
on loan from Bell & Howell Com- 


pany audio-y isual dealers. 


Ideas and Film, one reel, in color, 
illustrates various industrial appli- 
cations of motion pictures. Actual 
examples of the use of telephoto, 
microscopic, time-lapse, and high- 
speed cinematography are employed 
in the film. Sequences show the 
shattering of a lamp bulb in slow 
motion, the action of a guided mis- 
sile from launching to landing, the 
testing of a new automobile model, 
and an industrial time and motion 


analysis. 


How to Operate the Bell & 
Howell Sound Projector, a 400-foot 
black/white film, is intended for use 
in school systems, colleges and 
training situations where a number 
of projectionists are to be trained 
rapidly. The film demonstrates 
how to set up and operate a Bell & 
Howell Filmosound Projector and 
gives pointers on the changing of 
amplifier fuses, lamp replacement 


and other minor maintenance detail. 


In addition to being available on 
loan from Bell & Howell dealers, 
prints of both films may be pur 
chased fror the produc ing studios 
Ideas and Film may be obtained for 
$79.95 per print from Tele-Cine 
Studios, 100 South Northwest High- 
way, Park Ridge, Illinois. How to 
Operate the Bell & Howell Sound 
Projector is available at $36 per 
print from International Film Bu 
reau, 57 East Jackson Blvd., Chi- 
cago, Illinois. Orders for purchase 


should be sent direct to the studios. 
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commerce, industry and 
agriculture of this U. S. 


region as well as its cul- 





Library \- 











tural and sports re- 
sources. It is available 
on free loan from United 
World Films; groups 
Kast of the Mississippi 
should write to UW's 
Free Film Dept., 542 5. 


Dearborn, Chicago 5, 17 East 45th St. ¢ New York 17, N. Y. 
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4 SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIK 


For Details Write 


AUDIO-MASTER Carp. 
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Distiller’s Film on Jamaica 

Depicts Island, Rum Industry 
* Jamaica Flavour, 
ute color documentary sponsored by 
Captain Morgan Distillers, 
Ltd... Beit favors its 
audience with visual drafts of scen 
from the 
tropical Caribbean island home of 


a new 24-min- 


Rum 
Canada. 
ery. culture and history 
a famous rum which, like this film, 
bears the island’s name. 

The film dips into Jamaica's his- 
tory——back to Christopher Colum- 
bus who 


claimed the island for 


Spain The portrayal moves through 
the days of the Spanish Main when 
the island was a hideaway for bu 
caneers, after it was taken by the 
british in 1655. The film shows 
. freed in 1834, 


development of 


how African slaves 


made possible the 


the sugar cane and rum industries 


One part of the film describes the 


process by which Jamaica rum is 


made from the sugar cane. using 


the age-old methods enhanced by 


modern science Pwo new 


mayor 
industries today enlarge Jamaica’s 


eCOnOTNY from 


refined 
Jamaican bauxite and a booming 


tourist trade. 


alumina 
Contrasting elements 
of Jamaican life are covered: the 
fashionable resorts such as Montego 
jay, the traditional music-loving 
native culture. 

Jamaica Flavour was produced by 

Films. Ltd... Ottawa. On 
It is available from ¢ aptain 
Morgan Distillers. Ltd. 1430 Peel 
Street, Montreal, and it will be dis 
tributed in the United States and 
kngland Wy 


* © . 


Crawley 


Harley-Davidson Sponsors Film 
* The 1958 models of the Harley 
Davidson motorcycles are depicted 
in a new l6mm color film. Out of 
This World. The promotional film 
was produced by Film Arts Produc- 


tions. Milwaukee. Wisconsin. a) 


PROFESS | 


“This Is Recomp” Explains 


Autonetics Digital Computer 
* Smart as they are, electronic com 


blank 


side when left to their own devices 


puters appear rather on the 
service their sub 
though math 
ematically informative, is enigmati 


With 


ius, they are silent 


Pressed inte 
merged performance, 
a modesty admirable in gen 
on the subject 
of themselves. 
Because of these secretive char 
acteristics, a motion picture, This 
Is Recomp, has been produced lo 


speak for the 


product of Autonetics, 


electronic ¢ omputet 
a Division of 
North American Aviation 
Ine.. California. 


Designed to catch 


Downey. 


and hold the 
attention of prospective customers 


This Is 


Recomp demonstrates the value, as 


in an open convention hall, 


tion and charm of Recomp (Reli 
able Computer }. Recomp is a 
transistor digital computer credited 
for its high capacity, flexibility, low 
power requirements and portability 

Facts about Recomp are asserted 
during a humorous playlet featur 
Holloway and a hu 


After the film 


for electronic brains 


ing Sterling 
manized computer 
builds a case 
the Recomp Computer is presented 
as a baby in the family, then as a 
little giant. This personification ts 


maintained even when the actual 
hardware is introduced 


Art characters help tell the story and 


live action demonstrates the opera 
tion, nomenclature and application 

This Is Rec omp Wiis produced by 
the motion picture 
Autonetics. The seript was written 
by Bob Strickland who also directed 
the film. Jay E 
the production, The 
selected for 
the Seventh International Display of 
Publicity. In 
Technics Use at the 
Milan (Italy) Fair ad 


le partment of 


Gordon supervised 
pi ture Was 


honorable mention at 


Cinematography for 
dustry and 


ONAL 


MATTES ®© INSERTS © FADES © DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm & 16mm 


CINEMASCOPE 
B & W or Color 


SPECIALIZED TITLES 
Ray MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


|4241 NORMAL AVE., 
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HOLLYWOOD 29, 
NOrmandy 3-9331 


CALIF. 





> $9S7 


Southwest 


AMIESON 


"film company 


» the 


producers of 


outstanding 


@ DOCUMENTARY 
@ DRAMATIC 
@ FULLY ANIMATED 


films for 
business & industry 


for over 40 years 


3825 BRYAN + DALLAS + Phone TA 3-81686 





The Blu { NPS oT Audn Visua P| auc! % Service 
Appear in the A 


qg Page 


EDSEL 
sells with DuKan E 


AUTOMATIC 
sou nd slidetiim projectors 


ivervisit 













To introduce the new addition to the Ford family of fine cars, 





Edsel, like hundreds of American industries, large and small, 
chooses the DuKane Micromatic. For solving sales and training 
problems of all kinds, the compact, portable Micromatic provides 
perfect coordination of sound and pictures, automatically 


 . aL 
miouw matic 


— 





ee a ee ee ee 1 
. | Please rush the facts on the new “Micromatic | 
—— Duane Corporation, Dept. 88-107 ; 
a St. Charlies, tilinois 
* automatic flim advance, | | 
triggered by ‘silent sound | NAME | 
always perfectly timed | " 
* automatic rewinding with 
Duane's exclusive ‘inside- | ADDRESS | 
out” film cartridge the file | j 
is immediately ready for the CITY STATE 
next showing | | 
* desk-top of big-screen projec- 
tien the carrying case has FIRM | 


ite own built-in screen for view. 
ing by email groupe 
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Professional Motion 


Picture Production... 





SERVICES AND FACILITIES 


40’ x 60’ Air Conditioned Sound Stage 


° 
@ RCA, Westrex and Ampex Pecording Equipment 
@ Mitchell Cameras 

a 


Mole Richardson and Bardwell Lighting and Grip 
Equipment 
@ Experienced and Cooperative Staff and Crews 


@ Location or Studio l6émm 35mm 
For information call F. William Hert, 


Vice-President and Manager 


Lincoln 6-8822 
NATIONAL FILM STUDIOS 


(formerly Capital Film Studios) 
105 11th Street, S.E. Washington, D. C. 





+< 
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THE NATION 


since 1940 


PRODUCTIONS 


130 South Bellaire Street 


Denver 22, Colorado 


Phone SKyline 6-8383 








New AUDIO-VISUAL Equipment 


Recent Product Developments 


Slide-Filmstrip Projector 

Announced by Bell & Howell 
* Sales trainers and others who 
conduct demonstration meetings in 
large rooms will have use for the 
new “750 Specialist” multi-purpose 
introduced 
hy Bell & Howell Company, Chicago 


Projecting with a 750-watt lamp 


slide projector recently 


the Specialist will show single or 


double-frame filmstrip sizes, printed 





on the roll 
slide 


changer, the unit also will accept 


vertically or horizontally 
Furnished with a manual 
the Seminat changer and an eles 
tric changer which provides auto 


matic and remote-control 


operation 
with 2 x 2 slides 

The projector has an improved 
yinch (/3.5 lens which rotates ea 
ily to keep the screen lmhage sharp 
Vrojection is such that there is les 
need for room darkening. the man 
ufacturer states. The Specialist can 


Record Master, a 


three speed record and transe riplion 


he used with the 


player, for soundslide and sound 


‘trip presentations ve 


Camera Equipment Co., Inc. 
Markets Multi-Use Viewfinder 


* A new camera viewfinder, Tewe 
Model ( has 


Camera Kquipment Co Trve New 
York 


The Tewe Model “¢ is calibrated 


or if idem 


been announced by 


iperture, wide screen 





Cinemascope 255 and 


233:1. and 
for Image Orthicon Television cam 
eras The iso om cal 


brated for Vista-Vision ratio 


view finder 


The new unit is a zoom type view 
finder and incorporates an addition 
mask for the 
screen proportions in 


il adjustable 


Various 


for Production and Projection 


FilMagic Pylon Lubricates 
Film, Tapes at Point-of Use 
* FilMagic 


for automatic silicone lubrication of 


Pylon. a new product 


recording tapes and motion picture 
films at point-of-use is being mar 
keted by The Distributor’s Group, 
Inc., Atlanta, Georgia 

Point-of-use silicone lubrication 
results in better sound reproduction 


head 


wear, and smoother, cooler opera 


reduction of “wows,” less 


tion, according to the manufacturer 

The FilMagic 
dowed acetate tube filled with sili 
FilMagic Cloth 


After activating the filler by means 


, 
| ylon Is a win 
cone-impregnated 


of a silicone fluid, the lubricant is 
fed in controlled amounts through a 
leeve of FilMagic Cloth onto the 
tape or film. The pylon is mounted 


between feed reel and reproducing 


parts of the equipment for contin 





uous performance while the machine 
is operating 

The pylon is effective in renewing 
dry or brittle motion pieture film 
bilMagis 
Vylon kits are supplied either with 


the manufacturer states 
uction cup pylons or pylons equip 
ped with a flange-type mount for 
permanent installation 

kach kit 
pylons squeeze-bottle of 
bilMagi Re-Loadet ind 
six sleeves of FilMagic Cloth. Com 
plete 


contains one of the 
a plastic 
silicone 


instructions for installation 


furnished in each 3 


” kit ) 


Magnetic Playback Designed 
for Filmosound Projectors 

* A new unit for 
Howell 


tors to magnetic sound reproduc tion 


converting Bell & 


Filmsound l6mm Projec 
has been announced by Binghamton 
Magnetic Industries. Ine 


on New \ ork 


Bingham 
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Alte« Lansing has beer mcreased 


from 15 to 30 watts, with a redu FOR OUTSTANDING FILMS... 


tion in harmonic distortior 


The Model 25B is available with Business and Industry Ew e 


either tungsten or are illumination 


With the tungsten model rredriiiiinn DEPEND ON 
illumination is 20) lumens Lhe 
are model has to rrpbrpieniuinn illumina 


ci ea pet 2006 | HA CLR IN| TI RJOIN 


a ponlens cxtat os ta eee IN THE MIDWEST 


Projection ektar Lens the lo 





Kodak's new Mode! 25B 
r ; te, 7; 


r e t tured 


ampere Strong klectric ¢ orporation 
" Arc | amp rite rophone or photo NINTH & AVALON ROAD LAWRENCE, KANSAS 
Eastman’s New 16mm Projector graph input and the Altec-Lansing 
Provides Added Illumination ‘Voice of the Theatre” Speaker A PARTIAL LIST OF CENTRON CLIENTS 


* A new model of Eastman Kodak The Eastman Optical Magneti 
Pre amplifier and the Eastman Mag 


netic Sound Playback Kit are being 


; 


Company s lOmm motion pieture 


Monsanto Chemical Co, © Cessna Aircraft Co. 


projector for auditorium and thea 


tre use is described as providing 20 — avatiente ae accessory Home American Medical Assn. © Harvard University 


eld co ersion © Mode 2.) 
per cent more illumination hel —- [ M | 


projectors to interchangeable han 


The heavy-duty Eastman l6mm ; 
’ Projector, Model 25B. features the dling of magnetic of opti il sound 
i x IJ 
kastman Optical Magnetic Pre-Amp track m 


lifer, which accommodates the sig 


r 


Young America Films ¢ Continental Oil Co. 


Craig Projector Provides 
Desk Top Motion Pictures 


nal output of a magnet sound head 








as well as the standard optical 
vater *« A new table-top motion preture 
SVSLCm 
Magnetic sound re production ym 7 r, tne ry ts being su de 
gested as a visual aid tor managers yo 
with the projector may be accom Bt . oot 
. ‘er: of regional sales crews who hope to id 
plished by the field installation of : 
speed the product indoctrination of RITE FOR BROCHURE 
another new device. the Eastman e 
Magnetic Sound Playback Kit, of \ , 
fered as an accessory Installed in 
an adjustable mount on the proje 
ro ee COMPLETE MOTION PICTURE EQUIPMENT 
tor, the kit converts the Model 25B 
for intere hangeable or simultane 
ously mixed handling of magnetic 
or optical sound tracks 
Power output for the projector's 
main amplifier manufactured by FROM ONE SOURCE 
CAMERAS LIGHTING EDITING 
Craig Editor-Project 
MITCHELL Mole Richardson Moviolas * Rewinder 
their trainees The ¢ raig editor 16mm Bardwell McAlister Tables © Splicers 
projector Is manulactured hy Phe a Nenewe Coleriven Viewers (CSCO) 
5mm Hi-Speed Century 
Kalart ( ompany Inve Plainville 35mm NC © 35mm BNC Cable GRIP EQUIPMENT 
Connecticut Spider Boxes Parallels © Ladder 
spain BELL & HOWELL Bull Switches = aites © Amie th 
Described as easy to set up and Standard * Eyemo ® Filmo Strong ARC-Trouper > a — nes 
Scrims aqgt 
operate the Craig weighs 10. Ths 10 Amps 110V AC SO00W Gobo Stand 
ARRIFLEX ewe 
and fits into a small carrying cust lémm © 35mm 2000W-750W Complete grip equipment 
rl ; : , ; CECO Cone Lites 
we motion pr ure action is Viewers (shadowless lite) 
on a 3'4” x 414” ground glass _— Gator Clip Lites SOUND EQUIPMENT 
l 1 . pie 35mm single system Barn Doors Magnasync-magnetic film 
screen 
Diffusers Reeves Magicorder 
The showing room need not le _—— ——w Dimmers Mole Richardson Booms and 
rhe \ fl fil c ne , mm Reflectors Perambulators 
a ene ny sequence a) i titi ombination 
xX . requiring extra review can be shown AURICONS Portable Mike Booms 
For 16mm. Film — 400’ to 2000’ Reels frame by frame; scenes can be re all models single system SOCuAS Some parton vower = v1 
7 c rate camera and recor ’ 
Protect your films run repeatedly to « mphasize a strong Cine Kodak Special nani : — 
M * Bol 
Ship in FIBERBILT CASES elling point Id Slaps © ipods ptt Mc ate atc: Ahctea te 
Sold at leading dealers FRANK C. ZUCKER 
Camera Tripod Brace Is — ‘a 
P : earless Panoram 
Oni bear Designed by Cinekad Co. Me Alister Crab ¥ AITIERA Wiimiliial O.. IC. 
origina! this @ A new shoulder Pripod Carrying Platform © Western 
Piberbits TRADE Brace for carrying a camera mount 3 Wheel Portable Dept. .) 315 West 43rd St, 
oases MART > 
—— , ed on a tripod has been announced New York 36. NY JUdson 6-1420 





(CONTINUED ON THE NEXT PACE) 
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NEW PRODUCTIONS FOR 


L nited Shoe Machinery 


Corporation 
The Wiremold Company 
Heywood Memorial Hospital 
Stete of New Hampshire 


General blectric ¢ ompany 


QUALITY . 


are Neu England Traditions 


and dollar for dollar value 


BAY STATE FILM PRODUCTIONS, IN¢ 


. he | 












Including the new back-pressure, arm- 
lift method of artificial respiration 


This up-to-date film contains all 
of the important information on 
basic principles of First Aid, and 
ilso demonstrates new artificial 
respiration method approved by 
the American Red Cross 

The only cost for this 44-min 
ute 16mm. sound film ts return 


po ture 


Sis edd —GohmvonaGoluuen-—. 


i 

| Education Department | 
| Johnson & Johnson, New Brunswick, N. J | 
| Please send me information on the film “Help Wanted | 
" Name | 
| Address | 
| City Zone State | 
Eauah ese astenesiende ant cep-davehb ens ant onan Gmensupstipene ivan aiecemanent J 
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New A-V Products: 


(CONTINLCED FROM PACE SIXTY-ONE) 
by Cinekad Engineering Company, 
New York City. Using the brace, 
the cameraman’s hands are free to 
carry other equipment while he car 
ries the camera and tripod. 

The Tripod Carrying Brace is 
made of lightweight cast aluminum 
and is rubber cushioned for easier 
carrying. The unit can be mounted 
on any professional 16-35mm cam 
era tripod and can be taken off in 
a few seconds. Weighing '-lb.. 
the brace is small enough to fit any 
tripod carrying case, Vad 

+. * 
Da-Lite Screen Manufacturers 
Improved Silver King Models 
* Production of new model Silver 
King projection screens is in prog 
ress at the Warsaw, Indiana plant 
of Da-Lite Sereen Company, Ine. 
The new Silver King affords wider 


angle viewing than previous Silver 


- 
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King sereens and provides sharper 
pictures, the manufacturer states. 

In the latest model, the sereen 
fabric is set at the desired height 
and the user, by pressing down on 
the case handle, can stretch the 
ccreen to a uniform smoothness 
The roller lock used for tensioning 
the fabric on the previous model 
has been eliminated, 

The Silver King screen also fea 
lures an octagon flat-back case, re 


placing the round case of the earlier 


model led 
* * « 

“Moviola Insurance” Plan Is 
Announced by Florman & Babb 
* Florman & Babb. Inc., has an 
nounced a new plan for “Moviola 
Insurane ee whi h em OMpasses com 
plete overhaul, monthly mainte 
nance and emergency service on 
producer-owned Moviolas. 

Some of the features of this sery 
ice contract are completely guaran 
teed repairs, parts al factory prices, 
free loan of replacement Moviolas 
as well as a complete preventive 


maintenance checkup every month. 





Remote Control Slide Changer 
Announced by Genarco, Inc. 
* Slide Changer Model No. 6800. 
a slide changer for 344” x 4” slide 
projectors, has been announced by 
Genarco, Inc.. Jamaica, New York 
The slide changer takes up to 70 
slides in its compact magazine. 


Slides are changed by push-button 


remote control. The unit provides 





a “curtain” effect as the slides 
change. During a presentation, the 
lecturer or his assistant presses the 
changer’ s remote control button on 
cue and a new slide appears. 

Slide Changer Model No. 6800 
can be mounted on most of the exist- 
ing 3! ig x 4” slide projectors, I|- 
lustrated literature is available from 
Genarco, Ine., 97-08 Sutphin Blvd.. 


Jamaica 35. New York Ud 


* - , 


RCA Shows Tape Recorder 
Models for Educational Field 
* New sound units for training and 
educational use have been an- 
nounced by the Radio Corporation 
of America. The new “Scholastic” 
instruments designed by RCA in 
clude a high fidelity tape recorder 
and two all-speed record players. 
They are built for long term use in 
auditoriums, lecture halls and class 
rooms, 

The High-Fidelity Tape Recorder 
(Model AVT-1) is a three-speaker 
unit with push-button controls. — Its 
features include two-speed record 
ing. a safety interlock to prevent 
accidental erasure, a footage coun 
ter, an overload indicator, a voice 
music switch and storage space for 
reels and tape. The tape recorder 
also has a plug-in receptacle for an 
external speaker and may be used 
as a public address system. It has 
grille, a shock 


mounted chassis and a scuff-resistant 


case. 


. * . 


a metal reinforced 


Mary Cain, Animat'on Service, 
Moves to Larger Quarters 
@ Mary Cain, animation and paint 
service, 749 N. Highland Avenue, 
Hollywood 38, California, has mov- 
ed to new, larger studio quarters at 
7107 De Longpre Avenue, Holly- 
wood 46, 

The new acquisition increases the 
studio space to 3,000 square feet. 


BUSINESS SCREEN MAGAZINE 












* Speed of production, a recognized 
advantage in business photographic 
slide application. is greatly in 
creased in a new photo system re 
cently introduced by the Polaroid 
Corporation of Cambridge, Mass. 

The new system utilizes Polaroid 
Land Projection Film which has a 
speed of LOOO (ASA equivalent). 
lwo minutes after the user snaps 
the shutter of his camera, he lifts 
out a transparency photo which is 
ready to be mounted and projected. 

The Polaroid panchromatic film 
produces a virtually grainless 
image, permitting sharp projection, 
over a large surface, the manufac- 
turer notes. The film’s high speed 
facilitates picture making in low 
light levels and allows the use of 
small lens apertures to keep details 
clear from the foreground to the 
horizon of the scene 

Functioning with a new 500-watt 
portable projec tor. a Polaroid Copy 
maker and slide mounts. the photo 
system arms business and educa 
tional users with fresh visual aids 
as needed, Pre-market tests con 
ducted by Polaroid ¢ orporation in 
dicate the value of the journalistic 
speed of visual production possible 
with the Polaroid system. 

Among users c'ted is a sales man 


ager who conducts district meetings 


DAMAGED FILM 
REPAIRED BY 
IHE FILM DOCTORS” 


SPECIALISTS 
in the Science of 






. For All 16 & 35mm Films 
The Rapidweld Process Removes: 
* Seratches * Abrasions * Dirt 
* Oil Stains * Cures Brittieness 
* Repairs Damages 
nd for Free Brochure, Facta on Film Care 


rapid 








37-02A 27th Street, Long Island City 1, N. Y. 
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Polaroid’s New “Two-Minute” Transparency Method 
Offers Business & Industry an Effective New Tool 


across the nation Arriving in a 
city in the morning, the sales man 


ager tours retail outlets of his cor 


pany and those of his competitor 
making slide pictures of his outlets’ 
displays and the competing displays 
Addressing his salesmen later in the 
day, the manager projects his com 
parative pictures to prove his sales 


promotion points 


Close-Ups at Fashion Show 


Another report concerned — the 
Ssponsol of a New York fashion 
show who wanted to emphasize the 
models’ coiffures as well as their 
dresses. Transparencies of — the 
models’ coiffures were made shortly 
prior to the program. Just before 
each model stepped on stage, a 
close up picture of her head was 
projected and the commentator dis 
cussed the hair-do before the model 
displayed the dress. 

The Polaroid Land Projection 
Film is available in two sizes, both 
of whic h can he used tm any Pola 
roid Land Camera, except the small 
ev Highlander (Model 80) Py po 
16 Land Projection Film produces 
21 2! 


X i inch slides for the new 


Polaroid Projector Pyne 46L makes 
34, x 4inch slides for other lan 
tern slide projectors 

The Polaroid cameras ts loaded 
the picture ts taken and a tab is 
pulled as with regular Polaroid 
Land Film When the transparency 
is removed from the camera it is 
inserted into a hand-held *Dippit 
unit which hardens the emulsion 
The transparency ts practy ally dry 
when pulled from the Dippit ind 
can be mounted and projected iny 


mediately 


500-Watt Versatile Projector 


The new Polaroid 500-watt pro 
jector (model 610) is designed « 
that slides cannot be propected up 
side down or backwards The pre 
jector has an American Optical len 
of 6'4-inch focal length. coated and 
color corrected It projects an © 
foot-square image at 20 feet 

The Polaroid Copymaker fits all 
Polaroid Land Cameras using the 
new film It is used in making 
pictures of documents, photographs 
hooks. tithes and other objects that 
will fit into the Ll x 14-inch space 
of the Copymaker’s easel \ tithe 
ind chart-making kit. plastic slice 
mounts and slide field kits complete 
the basic Polaroid system equip 
ment, 

For additional details and pric 
contact Polaroid ¢ orp... Cambridge 
Mass. Mention Business Screen. 








jeentily Films Instantly 






i Unnumbered films cause confusion and loss of time 


he Moy The MOY edge numbers every 

Visible Edge Film foot of 16, 17/2, 35mm film 
and simplifies the task of 

checking titles and footage 


Numbering Machin 
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Among Recent Purchasers Are: 


Walt Disney Productions 

Burbank, Calif. (6 machines 
Eastman Kodak Co., Rochester, N.Y 
General Film Labs., Hollywood, Calit 
Reeves Soundcraft, Springdale, Conn 
American Optical (Todd-AO), Buttal 
District Products Cory 

Audio Devices, Inc.) Conn 
University of Southern Califorr 


: I  Rangy -ongg ® alif : With the NEW improved 
ele m, ine olilywood, Cah . 
Consolidated Film Labs., Ft. Lee, N.J Non-Clog Ink'ng System, 
Eagle Labs., Chicago, Ill 

inerama Productions, New York Only $2475 


olumbia Broadcasting Syatem, N.Y 
Louis de Rochemont, N.Y. 

















Write for illustrated brochure * Convenient Time-Payment Terms Available 


N. 0.8. CINEMA SUPPLY CORP. 


Dept. H, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California-——-Phone HO 7.2124 





F | LMS . . « from research lo release 


for sales promotion «+ public relations + sales 
training * advertising « industrial development 
Motion Pictures * Slide Films * Television Shows and Spots 


Trailers * 16-35mm * Color * B/W * Sound * Animation 
Live Action. 


COMPLETE LABORATORY SERVICES 
AND FACILITIES FOR PRODUCERS 


Printing * Processing + Recording + Special 
Effects * Photo and Sound Editing and Cut- 
ting * Sound Stage. Company occupies 14,000 
square feet and custom tailors services to meet 


your needs. 


beeland-woocd films, inc. 
752 Spring Street, N.W. 


Atlanta, Ga. 
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Signing merger of AIV with mr 
Micke ‘ 


y cnwear j Judd P 


ATV Productions Consolidate 
Under MPO Banner in East 

* The consolidation of MPO Tek 
vision Filo, Tne with ATV Film 
Productions, Ine has been as 
nounced by Judd L. Pollock, MPO 
prrenicte nf and Mickey 
ATV president The Augmented 
film-making staff and Kast Coast 


Schwarz 


production facilities resulting fron 
the merger establish MPO as one of 
the larger commercial film produ 
ers in the ULS 

Mickey Sehwarz, who founded 
ATV in 1953, will continue his ae 
tivities as producer-«lirector for 
MPO He is a veteran of mor 
than 26 years in the film busines 
Alinost all of AT current per 
onnel will be absorbed by MPO 

The consolidation of studio facil 
ities gives MPO a total of five es 
clusively owned and operated shoot 
ing stages The MPO) Productio 
Center at 210) West 65th Street 
New York, houses in one structure 
three shooting stages (including «a 
modern insert stage}, a seenic con 
struction shop a“ complete sound 
recording system, electrical and 
camera shop, a permanent kitchen 
for food preparation for films, com 
plete on-premises storage facilities 
othees and contlerence roots 

Nhe former AT) 
Center, just over the 59th Street 
Bridge, at 35-01 Northern Boul 


vard, Long Island City 


includes 
two large air-conditioned stages and 
complete facilities for set construc 
thon 

Sales, editing and general office 
facilities will be based at MPO's 
home office at 15 Kast 53rd Street 
New York Ly 
Join SVE Editorial Staff 
@ The Rev. Weldon T. Johnson and 
Virs | B Wuerfel have been 1} 
pointed to the editorial staff of the 
Society for Visual Education, In 
Chicago The appointments wer 


announced by John C, Kennan, & 


MEN Who Make PILTURES 


News of the Studios and of Executive Staff Appointments 


Hilly Rose to Manage Sales 
for Kling Film Product ons 
® Hilly Rose has been appointed 
is vice-president and sales manager 
of Kling Film Productions, Chicago 
wecording to Harry Lange, execu 
live vice president 

Kose will retain his duties as 
creative director at the studio. Jack 
Trind| has been assigned as creative 
coordinator 

\ veteran of 14 years in film 
television and radio production, 
Kose joined the Kling staff in 1954 


He hecame creative director in 


190 Ld 


Veteran Film Maker Forms 
Tiesler Productions in WN. Y. 
@ Tiesler Productions has been 
formed in New York with offices at 
112 West 44th Street 


the new company is Hans Tiesles 


President of 


for the past seven years part owner 


ind vice pre sident of Loucks & Nor 





ling Studios, Ine Mr liesler’s in 
terest in L & N has been sold to 
Robert Lawrence Productions, Ine 

Mr. Tiesler is a pioneer in the mo 
tion picture industry, having formed 
his first production company in 
Holly wood in 1925 
live army service overseas in World 
War Il, he joined Audio Pictures, 


Lid., in Canada as vice president. 


Following ac 


The new company will spec ialize in 
business film production, furnishing 
ape ialized produc tion service, Va 


Mueller Named Kling Director 


@ Ray Mueller has been appointed 
a film director at Kling Film Pro 
ductions, Chicago. For the last 10 
years Mueller has served as a di 
rector for Sarra, Ine Chicago 
where he has directed numerous in 


dustrial and television motion pr 


tures bad 


David Dowling to Direct 
Dephoure Industry Service 
@ David F, Dowling has been ap 
pointed director of industrial sery 
ices at Dephoure Studios, Ine.. 
Boston, Massachusetts. The an 
nouncement was made by Joseph 
Dephoure, president. Dowling will 
coordinate all activities of the divi 
sion to prov ide added services to the 
company § industrial motion picture 
accounts in New England 

Dowling formerly was a super 
visor of Station WBUR. His back 
ground in the communications field 
includes work in photography 
He is a graduate 
of the School of Public Relations 


and Communications, Boston Uni 


versity In 


sound and sales. 


Herbert thrig Joins Staff 

of Florez Inc., Detroit 

® Herbert | Ihrig has joined 
Florez Incorporated, Detroit, Mich 
igan sales training producer, as a 
staff consultant on marketing man 
power development. 

Ihrig formerly was with the metal 
lurgical products department of Gen 
eral klectric Company. He has been 
responsible for sales personnel de 
velopment and customer training 
schools for the General Electric divi- 
sion for the last 10 years. He is a 
lecturer on training techniques and 
a consultant to accredited colleges 
offering industrial distribution de 
grees, the curriculum sponsored by 
the American Machinery Manufac 
turers Association 


y * * 


Tantamount Pictures Names 
Daniel Grice Exec Producer 
@ Daniel Grice has been appointed 
executive producer of Tantamount 
Pictures, Inc., Richmond, Virginia 
The announcement was made by 
Donald T. Martin, president. 

Grice has been associated with 
the Game and Fish Commission of 
Tennessee, where he produced 20 
sound and color films for television 
on wildlife management and “na 
ture in miniature.” 

Grice was also in the Massachu 
setts Division of Fisheries and Game 
prior to his association with the 
State of Tennessee. He has pro- 
duced pictures for various inde 
pendent studios in the east and his 
still photographs of wildlife have 
been used for illustrations by 
Audubon societies, the Smithsonian 
Institution and state research de 
partments Lad 


industrial Film Producers 
Observes 9th Month in Field 
@ Industrial Film Producers, Ine., 
organized in New York last January, 
is now observing with some satisfac- 
tion its ninth month in business with 
several motion pictures completed, a 
volume of sound slidefilms and TV 
commercials in the can, and a size- 
able backlog of current production 
which promises a busy winter sea- 
son. 

IFPI. with offices at 624 Madison 
Avenue, is headed by Alfred M. 
Evans, president, and William Alley. 


executive vice president, both with 





Pre jent Alfre j M Evan 


long experience in the film produc 
tion industry. 

Mr. Evans, whose career encom- 
passes 25 years as a newspaperman, 
has been in film production with 
several New York producers since 
1936, handling both sales and pro 
duction. During the war, Mr. Evans 
was a Tenth Air Force lieutenant 
colonel in charge of public rela 
tions in the Burma-China Theatre. 

Mr. Alley has been in film pro- 
duction for 22 years. Among his 
other achievements, he was one of 


the first to produce a training pro 





Vice-Pres. William Alley 


gram for sales managers on film. 
This was for Oldsmobile in 1938. 
During the war he wrote and di- 
rected 30 training films for the U.S. 
Navy. In 1950 he produced the 
stage show, The Theatre of the Atom 
for Westinghouse at the Chicago In- 
dustrial Fair. Ly 


* - * 


Boyd Terrytoons Bus. Mgr. 
7. William Boyd is now business 


manager of Terrytoons, division of 


CBS Tele Film Sales, Ine. Nae 


BUSINESS SCREEN MAGAZINE 























Leon A. Krea 


Wilding Picture Productions 
Forms Creative Marketing Unit 
* A new creative marketing services 
department has been formed at 
Wilding Picture Productions, Ine 


according to an announcement by 


C. H. Bradfield, Jr.. Wilding presi 
dent 
Leon A, Kreger has been ap 


pointed to manage the new depart. 
ment and will have his headquarters 
in Chicago. Kreger has been a 
creative writer and merchandising 
specialist with Wilding since 1948 
The creative marketing services 
department will function with the 
general sales department. being re 
sponsible for research, analysis, ree 
ommendation, implementation and 
follow-up in the creation and devel 
opment of training, sales promotion 
and merchandising programs for 
Wilding clients on a national basis. 


~ * 


Southwest Film Laboratory 

Announces Staff Appointments 
@ Two staff appointments have been 
announced by Irvin Gans, vice-pres 
ident and 


executive producer of 


Southwest Film Laboratory. Ine.. 
Dallas, Texas. 

William Mitchell has been ap 
pointed art director and Joe Harris. 
Ir., has been named head of the 
animation department 


Mitchell 


own art studio and was associated 


formerly operated his 


with Coffman Film Company and 


Holly 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 
guaranteed. Complete studio and 
laboratory services. Color printing 


Preston Sturges enterprises, 


and lacquer coating. 


ESCAR 


Motion Picture Service 
7315 Carnegie Ave. 
Cleveland 3, Ohio 
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wood, California, in art director 
capacities 

Harris joins Southwest Film Lab 
oratory alter a two-year association 
with Jamieson Film Company, Dal 
las. Previously, he was an illustra 
tor and screen cartoonist in the 
United States Air Force bad 
S. W. Crampton Joins Owen 
Murphy Productions as V.P. 
+ Savington W. 


joined Owen Murphy Productions, 


Crampton has 


Ine., as vice-president, 

Mr. Crampton has been in the 
audio-visual field for 25 years. Some 
of his past activities include seven 
years with J. Walter Thompson as 
supervisor of the Lux Radio The 
atre; radio director of Wm. Esty 
Co., eleven years with the Hutchins 
agency in charge of all film and TY 
commercial production for the Phil 


co account. 





Savinaton W. Crampt 


Mr. Crampton has also been a 
staff writer on Fortune, a foreign 
Associated 
Press and Foreign Editor of Fox 


Movietone News. led 


correspondent for the 


Morrie Roizman is Appointed 
Transfilm Editorial Director 


®@ Morrie 


pointed director of the editorial de 


Roizman has heen ay 


partment of Transhilm Incorporated 
New York City 


announcement by 


according lo an 
Walter 


dahl. vice-president of the 


Lowen 
studio 
Roizman also will assist Lowendahl 
in the production of theatrical and 
television properties 

Roizman formerly was with Na 
tional Telefilm Associates where he 
produced the George Jessel Show ty 
series He also co-produced {fri 


cana, a feature length documentary 


@ Rosemary Ashton, a stylist. has 
been added to the creative staff of 
Pransfilm. 

Miss Ashton will advise Transfilin 
producers on the styling of sets. 
fashion, food and home furnishings 
Her services also will be available 
to advertising agencies in the pre 


production planning of tv spots 
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| COMPLETE SERVICES TO PRODUCERS OF 16mm 
MOTION PICTURES, 35mm SLIDE FILMS AND SLIDES 


Pre-production Planning 
Research and Script 


Photography, Studio and 
Location 


Processing 
Edge-numbered Work Prints 


Sound Recording and 
Rerecording 


Editing and Matching 
Titling and Animation 
Release Printing 
Magna-Striping 





Slide Film Animation 
Slide Duplicating 


Vacuumating 


Film Library 


GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE + CHICAGO 6 
TELEPHONE DEARBORN 2-6286 











Qur Specialty... 
SALESMANSHIP on film 


As scores of top firms can tell you, there's no faster, 
more forceful way to put your mess 


with a Holland-Weoman film 


For Holland-Wegman is a 
fully equipped and manned 


ie ross than 


000 square foot studio 
to plan, write and pro 
duce top calibre films in any 


public 


category 
relations, training, de 


produc t sales 
mcumentary television 


commercial 


What job do 


ship-on film / 


you have tor Holland-Wepgman salesman 


Phone 





or write us about it today! 


HOLLAND-WEGMAN PRODUCTIONS 


197 Delaware « Buffalo 2,N.Y. + Telephone: MAdison 7411 


eeeeeeces| 
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mark of 





in commercial films 





CATE & McGLONE 
films for industry 


1521 cross roads of the world 


hollywood 24%. california 








They Bought With 
Their Eyes Open 


Instead of assuming that all machines are 
alike except in details, they compared. Of 
course the result was they chose the Pi 
turephone. And they wrote this letter 


“We were very much impressed with 
the tone qualities of the speake r, even 
when volume was stepped up, and 
with the clarity of projection. Your 
Pix ture phone Model L is indeed a 


compact, light and attractive unit.” 


Mc CLURE 


1115’ W. Washington Boulevard 
CHICAGO 
Phone: CAnal 6-4914 








Phoenix Film Takes Audiences 
inside City Government, Services 


Sponsor: Phoenix Chamber of Commerce 


Title: Phoenis Your City, 27 min, color, pro 
duced by Canyon Films. of Phoenix 


% “le it possible for me to have the opportunity 
if showing the film in Des Moines again? The 
picture | very interesting and has been well 
liked wherever shown 

This inquiry in a letter from Bert | Juver 
eit issessor of Des Moines. lowa, recently was 


Managers News Bulletin of 


Arizona, as typical of the wice 


quoted in the City 
Phoenix City 
interest in Phoenix Your City, a new promo 
tional documentary 


Designed to ¢ xplain the Phoenix city govern 


ment and services to local citizens and prosper 
tive citizens, Phoenin Your City, released in 
1955. has been reaching audiences far from 
bhavnune is far awey as Banff. in Alberta, Canada 


In its approximately 500 showings, the motion 
picture has played to groups in such municipal 
Winston-Salem and Greensboro, North 
Glendale and 
(Claremont New 
Louisiana st Louis 
Nevada and Ogden. Utah 


The film has been telling the story of Phoenix 


ti is 
(Carolina tiverside. California 
Hampshire New Orleans 


Missouri: Las Vegas 


governmental operations to television audiences 
business organizations. luncheon clubs, Air Fores 
It has been 
used to recruit workers for Phoenix industries 


base pe rseonnel and school students 


\ 27-minute color and sound film, Phoenia 
Your City was authorized by the Phoenix City 
Council and paid for by the Phoenix Chamber of 
Commerce out of an advertising fund appro 
priated to the Chamber by the City of Phoenix 
The film was produced by Canyon Films, of 
Phoenix lected city officials were portrayed 
by local citizens but not by the actual ofhiee 


holders 


to prevent it from being a vehicle of personal 


This was to avoid dating the film and 


public ity 


The film is booked through the Phoenix city 


clerk's office in the city hall Ld 
Below: ripte Frank Redtield 
r ra f with 
’ y L ? } Y 
‘ ‘ ‘ 








Effective Johnson Wax Picture 
Aimed at the Building Custodian 


Sponsor: 5. C. Johnson Company 


Title: From Start to Finish, 16 min, color, pro 

duced by Fenton McHugh Productions, Ine. 
* Local Johnson's Wax sales representatives are 
using this effective new training film as part of 
their helpful “Custodial Training Programs” in 
the field 


of public buildings, institutions and other com- 


Shown to custodians and managers 


mercial clients, From Start to Finish contrasts 
the efficiency of “Jim Ferguson” who knows how 
to get the cleaning job done right vs. “Wilbur 
who usually does it all wrong. 

Ideally suited to its male audience, the pi 
ture is getting well-merited promotion and a 
good reception. Largely filmed in the sponsor's 
own facilities, it moves right along for its 16 
minutes of a “movie-within-a-movie opening to 


a surprise ending, Good visual promotion tool. B 


Below: Wilbur’ provide me medy relief 











Each year since we began 
producing our distinctive 


TYPE TITLES 


we have served an ever- 
increasing number of the 
world’s leading producers 


There must be a reason ! 


KNIGHT STUDIO 


159 East Chicago Avenue, Chicago 11, Illinois 





BUSINESS SCREEN MAGAZINE 











RIGHT OFF THE REEL: 


Extra Quality (CONTINUED FROM PAGE TWENTY-SIX) Send 
ee Sponsors Make News at Presstime ; 
@ Cameras are currently rolling at Wilding Pic Your Film 


Gpearantees =e anges Inc. where Champion Paper & To The 


execs are supervising production of 
; 1104 Sutton Road, a new film on a versonal 
no warp! | C | 16MM 
p ng motivation. theme, sé ripted by Sam Beall Four omp ete 
no binding previous Champion films out of Wilding have 


- 
: been award winners, including the current Service 
no rubbing Production 5118 The latest is scheduled for 


in... general release in August’ and will have both Laboratory 


e standard and wide-screen prints bad 











@ Lu ( Willette has been apporte d super Unsurpassed for... 


Compco shear i poidiens Whew Sie Se tee 
professional reels & cans APRSENE et Cie Sergey Canpenn m | SPEED QUALITY | 


Compco reels are sturdily construc ted 


of tough, special tempered steel. They Will Audiences Develop Immunity to 

won't warp or bend—eliminating film Those “‘Invisible’’ Screen Commercials? Personalized 
wearing and rubbing during proje & The cowe tent the Subtesl Projection Pies SERVICE 
tion and rewinding. Compco reels and 


cans are finished in scratch-resistant pany has tested invisible commercials ino a 


special baked-on enamel. You are New Jersey theatre, flashing words onto the MOTION PICTURE LABORATORIES, IN¢ 


assured a lifetime of protection with screen and leaving them at a light intensity below Phone BRoadway 5-2323 
these extra quality products... avail é 
that of the picture being shown made interesting 672 } , , 
able in 600 ft. to 2500 ft. sizes | ft 1672 Union Ave., ( Memphis 4, Tenn 
copy last month For six weeks, it seems, the 


W rite today for Illustrated Circular on 
Reels and Cans commercial “eat popeorn was flashed frequently 
throughout the feature film and short subjects 


Cc a m pc t+ ] CORPORATION Although the patrons were unaware ol the mes 


2275 W. St. Paul Ave., Chicago 47, Ul. sage, the sale of popcorn was said by the « xperi 


menters to have increased 57 per cent Thi Wha sf r C raftsman hip 











munications research, Di Paul J Deutschmann 








A Michigan State University expert ino com Vour S Fi hies a Py 
( ‘ ‘ ‘ 
| | 








director of the MSU Communications Research 










Center. believes that people can be trained t 





SALESMEN GET IN 
STORY GETS TOLD... 


pot the hidden messages or build up psye holog 


. ical immunity to them He compares this to 

teaching people to detect aircraft during the war 

a NEW years When you know what to look for and 
vie-Mite ) know that they are there they are easier to spol 
Mio hie explains Onee aware that it is being sub 

jected to “invisibie” messages, the public will be 


) y 2 
Sufren 
Pe oie able lo cope with them. savs Dr. Deutschmann Ld . 7 MOTION PICTURES 
* Theater Quality 
16mm Sound 
Projector 
* Film Safety Trips 
* Easiest to Use 
* Lowest in Cost 
* Lightes? in Weight 
* 50,000 Users 
Can't Be Wrong 
* Lifetime Guarantee 


RCA "Progress Award” winners { yhest sale e FILMOGRAPHS 
| G19) 


Aud @ SLIDES 


Your Salesmen's Pal 


@ TRAINING COURSES 


Your customer enjoys a 
theater presentation on 
his desk. Sets up easily 

in three minutes or Ae TRAINING GUIDES 
less. You're in with your 
story You re out 
with ao sale 


@ FLANNEL BOARDS 


Ideal for large 
screen projec- 
tion too. 


@ TV COMMERCIALS 


Depicts films. 


254 WEST 54th STREET, N.Y. C 
COlumbus 5~-7620 


Complete with 
screen $298.50 


Write for Free Catalog 


| rue HARWALD co. 


1245 Chicago Ave., Evanston, lil. 
Phone: Davis 86-7070 
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EASTERN STATES 


e MASSACHUSETTS e« 


Cinema, Inc., 2%4 Clarendon St 


joston 1b 


° NEW JERSEY « 


Slidecraft Co., 142 Morris Ave 
Mountain Lakes, N. | 


Association Films, Inc., Broad at 
Lim, Ridgefield, N. | 


e NEW YORK e 


Association Films, Inc., $47 Mad 
sot New York 17 


Buchan Pictures, 122 W. Chip 
pewa St, Bulttalo 


Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue, Ne 
York 3, New York 


The Jam Handy Organization, 
1775 Broadway, New York 19 


Ken Killian Co. Sd. & Vis. Padts., 


12% Prospect \ve Westbury 


N.Y 


Ss. O. S. Cinema Supply Corp., 
O02 W. 52nd St... New York 19 


Training Films, Inc., 150 West 
ith St, New York 19 


Visual Sciences, S99OBS Suffern 


e PENNSYLVANIA e 


J. P. Lilley & Son, 928 N trad St 
Harrisburg 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 59 


The Jam Handy Organization, 
Pittsburgh, Phone: ZEnith 0145 


e WEST VIRGINIA e 


Ib. S. Simpson, S15 Virginia St 
\W Charleston 2, Dickens 6 
67%) 


SOUTHERN STATES 


e FLORIDA e 


Norman Laboratories & Studio, 
Arlington Suburb, P.O. Box 
SOON Jacksonville 


. GEORGI \ . 


Colonial Films, 71 Walton St 
N.W.,, Alpine 5378 Atlanta 


Stevens Pictures, Inc., 101 Walton 
Si.. N. W., Atlanta 3 


USE THIS DIRECTORY TO LO 





DIRECTORY OF 


VISUAI 


e LOUISIANA e 


Stanley Projection Company, | 117 
Bolton \wve Ale xandria 


Stevens Pictures, Inc., 1307 Tu 
lane Ave New Orleans 


Delta Visual Service, Inc, 815 
Poydras St New Orleans 12 
Phone: RA 906] 


e MISSISSIPPI e 


Herschel Smith Company, 119 
Roach St Jackson 110 


e TENNESSEE e 


Southern Visual Films, 687 Shrine 
tjldg., Me mphi 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash 
ible 


e VIRGINIA e 
Tidewater Audio-Visual Center, 
Cameraland Bldg., £29 South 


erm Shopping Center, Nortolk 
Phone JU-31181 


MIDWESTERN STATES 


e ILLINOIS e 


American Film Registry, 24 I 
Fighth Street, Chicago 5 


Association Films, Inc., 561 Hill 


yrove, LaGrange, Illinois 


Atlas Film Corporation, |111 
South Boulevard, Oak Park 


The Jam Handy Organization, 
40 N. Michigan Ave., Chicago 
l 


Midwest Visual Equipment Co., 
S518 Devon Ave., Chicago 45 


e MICHIGAN e 


Engelman Visual Education Serv- 
ice, 4754-56 Woodward Ave.., 
Detroit | 


The Jam Handy Organization, 
821 KE. Grand Blvd., Detroit 
i] 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan 


e OHIO e« 


Ralph V. Haile & Associates, 326 
bk. Fourth, Cincainnatu 2 


EDUCATION 


DEALERS 


e OHIO e« 


Academy Film Service, Inc., 
2110 Payne Ave., Cleveland 
14 


Fryan Film Service, 1810 EF. 12th 
St., Cleveland 14 

Sunray Films, Inc., 2108 Payne 
\ve Cleveland 14 


The Jam Handy Organization, 
Dayton, Phone: ENterprise 
6289 

Iwyman Films, Inc., 400 West 
First Street, Dayton 


M. H. Martin Company, 1118 
Lincoln Way 1 Massillon 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 
Clausonthue Audio Visual, 1572 
E. Walnut St., Pasadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 
og 

Hollywood Camera Exch., 1600 
Cahuenga Blvd., Hollywood. 


The Jam Handy Organization, 
1402 N. Ridgewood Place, Hol 


lvwood 28 


Ralke Company, 829 S. Flower: 
St Los Angeles 17 Phone 
IR. 8664 


S. O. S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly 


wood 28 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 57 


SAN FRANCISCO AREA 


Association Films, Inec., 799 
Stevenson St San Francisco 


Photo & Sound Company, 116 
Natoma St., San Francisco 5 


Westcoast Films, $50 Battery St., 
San Francisco 11 
e COLORADO e 


Audio-Visual Center, 28 EF. Ninth 
\ve Denver 


e OREGON e 


Moore's Motion Picture Service, 
SN. W. Sth Ave., Portland 9 
(oregon 


e TEXAS e 
Association Films, Inc., 1108 Jack 
son Street, Dallas 2? 
e UTAH e 


Deseret Book Company, Box 958, 
Salt Lake City 10. 


ATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 


Metro Productions, Dallas, 
Renamed Plax Productions 

* Plax Productions is the new 
name of the firm formerly known 
as Metro Productions, according to 
an announcement by Dwight Plack 
ard, president of Metro Associates, 
a management corporation based in 
Dallas, Texas. One of Plackard’s 
firms, Plax Productions is a mo- 
tion picture and telefilm company 
engaged in producing films for pub- 
lic relations and advertising in the 
Southwest. 

The studio was renamed to avoid 
confusion with Metro-Goldwyn 
Mayer. which had protested the 
original name, Metro Productions. 

—_— a 

Insurance Films Productions 

Formed by Hollywood Group 
* Insurance Films Productions, 
Inc., is the name of a new film 
company formed to specialize in 
films for the insurance business. ac- 
cording to an announcement by 
Martin Hersh, of Universal Re 
{ orders, president ol the new firm. 

Insurance Films Productions will 
have its offices at 6757 Hollywood 
Blvd., Hollywood, California. The 
corporation will use the production 
facilities of Family Films, Ine., in 
a special arrangement with Sam 
Hersh, president of Family Films. 

Charles Brown, of Bing Crosby 
Enterprises, will be the new organ- 
ization’s vice-president in charge of 
sales and promotion; E. H. Left- 
wich, of Emperor Productions, has 
been chosen as vice-president in 
charge of production and Martin 
Ross, Emperor Productions’ presi 
dent will be secretary of Insurance 
Films Productions 4 

* * * 
Mid-America Films Appoints 
Stevens a Regional Mgr. 

@ Harlow D. Stevens has been ap 
pointed as a regional manager by 
Mid-America Films, Lyons, Wiscon 
sin film center Stevens will be re 
sponsible for Mid-America activi 
ties in Illinois, lowa and Nebraska 

Mid-America distributes l6mm 
sound films and equipment through 
the middle-west area. Harlow for- 
merly was associated with Encyclo 
paedia Britannica Films, Inc led 

> > . 

Close and Patenaude Names 
E. A. Segal a Creative Director 
* Close and Patenaude. Phila 
delphia film and visual aids produc 
tion firm, has announced the ap 
pointment of Edwin Alan Segal as 
account representative and creative 
director for its Wilmington, Dela 
ware. office. Segal comes to Close 


and Patenaude from Petrik and 


Stevenson Advertising Agency lal 
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Plus exclusive ADDITIVE 
scene to scene—color balanced ok 
KODACHROME printing 











MOVIELAB BUILDING, 619 W. 54th ST, NEW YORK 19, N. Y., JUDSON 6.0360 
COLOR CORPORATION 


ry 
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I N BALCZBS TRAIL Bee. 


“For outstanding achievement in the develop- 
ment of a visual presentation which reflects the 


best principles of effective communications .. .” 


“A New Sales Key for Irv McDee”’ 


part of a visualized package program which 


TES EE Fe 


SAFE COMPANY 








is using to train and stimulate its salesmen. 


A Four-Step System 


For Increasing 
For dramatized presentations —for visual supports 


for speakers— for meeting programs that get results, . 


engage the services of 
antl 7e JAM HANDY 
Onpanggdlion 


Record Sales 


*Presented by The National Visual Presentation Association and 
the Sales Executive Club of New York 


FOR . . . Dramatizations Visualizations Presentations Motion Pictures Slidefilms Training Assistance 


JUdson 2-4060 HOliywood 3-2321 TRinity 5-2450 ZEnith 0143 ENterprise 6289 State 2-6757 


CALL . «+ Newyork, 19 HOLLYWOOD, 28 DETROIT, 11 PITTSBURGH DAYTON CHICAGO, 1 





